































The DODGE 
Aluminum 
q : Awning Window 
is 


d¢ factory assembled 


d factory adjusted 
7 factory glazed 











Takes no technician to install the Dodge 
Window. It’s ready for framing right from 
the carton. Once in, this durable, 
weather-tight window will make the 
Opening as secure as the wall. Permanent, 
beautiful and precisely engineered, Dodge 
is the ideal awning window. 


Dodgqe WIRE CORPORATION 


249 Spring Street, S.W., Atlanta, Georgia * JAckson 5-4514 


Manufacturers of aluminum screen cloth, frame and tension screens, awning windows and jalousies 


Manufacturing Plants: Atlanta, Georgia e Covington, Georgia 
Warehouses: Atlanta,Ga. e Charlotte, N.C. 


Please send full information and prices on the 
Dodge Aluminum Awning Window [] Dodge 
Jalousies [.] Dodge Aluminum Frame and Tension 
Screens [_] Dodge Aluminum Screen Cloth [] 
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ARROW’S CEILTILE STAPLE IS THE ONLY 
STAPLE DESIGNED FOR CEILING TILE! 








a ph 
— Illustration courtesy of 
“ The Flintkote Company 


PUTS AN END TO HIDDEN FRACTURES! 


Here’s the big difference you usually can’t see! 


























ORDINARY STAPLE ARROW’S CEILTILE STAPLE T-50 LIST $12.50 
@ Often fractures the flange @ Unique leg design drives flush, holds tight! 
® Staple loses 50% holding power @ Flange is never fractured . . . CEILTILE INSTALL CEILTILE STAPLES QUICKLY, 


penetrates perfectly! 


@ Special cement coating provides tremen- EASILY WITH ARROW’S VERSATILE 
dous holding power T-50 AUTOMATIC NAILER! 


@ Sagging, wavy ceilings result 





America’s No. 1 automatic nailer does 


JOHNS MANVILLE : CEILTILE 1001 jobs... use it not only for fasten- 
— Arrow’s New Staples ing ceiling tile, but for insulation, wire 
fencing, woodworking, shingles, tal 
i Have Been TESTED AND APPROVED BY: : wt 
3 a) 
—SS_ 





lath, weatherstripping, etc. 





pucts d * Patented mechanism makes it abso- 
lutely jam-proof! 
PP Gold Bon ; 
(Armstrong BUILDING PRODUCTS CELOTEX * Takes 6 different staple sizes from 
~~ 1/4” to 9/16” leg. 
and other leading manufacturers * Kent or sell the T-50 for big profits 


and for steady repeat staple business. 











Write for full line catalog 


ARRo W FASTENER £0. INC. You never lose a sale because... 


ONE JUNIUS STREET, BROOKLYN 12, N.Y. ARROW SELLS ONLY THROUGH THE TRADE! 





SOUTHERN BUILDING SUPPLIES for OCTOBER, 1957 For more details on above items, use Coupon on Page 66 1 




















Decorative and “tunctional .. : 






HARDWARE FOR THE HOME 


by National Lock 












? SHELF 
HARDWARE 







SELECT-A-PAK 
CABINET HARDWARE 


NATIONAL LOCKSET u 





SASH 
HARDWARE 











FORGED IRON 


HARDWARE 


SCREEN AND STORM 
DOOR LATCH 








Ft " 
4 SCREWS AND 
6 6 BOLTS 


National Lock Company offers you this extensive line of popular hardware products 
for profitable, big-volume selling. Included is the NEW, skillfully-styled No. 408 screen 
and storm door latch. Compact... adjustable . . . reversible . . . easily installed on 
wood or aluminum doors. Available in three finishes. Display demonstrator offered 
FREE. Investigate the many convenient, money-saving, time-saving advantages of 
ordering all your decorative and functional hardware from one dependable source. 


QUALITY HARDWARE...all from | source 


NATIONAL LOCK COMPANY 


Rockford, Illinois Merchant Sales Division 
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Associations serving Building Supply Dealers in the 18 Southern and 
Southwestern states — and served by SOUTHERN BUILDING SUPPLIES 


Alabama Building Material Exchange — 519 Stallings Building, 
Birmingham 3, Ala. Executive Secretary: Mrs. Mary K. Harless 
Tel. 7-3195. President: William Kroh, Birmingham, Ala. 


Arkansas Association of Lumber Dealers — 727 Pyramid Build- 
ing, Little Rock, Ark. Secretary: E. DeMatt Henderson. Tel 
8283. President: Reed Gammill, Camden, Ark. 


Building Material Merchants of Georgia — 610 Glenn Building, 
120 Marietta Street, N. W., Atlanta 3, Ga. Tel. JA 3-7349. 
Executive Secretary: Herbert G. Drews. President: E. H. Cham- 
bers, Gainesville, Ga. 


Carolina Lumber and Building Supply Association — | 14 Build- 
ers Building, Charlotte, N. C. Secretary-Manager: E. M. Garner. 
Tel. FRanklin 6-1503. President: Ansel Alewine, Taylors, S. C 


Florida Lumber and Millwork Association — 2218 Edgewater 
Drive, P. O. Box 7125, Orlando, Fla. Secretary-Treasurer: Mrs 
Marie M. Bennett. Tel. 2-3761. President: H. Gray Eckles, St 
Petersburg, Fla. 


Kansas Lumbermen’s Association — Room 212, Farmers Na- 
tional Bank Building, Salina, Kan. Secretary: Marvin Van 
Fange. Tel. 4607. President: Fred Wilbur, Salina, Kan. 


Kentucky Retail Lumber Dealers Association — Marion Na- 
tional Bank Building, Lebanon, Ky. Exec. Vice-President: Donald 
A. Campbell. Tel. 74. President: T. W. Yunt, Louisville, Ky. 


Louisiana Building Material Dealers Association — 528 Florida 
Street, Baton Rouge, La. Exec. Vice-President: R. Needham 
Ball. Tel. 2-4080. President: Robert L. Hamilton, Baton Rouge, 
La. 

Lumbermen’s Association of Texas — 304 First Federal Savings 
Bldg., Austin 1, Tex. Executive Vice-President: Gene Ebersole. 


Tel. GReenwood 2-1194. President: Gene Klein, Amarillo, Tex. 


Middle Atlantic Lumbermen’s Association — 1528 Walnut 
Street, Room 1123, Philadelphia 2, Pa. Executive Director: 
Robert A. Jones. Tel. PEnnypacker 5-5377. President: Frank 
M. Hankins Jr., Bridgeton, N. J. 


Mississippi Retail Lumber Dealers Association — 607 North 
State Street, P. O. Box 1968, Jackson 5, Miss. Secretary- 
Treasurer: E. B. Lemmons. Tel. 3-2077. President: A. S. Gilbert 
Jr., Yazoo City, Miss 


National Retail Lumber Dealers Association — 302 Ring Build- 
ing, 18th and M Streets, N. W., Washington 6, D. C. Executive 
Vice-President: H. R. Northup. Tel. NAtional 6757. President: 
Paul R. Ely, North Platte, Nebraska. 


Oklahoma Lumbermen’s Association — 815 Leonhardt Build- 
ing, Oklahoma City, Okla. Secretary-Manager: W. M. Morgan. 
Tel. 7-0338. President: lra Crews, Tulsa, Okla. 


Southwestern Lumbermen’s Association — 512 R. A. Long 
Building, Kansas City 6, Mo. Secretary-Manager: G. Kenneth 
Milliken. Tel. Victor 2265. President: J. W. Dutton, Ponca 
City, Okla. 

Tennessee Building Material Association — 711 Broadway, 
N. E., Knoxville 17, Tenn. Secretary-Manager: R. O. Brownlee. 
Tel. 2-0185. President: Harvey Foskett, Gallatin, Tenn. 


Virginia Building Material Association — 3305 Monument Ave- 
nue, Richmond 21, Va. Secretary-Manager: Harris Mitchell. 
Tel. 6-1749. President: R. B. Johnson, West Point, Va. 


West Virginia Lumber and Builders Supply Dealers Association 
— P.O. Box 1589, Fairmont, W. Va. State Secretary: Sam H. 
Diemer. Tel. 364. President: Harold Eddy, Clarksburg, W. Va. 
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W0 HLMDACHES... JUST PROHITS 


when you offer 


TENSIONCite 


SCREENS « 


FAST 
FROM 
LOCAL 
WAREHOUSE 











There is a jobber nearby who 
will quickly fill your orders for 
standard or special size TEN- 
SION-tite screens. 


Demonstrators . . . folders . . . 
newspaper mats . . . window 
banners . . . measuring and in- 
stallation instructions . . . clerk 
training booklets and film, and 
many other sales aids are avail- 
able through your TENSION- 
tite jobber. 


TENSION-tite is the only screen 
with a built-in template that ac- 
curately locates the position of 
all screws! 


hele the ‘dinmeut of dealers 
throughout the country who 
have profited from the me de- 
mand for TENSION-tite . . . the 
simplest, most practical screen 
on the market. Call or write 
today for name of nearest jobber. 


RUDIGER-LANG co. 


Factories in Toccoa, Ga. and Berkeley, Calif. 


INTERNATIONAL TRADE MART 
TUlane 7186 NEW ORLEANS 12, LA. 
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‘BETTER WAY’ 
Shared by Dealers 





Christmas Tree Party Scores 


Come December, hundreds of Miami area families in 
Florida expectantly await a valued invitation from 
the Renuart Lumber Yards, Inc. It is the invitation to 
Renuart’s annual Christmas tree party. 

Six years ago, the Renuarts held their first party 
and quickly gave away 500 quality Christmas trees 
imported from Canada. Last December, at parties at 
their Coral Gables and Miami Shores yards, the 
Renuarts presented 1,800 Christmas trees to invited 
customers! 

All afternoon, families came to the lumber yards 
to claim their trees, enjoy refreshments, and browse 
among some product displays. The 1956 affair cost 
the dealer $3,000 for the trees, coffee, doughnuts, 
Cokes, ice cream, souvenir pencils and calendars. 

“This is a good investment in good-will,” said 
Lucien Renuart. “Customers express their apprecia- 
tion and interest throughout the year. We will have 
even bigger parties this December!” 


“Wrap Around” Display of Hardware 


Instead of letting the space around a wall offset for 
the gas furnace “go to waste,” as it often does in 





What's Your “Better Way” 


Share your “Better Way” of displaying, selling, or han- 
dling building materials with S-B-S readers via this 
department. 

Describe it in a letter and include a picture or draw- 
ing, if available and helpful in presenting your “Better 
Way.” If accepted for publication, S-B-S will reward 
you with $7.00! , 

Send your “Better Way” to: Editor, Southern Building 
Supplies, 806 Peachtree Street, N. E., Atlanta 8, Ga. 
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stores, the Lewis Lumber Company in Bradenton, 
Florida, ingeniously put it to work. In its new mill- 
work shop, a quarter-round or arc-shaped display 
fixture was built to spotlight builders hardware. 

As seen in the picture, this attractive fixture was 
finished in two tones — brown and white. Factory 
demonstrators of door locksets are displayed on the 
plastic-laminate top — and on central shelves below. 
Storage cabinets are built into both ends to keep 
stocks handy for delivery. 

This fixture is mounted on casters to make it mobile 
for moving elsewhere in the store — and so the 
furnace can be reached for necessary service. 


More Money from Damaged Doors 


A more profitable way has been found by a Florida 
dealer to dispose of flush doors that have been dam- 
aged in making the lock hole or marred through 
staining or yard storage. 

He makes attractive tables out of them! The dam- 
aged face is turned downward and wrought iron legs 
are mounted on the corners. A little sanding, plus a 
coat of varnish or shellac, makes out of the door an 
attractive table that can be sold at a good price to 
customers seeking odd-size tables to fit some decora- 
tive scheme. 

The dealer also cuts the doors into sizes that make 
coffee tables and other small sizes, with lower iron 
legs. 

This system not only salvages the damaged door 
but brings a profit from sales of iron legs. 


Upright Molding Bins Save 


The upright molding bins shown here save 25 per cent 
in storage space and much time in storage and selection 
for J. S. Hayes 
Building Supplies, 
Inc., in McLean, 
Va. 

The molding de- 
partment is 11 feet 
long, with bins 16 
feet high. Fifty 
types of wood mold- 
ings are stored in 
the 15x30-inch bins. 
The bins are formed 
with 2x4 T supports 
between them, and 
1x2 strips on the 
face. 

An 11-foot canvas 
drop may be lower- 
ed from the ceiling 
to protect the mold- 
ings from inclement 
weather. 

“Since the bins 
are marked by 
lengths,” explained 
J. L. Hayes, “it is 
easier for customers 
and employees to 
find desired mold- 
ing lengths and pat- 
terns. It is easier 
for yardmen to 
stack the moldings 
in upright position, 
and it keeps them 
cleaner.” 
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THRESHOLDS and 
WEATHERSTRIPS 


Model A40 
VP 


with Vinyl 
Inserts 






[ This modern 

sweep-over type of 
threshold is completely 
water proof, protected at 


Built ¥ all floor contact points with long 
for long- lasting vinyl inserts. 
lasting We manufacture 45 threshold 


types. Send for new catalog— 
57A. 


satisfaction 





: A750 Aluminum 5” x 4%” B750—Brass 5” x )” : 
| A new, effective latch track that will 
| fill the growing school building demand. | 
Hisham sc nisl made aa a ar 


Bronze 
w/S 
12 coils in handy 





"Count on Southern" 


SOUTHERN METAL PRODUCTS CORP 


e MEMPHIS,TENN. 


921 RAYNOR © PHONE BR 6-549! 
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MORE LEADING LUMBER DEALERS AGREE... 


KIT A GREAT HELP IN MAKING NEW SALES. “We were 
pleased with the reception of Penta-treated posts. Looks like 
sales will increase. Think the Penta Guard kit was a great 
help in increasing consumer acceptance of a comparatively 
new product in this territory.” 


Glen R. Newton, Glen Newton Lumber Co. 
Nevada, lowa 


CUSTOMERS LEARNING A LOT ABOUT PENTA. “The Penta 
Guard kit is helping us educate our customers about a new 
kind of durable wood. We were pleased with the acceptance 
by farmers and builders of Penta-treated wood products. 
During 1957 we believe our volume will continue to expand.” 


James R. Friel, Friel Lumber Co. 
Queenstown, Maryland 


TO HELP MAKE ‘37 YOUR BEST YEAR: 


--- gives sales of posts, poles, lumber a 


Here is a fine way to keep 

57 sales of Penta-treated 

wood going along at a good 

pace—or to spark sales if 

your customers have been 

slow to recognize a good 
thing. Use the big Penta Guard Promotional 
Kit. Look what it contains! 


PENTA GUARD PROMOTIONAL KIT gives you 
window and over-the-wire banners; counter 
literature and display dispenser; unusual fence 
post display materials; envelope stuffers, cor- 
respondence stickers; radio scripts; ready-to- 
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use advertising mats. IT’S ALL YOURS AT 
NO COST! 


NOW’S THE TIME TO SEND COUPON! If you’re 
selling Penta-treated wood and want faster 
turnover, now’s the time to let Monsanto help 
you—with the Penta Guard Promotional Kit. 
Gives you a big boost to bigger profits. Send 
the coupon today. Remember, the kit costs 
you nothing. 

If you are thinking of taking on a stock of 
treated wood, send for a list of Penta-treating 
plants that can help you. Selling Penta-treated 
posts, poles, and lumber helps sell related 
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KIT MAKES BULKY PRODUCTS EASIER TO SELL. “Our 
sale of Penta-treated wood products has been increasing 
since we began handling them. We foresee even greater sales 
of Penta-treated barn poles, fence posts and lumber in 1957. 
The Monsanto Penta Guard kit has helped to make the sale 
of bulky Penta-treated products easier.” 


Maurice Dellinger, Anderson Farmer Corp. 
Maumee, Ohio 


No. 3 in a Series 


4 


| Ys 


37 TO BE EVEN BETTER THAN '56 “We were well pleased 
with our sales of Penta-treated posts and poles in 1956 and 
certainly look forward this year to a greater volume of 
business in this area. In addition to Penta-treated posts and 
poles, we have for many years promoted the sale of Penta- 
treated lumber for use as sills, truck beds, etc.” 


Frank A. Middendorf, Middendorf's, Inc. 
Quincy, Illinois 


MONSANTO’S PENTA GUARD KIT 


powerful (and profitable) boost: 


For more information, 
mail this coupon today. 
ee ” 2 ° * e e* @ e ee 


items, too—wire, roofing, paint, hardware, 
tools. And every Penta sale makes a friend of 
your customer by giving him the biggest buy 
in wood today! 


Penta-treated wood resists rot and termites 

. lasts 30 years or longer . . . costs less than 
untreated wood because it lasts 4 to 5 times 
longer... handles easily because it’s clean. 
NEW SALES MOVIE AVAILABLE—‘‘Ollie Gruber 
and the Most in Posts,’’ Monsanto’s new 20- 
minute colorand sound movie...the most enter- 
taining and informative sales aid you’ve seen. 
Like adding another top salesman to your staff! 
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MONSANTO 


MONSANTO ( 
Organic Cher 
Dept. PLD-3 A 
SOO N. 12th I 
St. Louis 1, Missouri 


MICAL COMPANY 
ls Division 


Please send me (at no cost, of course) 
Complete Penta Guard sales kit, 


Full information on 20-min. sound and color movie, “Ollie 
Gruber and the Most in Posts.” 
List of treating plants who can supply me with Penta- 
treated fence posts, poles and lumber. 
Name 
Street Sci niedes 
City State 
I am presently selling thinking of selling Penta 
treated wood 
eeeeeneve#e#eeeeeeeeee e 
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TOP NEWS 


For Dealers, Wholesalers and Manufacturers 





FHA Launches Trial 
Small-Town Program 


To make FHA-insured home 
mortgage loans available in small- 
er towns which generally hereto- 
fore have not had the benefits of 
FHA, the Federal Housing Admin- 
istration this month is launching 
an experimental program in seven 
areas in the nation. It will affect 
approximately 900 communities of 
less than 15,000 population. 

The only trial area in the South 
is North Carolina, through the 
Greensboro FHA-insuring office. 
The trial area in the Southwest is 
Kansas, through the Topeka office. 
Other areas include New York, 
Pennsylvania, Michigan, Illinois, 
and Arizona. 

According to Cyrus B. Sweet, 
deputy FHA commissioner, FHA 
will appoint lenders who are ap- 





WINSTON W. PETERSON has been 
elected vice-president and _ general 
manager of the Stanley Building Spe- 
cialties Co., North Miami, Fla. Peterson 
was formerly vice-president and gen- 
eral manager of the Stanley-Yankee 
Tools plant in Philadelphia, Pa. He 
joined Stanley in 1941 following grad- 
uation from Pratt Institute’s School 
of Engineering. 


proved mortgagees as agents to 
process FHA loans in these smaller 
communities. They will employ 
FHA-approved appraisers and in- 
spectors who will process applica- 
tions for FHA mortgage insurance 
on a fee basis. 

Details of the experimental pro- 
gram were presented to repre- 
sentatives of the building, real 
estate, and home financing indus- 
tries in the office of FHA Commis- 
sioner Norman P. Mason last 
month. The National Retail Lum- 
ber Dealers Assn. was represented 
by H. R. Northup and Herbert Else 
of the Washington office. 

Graham Northup as FHA’s di- 
rector of programs will supervise 
the operation of the new plan. 
The son of H. R. Northup, he said 
it is expected that home-buyers, 
who because of location have ex- 
perienced difficulty in obtaining 
liberal FHA mortgage terms, will 
benefit greatly by the re-channel- 
ing of the flow of mortgage funds. 


Flintkote’s Gypsum 
Plant in Texas Opens 


The new multi-million dollar 
gypsum products plant of the 
Flintkote Co. was officially opened 
in Sweetwater, Tex., on September 
19. The event marked the entry 
of Flintkote into the gypsum busi- 
ness as well as its first plant in- 
vestment in Texas. 

Located three miles east of 
Sweetwater, the gypsum plant has 
115,000 square feet of floor space. 
It will employ an average of 200 
persons. 

Flintkote President Perce C. 
Rowe told an investment group 
meeting in Houston the day before 
the plant opening that his com- 
pany is “preparing vigorously for 
the dynamic demand that will re- 
sult from sharply accelerating 
family formations in the ’60s. 

“The outlook for the Southwest, 
and especially Texas, is most en- 
couraging for the years ahead. We 
are happy that we now are mak- 
ing a major plant investment in the 
state of Texas.” 


Dealers Invited to 
Join HIC Program 


Building materials firms which 
took such a prominent role in the 
OHI campaign will have an op- 
portunity to participate even more 
extensively in the much bigger 
1958 program of the Home Im- 
provement Council, according to 
Don Moore, executive director of 
OHI’s permanent successor. 

“Support of building supply 
dealers was largely responsible for 
the success of OHI’s 22-month trial 
venture,” he asserted. “The new, 
more comprehensive program — 
promotion and public relations 
aimed directly at the consumer — 
is dependent on your continued 
backing.” 

Moore points out that an ad- 
vantage of the new program will 
be the boost to be given dealers 
at all levels by national advertising 
and promotion designed to stir the 
consumer out of inertia and into 
action. “So extensive a drive is 
planned,” he said, “that the con- 
sumer will be impelled to seek out 
a council member for assistance 
in home improvement. National 
members will be given every op- 
portunity to identify themselves as 
headquarters for modernization in 
their communities.” 

Member firms will be provided 
with “membership identification” 
packages including decals, repro- 
duction proofs, and mats of the 
HIC membership seal; ideas on how 
to make HIC participation most 
effective and profitable; a sub- 
scription to the HIC newsletter, 
and additional communications. 

A uniform dues structure has 
been established for all segments 
of the industry. Yearly membership 
in the Home Improvement Coun- 
cil has been set at $50 for whole- 
salers and jobbers; $50 for dealers 
and contractors with 25 or more 
employees; and $25 for dealers 
and contractors with less than 25 
employees. Half of all dues re- 
ceived will be set aside toward 
organization and operation of local 
HIC chapters. Dues for 1958 can 
be sent to HIC, 2 East 54th Street, 
New York 22, N. Y. 
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The Most Complete Window & Door Unit 


ERCHANDISING PACKAGE 


ever offered Building Material Dealers 


Never in the history of windows and doors has a 
Southern manufacturer offered its dealers so 
many complete sales tools. Merchandising aids, 
product literature, home-owners’ warranties, field 
promotions, newspaper and radio advertisements 
... everything conceivable to make your selling 


job easier, your volume of business bigger. To 
get the complete story about how you can take 
part in this effective sales program, contact us 
and tell us when to come see you. We suggest you 
don‘t delay. This is the biggest program in vressee 
ing materials history! 





Store Displays 


In one compact, attention-getting 
floor display you can show your 
builder-customers the National 
window and door units that are 
engineered for every opening in 
the house. Small, removable 
samples of each unit manufac- 
tured by National are attached 
to this self-supporting display. 
These are operating models con- 
taining all the outstanding features of the National line. 


Catalog Folders 


Attractive, two-color folders and 
catalog sheets on panel windows, 
double-hung windows, closet | 
fronts, awning windows and door | 
units list advantages and practical 
applications of these units. Com- 
plete specifications and details 
will appeal to architects, builders, 
contractors. Space is left on the 
back of each for your name imprint, making these pieces 
ideal for handouts to prospective customers. 











Newspaper Ad Mats a 


Effective newspaper advertising 
mats are available free for local 
promotions. These mats combine 
a strong home-owner appeal with 
a hard-hitting sales message. They 


are available on the most popular 

window, door and closet-front 

units. 

RADIO COPY IS SUPPLIED FREE, ALSO 


qucme, Home-Owners 
Warranty 


To back up your sales 
of National Woodworks 
Window and Door Units, 
home-owners’ warranties 
are issued guaranteeing 
good workmanship and 

materials. Builders and home- 
what they are getting and know that the 
factory stands behind its products. There’s no doubt 
about National’s quality and you will find it easy to sell. 





oc oot me 


owners know 


e @ J 
Sales Training Meetings 
National will work with you in training your sales personnel, in holding sales meetings 
for your own staff. Trained National representatives will work with your people in 
conducting field or store meetings for your customers. 
training schools are being held at the National factory. 


INCREASE YOUR UNIT SALES BY TYING IN AS A NATIONAL MERCHANDISER. 
WRITE OR WIRE FOR A FACTORY REPRESENTATIVE TO GIVE YOU COMPLETE DETAILS. 


For technical training, plant 


National Woodworks manufactures a window and door unit 
for every opening in the house. 


NATIONAL WOODWORKS, INC. 


AAAI SATLI ALJEAILIC AIAADTLI 


DIMAAIAIMLIAAA VF ALADAAAA 








Lumber Exchange 
Launches New Era 


“A new era in lumber market- 
ing” is marked by the opening of 
the National Lumber Exchange, 
Inc., in the Terminal Sales Build- 
ing at Portland, Ore. 

The lumber exchange is simply 
a listing board service operated for 
the convenience of lumber mills 
and wholesalers in a manner sim- 
ilar to the cotton and grain ex- 
changes. 

The mills list lumber for sale in 
carload lots. The mill members are 
assessed a charge of $5 per car of 
lumber listed for sale on the ex- 
change or sold to exchange mem- 
bers. 

The wholesalers list firm offers 
to buy lumber in carload lots. The 
wholesaler also pays $5 for each 
car listed on the exchange, whether 
for purchase or for sale. But his 
annual membership costs $1,000, 
against which he will receive credit 
for the first 200 cars listed during 
the year. 

Heart of the lumber exchange is 
a Remington Rand Univac which 
will record orders taken by the 


RRS: 


NCE 
Pe) 1988 


exchange trader and punch mul- 
tiple cards to expedite transactions 
and communicate with distant ex- 
change offices throughout the na- 
tion. 

Through an arrangement with 
Walter E. Heller & Co., Chicago 
lumber industry factors, both the 
mill and the wholesaler can obtain 
additional financing at standard 
cost and on a non-recourse basis. 

The National Lumber Exchange 
provides the first positive market- 
information source, immediately 
reflecting the true prices of all 
listed lumber items. This will tend 
to eliminate panic buying and sell- 
ing, exchange officials ciaim. 

Exchange officials include men 
long prominent and experienced in 
the lumber industry. Fred C. Tal- 
bot, of the veteran Pope and Talbot 
lumber firm, is chairman of the 
board. H. E. Van Allien, a Montana 
lumber mill owner is president. 
Howard R. Baker of Portland is 
executive vice-president. 

The exchange itself does not par- 
ticipate in any profits of the sales 
made in daily transactions. Its in- 
come is solely derived from the $10 
received for each car listed and 
sold on the exchange. 


DEALERS, BUILDERS SEE WINDOWRAMA 


“Wood windows are better . . 


- Dura-seal makes them best!” That’s the slogan 


of the Windowrama road show currently calling on dealers and their builder- 


customers throughout the nation in two special Volkswagons. Sponsored by 
Zegers, Inc., of Chicago, the displays demonstrate the operating features of 
Dura-seal combination weatherstrip and sash balance in several popular window 
units. A poster visualizer shows why ‘Today, Quality Sells the Home Buyer.” 
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All-Out Lumber 
Sales Drive Urged 


The president of the National 
Lumber Manufacturers Assn. has 
proposed that all segments of the 
lumber industry join in a “total, 
all-out merchandising-selling cam- 
paign” to promote lumber and 
wood products. Walter M. Leu- 
thold of Deer Park, Wash., made 
the recommendation in an article, 
“Time for Battle,”’ published in the 
1957 yearbook of the National 
Assn. of Commission Lumber 
Salesmen. 

Leuthold warned that manu- 
facturers of competitive materials 
are ‘mobilizing forces for an all- 
out attack on lumber’s markets”’ 
and that the lumber industry must 
meet the challenge with a counter- 
attack of ‘unprecedented’ scope. 

“This requires, first, that we put 
aside differences arising out of 
species, regions and other consid- 
erations,” he declared. “If the lum- 
ber manufacturers of one region 
fail to cooperate with those of an- 
other, the competition will out- 
flank them both and drive toward 
their objective unopposed. 

“Further, lumber’s assault must 
be carried by all the troops at its 
command. This means the timber 
grower, lumber’ manufacturer, 
wholesaler, commission salesman, 
retailer, converter and jobber of 
lumber, plywood, millwork and all 
other wood products.” 


‘Light for Living’ 
Standards Established 


The first practical standards for 
minimum quality lighting in the 
nation’s homes are announced by 
the American Home Lighting In- 
stitute, trade association of resi- 
dential lighting fixture manufac- 
turers and distributors. 

The institute also announced its 
Light for Living award program, 
which will give recognition to 
homebuilders who install adequate 
lighting. 

Called the Light for Living 
standards, the new guides are ex- 
pected to end the confusion about 
home lighting that previously 
existed in the minds of distributors, 
contractors, architects, builders, 
and consumers, according to Ted 
Cox, managing director of the in- 
stitute. “Experts from every area 
of the lighting industry helped 
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You get the most with Penn-Dixie “One Pack- 
age” Mortar Cement. . . high yield without 
sacrificing strength. That’s because Penn-Dixie 
exceeds both Federal and A.S.T.M. specifica- 
tions for Type II mortar cement. (The United 
States government specifies Type II when it 
wants the best.) 

But with Penn-Dixie, high yield means more 
than just greater volume. Because you add 
nothing but sand and water, it offers substantial 
job-site economies. Its easy workability and 
buttery consistency keep your masons happy. 
And the superior jobs you turn out please both 
owners and architects. 

It will pay you to use or specify Penn-Dixie 
Mortar Cement. 





t Penn-Dixie means Permanent. Dependability 


PENN-DIXIE CEMENT Coyoaton, 


OFFICES New York ¢ Philadelphia «+ Pittsburgh + Boston + Chicago + Detroit +* Atlanta + Des Moines 


Chattanooga . Nazareth, Pa. ° 


Milwaukee . Petoskey, Mich. ° Buffalo . Holland, Mich. 


PLANTS Bath, Pa. . Nazareth, Pa. . Penn-Allen, Pa. e West Winfield, Pa. : Buffalo, N. Y. ° Kingsport, Tenn. 
Richard City, Tenn. . Clinchfield, Ga. ° Des Moines, lowa ° Petoskey, Mich. 


DISTRIBUTING PLANTS Chicago . 
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Milwaukee Detroit . Holland, Mich. 
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compile these standards,” he said. 

In addition to outlining general 
and specific area lighting require- 
ments for the home, the standards 
describe desirable fixtures and out- 
lets to assure the comfort and 
safety of the home-owner. 

Sample copies of the Light for 
Living standards are _ available 
from the American Home Lighting 
Institute, 360 N. Michigan Avenue, 
Chicago 1, Il. 


MROVING UP 
im the industry 





National Gypsum Co. ... BEV 
BROWER has been appointed direc- 
tor of advertising and sales pro- 
motion for this Buffalo, N. Y., firm. 
A graduate of the University of 
Missouri School of Journalism, for 
the past four years he served as 
National Gypsum’s general com- 
modity advertising manager. 


Steel Door Corp. . . . GEORGE M. 
DEVERE has been appointed man- 
ager of the wholesale division for 
this firm’s plants in Atlanta, Ga., 


FRANK D’AUGUSTINE is the new 
trade promotion representative of the 
Western Pine Assn. in the Southeastern 
states. His headquarters are in Atlanta, 
Ga., where he succeeded Douglas 
Pryne. He has had extensive lumber 
grading experience in Oregon and 
California. He will call on lumber 
wholesalers and retailers, architects, 
builders and other users of Western 
pine region lumber. 


A. J. WATT, general merchandising 
manager of the United States Gypsum 
Co., has been elected a vice-president 
by the board of directors. Watt joined 
U. S. G. in 1938 as a sales trainee. He 
has served as district sales manager, 
sales manager, assistant general mer- 
chandise manager, and merchandise 
manager for dealer sales. In 1954 he 
was made general merchandise man- 
ager for the company. 


Birmingham, Mich., and Wingham, 
Ontario, Canada. DeVere was for- 
merly sales representative and 
assistant sales manager. His head- 
quarters are in Birmingham ... 
FRANK B. Howarp has been ap- 
pointed manager of Steel Door’s 
newly-created industrial-commer- 
cial division. He was formerly sales 
representative and assistant sales 
manager. 


Federal 
, Cyrus B. SWEET has been 
appointed deputy commissioner, 
succeeding Charles E. Sigety who 
resigned. Formerly assistant FHA 
commissioner for operations, Sweet 
at one time served as president 
of the National Retail Lumber 
Dealers Assn. He has been active 
in the retail lumber business and 
home financing for 30 years. 


A & F Tileboard Co., Inc. ... 
KERMIT TATE has been appointed 
general sales manager of this 
manufacturer of prefinished hard- 
board panels by Vice-President 
Ray Frye. Tate has been serving 
as the company’s field representa- 
tive in Springfield, Mo. He is a 
graduate of the University of 
the University of Missouri. From 
Alexandria, La., headquarters, Tate 
will supervise the sale of AFCO 
wallpanels, adhesives, moldings, 
and trim. 


Housing Administration 


Western Lock Manufacturing Co. 
. .. ERNEST CIPRIANO has been ap- 
pointed sales manager of this Los 
Angeles, Calif., producer of build- 
ers hardware. He has been with the 
Weslock firm from its inception. 
Ohio Assn. of Retail Lumber Dealers 
. . . CHARLES BENSON has succeeded 
Findley M. Torrence as_ secretary 
and manager of this dealer organiza- 
tion. After holding the post for 40 
years, Torrence resigned. He will 
continue to edit Wood Construction 
and Building Materialist and engage 
in publishing and lumber retailing. 
Benson has been with the associa- 
tion for 20 years as associate and 
field secretary. He is a graduate from 
Ohio State University. 


Jesse Davis Heads 
Tamko Roofing Sales 


JESSE D. DAVIS, after 37 years 
with the Long-Bell Lumber Co., 
has been elected vice-president in 
charge of sales for Tamko Asphalt 
Products, Inc., Joplin, Mo. He also 
was elected a member of Tamko’s 
board of directors. 

Davis is a graduate of the Uni- 
versity of Oklahoma and the Uni- 
versity of Tulsa, receiving degrees 
in business administration and 
law. For the past 25 years in Tulsa 
he has been in charge of the South- 
west retail department of Long- 
Bell, now a division of the Inter- 
national Paper Co. 

From Joplin, he will manage 
sales of Tamko asphalt roofing 
products made in plants in Mis- 
souri and Texas. Tamko is one of 
the Southwest’s largest roofing 
manufacturers. 
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New...serving the Great Southwest 


FLINTROTE 


maker of quality building products for over half a century 


ANNOUNCES 


that itis now producing a complete line of 


* 


— ROCK 


GYPSUM PRODUCTS 2: its brand neu, 


completely modern plant at Sweetwater, Texas. 


FLINTKOTE GYPSUM PRODUCTS SALES OFFICE: ENNIS, TEXAS . 
THE FLINTKOTE COMPANY, Building Materials Division, 30 Rockefeller Plaza, New York 20, N. Y. 
*A trademark of the Flintkote Company f eaeine, 


SSI 
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The Philadelphia Trade and 
Convention Center, _ better 
known simply as Convention 
Hall, will be the site of the 
fourth annual NRLDA Build- 
ing Products Exposition, No- 
vember 4-7. It will be filled 
with exhibits, demonstrations, 
clinics, and other events for 
the nation’s lumber dealers. 
The center’s restaurant, ball- 
other 
rooms are air-conditioned. 


room, and meeting 


NRLDA Exposition Offers Dealers Choice of Clinics 


A NEW HIGH in dealer attendance 
is expected to see the latest in 
building materials and hear of the 
best merchandising and manage- 
ment methods at the fourth annual 
Building Products Exposition of 
the National Retail Lumber Deal- 
ers Assn. at the Convention Hall 
in Philadelphia, Pa., November 4-7. 

More than 200 manufacturers 
and other agencies will pack 165,- 
000 square feet of Convention Hall 
space with their exhibits. An ad- 
ditional 31,000 square feet of ex- 


terior space will be used for mate- 
rials handling demonstrations. 


The 1957 NRLDA _ exposition 
will provide lumber dealers “a full 
measure of valuable information 
about building material retailing 
and operating costs,” according to 
H. R. Northup, NRLDA executive 
vice-president. “Clinic topics have 


RAY TYLANDER 


been selected with the needs of 
the small-to-average dealer in 
mind,” Northup said, ‘‘and panels 
will consist largely of dealers who 
have been highly successful in 
meeting the problems to be cov- 
ered in the discussions.” 

Each day except Monday (when 
registration will be in progress) 
two “top-management” breakfast 
clinics are scheduled for two hours 
before the opening of the product 
exhibits and the start of the action 
clinics at Convention Hall. The 
breakfast sessions will be held 
simultaneously at 7:45 a.m. — one 
at the Warwick Hotel; the other at 
the Sheraton Hotel. 

Topics for discussion at break- 
fast clinics are: 

Tuesday Morning: “Getting 
More Farm Business,” with Mau- 
rice R. Large of Farmville, Va., 


Among Southern dealers taking lead- 
ing roles in the NRLDA Building Prod- 
ucts Exposition are those seen here. 
Maurice R. Large of Farmville, Va., 
will be chairman of a Tuesday morn- 
ing breakfast clinic on “Getting More 
Farm Business.” Raymond C, Tylander 
of West Palm Beach, Fla., will be 
chairman of the action 
“Merchandising Lu-Re-Co and Com- 
ponent Construction Methods.” Oertell 


clinic on 


Collins of Savannah, Ga., is chairman 
of the dealer attendance committee for 
the convention. Elias Nuttle of Denton, 
Md., is chairman of the warehouse 
subcommittee for the materials han- 
dling action clinic. Dwight Davis of 
Charlotte, N. C., will be chairman of 
the Wednesday luncheon on ‘Making 
Kitchen Modernization Pay.” 


as dealer-chairman. ‘Profit Plan- 
ning for Large Yards,” with 
George Withy of St. Paul, Minn., 
as dealer-chairman. 

Wednesday Morning: ‘Profit 
Planning for Small Yards,” with 
Jack Parshall, editor of Building 
Supply News, and an all-dealer 
panel participating. Another all- 
dealer panel will discuss “Devel- 
oping Housing Sites and Improv- 
ing Contractor Relations.” 

Thursday Morning: ‘‘Salesmen’s 
Compensation and Incentives” and 
“Estimating the New Way — Sim- 
ple and Easy.”’ Russell W. Nowels 
will be chairman of the latter 
clinic. 

Luncheon Clinics at Convention 
Hall are scheduled each day ex- 
cept Thursday, at which time a 


MAURICE LARGE 
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THE PICTURE WINDOW BEAUTY OF RIMCO “VIEW,” IN 
COMBINATION WITH RIMCO VENT, PROVIDES THE 
UTMOST IN EVERY DESIRABLE FEATURE. 


PRECISION ENGINEERED — TESTED, PROVEN PERFORMANCE 
NO ADJUSTMENTS NECESSARY — REMOVABLE SASH 
e PERFECTLY BALANCED — SO VERY EFFICIENT 
THE ULTRA-MODERN REMOVABLE, HORIZONTAL-SLIDING 


the 3 | G S W | N G To WOOD WINDOW UNIT — INSTANT SASH REMOVAL - 
MAY BE TRIPLE GLAZED — FEATURES GALORE — VALUE! 


VALUE! VALUE!!! 


A TRULY BEAUTIFUL CASEMENT WOOD WINDOW UNIT — 
AVAILABLE WITH 1/2 INSULATING GLASS — WIDE SIZE 
RANGE ARCHITECTURALLY CORRECT — COMPARE FOR 
DESIGN 


» 
DESIGNED 
‘for a HOUSE time” 
OF SATISFACTION 
* 


YOUR GUIDE TO WINDOW QUALITY 


a. Wa -S\arrnoves > *)) 


A imerican » ee window oes ft tute) te 


miteO STATES COme STM 





+ 
FLOOR 
DISPLAY 
MODELS 
AVAILABLE 
a 











Aya MILLWORK COMPANY 


FACTORY DIVISION 
ROCK ISLAND ILLINOIS 


write Factory Division for name of your nearest source of supply. 


If Rimco Wood Window Units are not available from your Distributor, 
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special program is planned. Lunch- 
eon clinic subjects include: 

Monday: “Cash and Carry vs. 
Conventional Lumber Yards,” with 
Warren E. Carter, Akron, owner 
of Cash Way Lumber Company of 
Ohio, as chairman. 

Tuesday: ‘“‘Remodeling Profit- 
rama,” with C. Albert Stephan, 
Philadelphia, as dealer-chairman. 

Wednesday: Two simultaneous 
luncheon clinics will be conducted 
at Convention Hall. Titles will be 
“Making Kitchen Modernization 
Pay” and “Increase Profit Through 
Personnel Training,” with Arthur 
Clifford of Bridgeport, Conn., 
moderating the latter. 

Three action clinics at Conven- 
tion Hall will feature daily dem- 
onstrations and discussions on: 

“Cost Cutting Methods of Mate. 
rials Handling’ under the direc- 
tion of Chairman Stuart S. Caves 
Jr. of Honeoye Falls, N. Y. 

“Merchandising Lu-Re-Co and 
Component Construction Meth- 
ods,” with Raymond C. Tylander 
of West Palm Beach, Fla., as chair- 
man. 

“1958 Sales Builder Store” under 
the chairmanship of Phil Creden 
of Chicago. 

A Building Industry Luncheon 
will be held on Thursday, the clos- 
ing day of the exposition. Housing 
and Home Finance Administrator 
Albert M. Cole will address dealers 
and their guests at the special 
luncheon program. 

The action clinic on materials 
handling will feature a virtually 
complete retail lumber yard op- 
eration outside Convention Hall — 
with demonstrations of the latest 
handling and common carrier 
equipment. Clinic sessions will 
cover the following topics: Methods 
and costs of converting existing 
buildings for mechanical handling; 
desirable types of new buildings; 
a report on the NRLDA-NLMA test 
program on unitized lumber ship- 
ments; current developments in 
boxcars, methods of  unitizing, 
loading and unloading; new ideas 
and methods to improve mechani- 
cal handling; training equipment 
operators; case studies of conver- 
sions to mechanical handling — 
costs and savings; and a _ basic 
course in mechanical handling — 
why and how to mechanize. 

Over 100 acres on the Delaware 
River waterfront will be the scene 
of a “plus feature” for dealers at- 
tending the Philadelphia conven- 
tion. Tours will be conducted to 
give visiting dealers a glimpse of 
the largest concentration of tim- 
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ber, lumber, and millwork in the 
East. The tour will include the 
watching of unloading operations 
of a cargo of lumber from a freight- 
er, a visit to Weyerhaeuser’s huge 
outdoor storage area, a trip through 
the 180,000-square-foot J. R. Quig- 
ley millwork warehouse, and a 
visit to the Watson Malone timber 
yard. 


Higgins Is Architect 
for Lu-Re-Co Group 


Laurence Higgins has joined the 
staff of the Lumber Dealers Re- 
search Council, Washington, D. C., 
as architect. His primary duties 
will be designing new Lu-Re-Co 
homes, converting plans supplied 
by dealers, and consulting with 
Lu-Re-Co dealers. 

Higgins graduated from the 
School of Architecture of the Uni- 
versity of Illinois in 1954 with 
highest honors and awards. As a 
student he worked part time at the 
Small Homes Council, University 
of Illinois, and participated in the 
cevelopment of the Lu-Re-Co sys- 
tem of construction. He performed 
duties as chief designer and drafts- 
man for the Lu-Re-Co home plans 
published in 1954 and 1955. 

Higgins recently completed three 
years’ service as an officer in the 
Navy, which entailed duties in the 
Far East that concerned super- 
vision of large housing projects 
and other base facilities. 


Native Woods Shown 
in Natural Colors 


The age-old problem of iden- 
tifying different kinds of wood 
is vastly simplified by a new 40- 
page handbook just published by 
the Forest Service, U. S. Depart- 
ment of Agriculture. 

The book contains 
natural-size photographs of 32 
common United States woods 
widely used for building construc- 
tion, furniture, toys, novelties, 
containers, and other things. Sim- 
ple, non-technical descriptions tell 
how to distinguish each species by 
color, grain markings, and other 
characteristics easily seen in the 
photographs. 

The U. S. Forest Products Labo- 
ratory, maintained at Madison, 
Wis., by the Forest Service in 
cooperation with the University 


full-color, 


of Wisconsin, prepared the book 
especially for builders, lumber 
dealers, teachers, students, home- 
workshop operators, and others 
untrained in professional wood- 
identifying techniques. Dr. B. 
Francis Kukachka, in charge of 
wood identification services at the 
Laboratory, selected the species 
and prepared the descriptions. 
The handbook, entitled ‘Wood: 
Colors and Kinds,” is available for 
50 cents as Agricultural Handbook 
101 from the Superintendent of 
Documents, Government Printing 
Office, Washington 25, D. C. 


Pamplin Is President 
of Georgia-Pacific 


ROBERT B. PAMPLIN has been 
elected president of the Georgia- 
Pacific Corp., with headquarters in 
the general offices at Portland, 
Ore. The announcement was made 
by Owen R. Cheatham, who con- 
tinues as chairman of the board 
and chief executive officer. 

Pamplin came up through the 
ranks, having joined the com- 
pany’s accounting department in 
1934. Subsequently he was elected 
secretary-treasurer, financial vice- 
president, administrative vice - 
president, and executive  vice- 
president, in which position he 
acted as the chief operating officer 
of the corporation. He is also a 
director and a member of the exec- 
utive committee. 

Pamplin is a graduate of Virginia 
Polytechnic Institute and holds a 
graduate degree from Northwest- 
ern University. 
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SUPPLY and DEMAND 





12,500,000 Homes Seen 
as Decade’s Low Need 


The National Housing Center’s 
first executive marketing confer- 
ence in San Francisco, Calif., on 
September 12 heard Nathaniel 
Rogg, economist for the National 
Assn. of Home Builders, predict 
a basic shelter requirement for 
the nation of 12 to 12% million 
new homes in the decade 1956 to 
1965. For the decade beyond that 
he indicated the need would be 
more than 16 million new homes. 

Rogg told the gathering of 
senior officers of the nation’s larg- 
est manufacturers of building 
materials and equipment that these 
figures are the minimum require- 
ments for merely standing still. 
“They are figures based on popu- 
lation growth, and make no allow- 
ance for the accelerated removal 
of old inadequate dwelling units, 
for any improvement in housing, 
for the needs of people with grow- 
ing families who want increased 
living space, and for the people 
who want to move into a house 
larger than they already own. 

“The homebuilding industry is 
on the threshold now of seeing 
what improved merchandising, im- 
proved product, improved pricing, 
and marketing patterns can do to 
stimulate consumer interest in 
spending more of their discretion- 
ary dollars for housing. Properly 
to appraise the market potential, 
therefore, we must hopefully take 
into account the prospects such as 
they are — that the industry may 
begin to function more efficiently 
and competitively within the over- 
all economy, to merchandise more 
effectively, and to compete more 
readily with other industries for 
the consumer’s pocketbook.” 


Housing Starts Rise; 
Million Unit Year Seen 


Non-farm housing starts in the 
nation in August were estimated 
at 95,000 units by the U. S. Bureau 
of Labor Statistics. Only 2,400 of 
these were public housing units. 

The seasonally-adjusted annual 
rate for August figures 1,010,000 
dwelling units — the first time 


this figure has passed the million 
mark this year. 

During August, the Federal 
Housing Administration received 
applications for mortgage insur- 
ance involving 57,500 dwelling 
units. This was the largest volume 
of applications reported by FHA 
for any month since June, 1955. 

Dr. George Cline Smith, F. W. 
Dodge economist, told the national 
executive marketing conference in 
San Francisco last month, that 
non-farm housing starts will prob- 
ably run somewhat over a million 
units this year. 

“Our current rate of housing 
starts,” Dr. Smith declared, ‘‘can 
only be characterized as under- 
building, with the nation facing 
the immediate prospect of shrink- 
ing vacancy rates followed by local 
housing shortages. 

“Basic demand factors have 
never been stronger,” he said. “Our 
population is growing faster than 
ever before; standards of living 
are at peak levels; record numbers 
of people are moving from place 
to place; and existing housing is 
being demolished at a record rate.” 


Retail, Wholesale 
Sales Below ‘56 Marks 


Retail sales by lumber and 
building material dealers during 
July reached the level for that 
month last year, but were 8% off 
in the comparative seven-month 
record, the U. S. Dept. of Com- 
merce reported. All retail sales 
nationally were 10% higher in 
July than a year before — and up 
6% for the seven-month period. 

The NRLDA survey of retail 
lumber sales showed volume down 
9.2% from July ’56. Retail lumber 
stocks were down 2.7%. Regions 
showing July sales ahead of a year 
ago were South Atlantic, 3.4%: 
West South Central, 20.6%: and 
East South Central, 2.0%. 

The USDC report showed the 
sales of lumber and construction 
materials down 3% in July from 
a year before — and 7% less for 
the seven months to date. Sales by 
all merchant wholesalers national- 
ly were up 6% in July — and 3% 
ahead for the year to date — com- 
pared with 1956. 
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The wholesale price index for 
lumber and wood products in Au- 
gust stood at 118.7 — down 5.2% 
from a year before, and 0.5% less 
than in July. The index for all 
commodities, other than farm and 
foods, was up 2.8% in a year. 


Personal Income Soars; 
Southern States Lead 


During August personal income 
climbed to a record annual rate 
of $347.3 billion on a seasonally 
adjusted basis, the U. S. Dept. of 
Commerce reported. This was $1 
billion more than the July pace. 
About one-half the increase was in 
wages and salaries. 

August payments brought the 
eight-month record of personal in- 
come to $342 billion a year. In the 
full year of 1956, Americans re- 
ceived $327 billion. 

Southern and Southwestern 
states this year are showing great- 
est gains in income per person, a 
special study by U. S. News & 
World Report indicates. While the 
average income per person in the 
nation is estimated to be increas- 
ing 3.6% this year over 1956, 11 
Southern and Southwestern states 
are heading for greater gains. 
These include Virginia, West Vir- 
ginia, Kentucky, Georgia, Florida, 
Alabama, Louisiana, Texas, Okla- 
homa, Kansas, and Missouri. Ala- 
bama is setting the national pace 
with a 6.6% gain. 


Freight Rate Hiked 


The decision of Southern rail- 
roads not to make the 4% addi- 
tional increase in freight rates re- 
cently granted by the Interstate 
Commerce Commission was re- 
scinded on inter-territorial ship- 
ments. Effective August 26, rates 
between the South and Eastern 
and Western territories were per- 
manently increased the full 9% 
allowed by ICC. 

However, the Southern railroads 
have not increased rates on lum- 
ber and articles taking the same 
rates within the South more than 
the 5% increase that had been 
temporarily in effect since Decem- 
ber 26. 








Modern school buildings of wood mean... 


better schools for your community, 
better business for you! 


More and more communities are building safe, efficient, handsome 

schools of wood—at a substantial tax dollar saving. Encourage this SEND FOR FREE 

trend in your school district. Explain to your neighbors the current PROMOTIONAL MATERIALS 

and long-range economies of wood construction . . . the wide design ; ; 
; y be . . . : The increased use of wood in 

choice for present and future requirements . . : the safety-engineered esbssel sendideaniibenl ta: Reiain ditty 

features of modern one-story wood school buildings . . . the relaxing meted through tell pegs edver- 

familiarity of wood surroundings that helps students adapt easily, tisements in architectural, school 

learn more quickly. It’s your business—as a citizen and as a lumber and consumer publications by 

retailer — to be sure wood is considered for the planned school the West Coast Lumbermen's As- 


buildings in your district! sociation. For full information of 
tie-in possibilities and for sup- 


plementary local promotion, 
send for the free promotional kit 
to: West Coast Lumbermen's As- 


West Coast Lumber e = | I : sociation, 1410 S. W. Morrison 


Street, Portland 5, Oregon. 


Today’s better schools are built with 


Douglas Fir 

West Coast Hemiock 
Western Red Cedar 
Sitka Spruce 


For more details on above items, use Coupon on Page 66 SOUTHERN BUILDING SUPPLIES for OCTOBER, 1957 














‘omerrnewnm ge erm reese ye 


Continental Oil Company stations’ 

with Corrulux canopies are traffic-stoppers. Conoco 
has completed or is building 12 such stations 
and others are planned for early 

construction ... Designed by 

Conoco’s architects. 





Conoco & Corrulux: 
create a roof that 
transmits light... 


...and protects from weather, too 


Employees and customers alike appre- 
ciate Corrulux canopies — to shelter 
and shade — while transmitting soft 
shades of diffused light. These glass 
fiber reinforced plastic panels are 
amazingly strong—yet light in weight. 


Corrulux has a place in your plans — 
for skylighting, partitions, paneling, 
curtain walls. Varied corrugations — 
Wide color range. Complete specifi- 
cations on request or see your Sweet’s 
File. Fire-retardant Corrulux is avail- 
able with Underwriter’s Label and 
Factory Mutual Approval. 


Ea ® 
Drive Thru Markets get double-duty, too, with Corrulux Corrector: Corrulux 
canopies to protect their “stay-in-the-car” customers while 


transmitting flattering light to all food display racks.... Corrulux Division, L-O-F Glass Fibers Co. 
Designed by W. G. Horn, Mecca Engineering Company. Dept. G, P. O. Box 20026, Houston, Texas 





RANDOM LENGTHS 


Comment on industry News and Trends 





IN THE SOUTH, HOMEBUILDING continues at 
a brisk pace during the winter, blessed as we are 
with milder climate than the other regions in the 
nation. Rougher, colder weather in the other re- 
gions causes homebuilding to hit the toboggan. 

Adapted from Construction Review, publication 
of the U. S. Department of Labor, the chart below 
shows the number of non-farm housing starts by 
regions each month from June ’55 through June 
’*56. Note the high level of homebuilding in the 
South (16 states from Delaware and Maryland 
through Texas and Oklahoma) from November 
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through March. Of the 252,100 houses started in 
the nation during the first quarter of 1956, 83,200 
were in the South; 45,700 in the Northeast ; 58,200 
in the North Central region; and 65,000 in the 
West. 

For the first three months of 1957, 215,800 
houses were begun in the nation. The regional line- 
up: South, 78,800; Northeast, 33,800; North Cen- 
tral, 46,800; and West, 65,400. Although starts 
were off 14.4% in the nation for the first quarter 
of ’57 compared with ’56, starts in the South were 
down only 5.3%! 

In the pick-up of new homebuilding anticipated 
during the months ahead, starts in the Southern 
states are expected to show proportional high 
gains. 

The milder weather in the South permits mod- 
ernization and repair of homes and farm and 
commercial structures to continue apace. In this 
issue of S-B-S you will find illustrated reports of 
how dealers in the South-Southwest keep up their 
sales volume during the winter through aggres- 
sive promotion of packaged home improvements 
and through merchandising of seasonal specials. 

More business awaits the dealer who will plan 
and go after it! 


20 


THREE DANGER SIGNS on the housing horizon 
were pointed out to members of the Insulation 
Board Institute last month by Norman P. Mason, 
commissioner of the Federal Housing Administra- 
tion. An ex-Massachusetts lumber dealer, he said 
these danger signals require industry action — 
and not government intervention. 

He first deplored the growing practice of fi- 
nancing home purchases by resorting to second and 
even third mortgages. “This was an evil we 
thought FHA had done away with altogether,” 
he said, “but lenders seem to have forgotten the 
chaos multiple mortgages once caused.” 

The second danger signal is “‘the tendency to 
ignore sound minimum standards for good resi- 
dential construction which both industry and FHA 
have developed in recent years. When I hear about 
broad-scale plans for home financing that com- 
pletely disregard established standards, I don’t 
feel optimistic about future markets,”’ Mason said. 
“The American people look to industry for high 
standards and they should get the best their 
money can buy.” 

The third disquieting trend noted by Mason is 
a growing practice on the part of lenders to avoid 
using FHA’s insured-loan plan for home improve- 
ments. He said an increasing number of finance 
companies have decided to forego insurance al- 
together so they can charge home-owners higher 
discounts than FHA allows. 

v Vv Vv 

A TECHNICAL STUDIES Advisory Committee of 
the Building Research Advisory Board has been 
formed to advise the Federal Housing Administra- 
tion on the organization of its known technical 
problems in order to establish priorities and the 
steps needed to effect solutions to the more critical 
ones. A subcommittee already is working on a 
program that will lead to suitable criteria for 
land development with reference to soils and soil 
stabilization. 

The BRAB committee will develop industry 
liaison for the exchange of information, in seeking 
consultants, and for advice as may be required 
in the course of its work contracted by the Fed- 
eral Housing Administration. With Albert G. H. 
Dietz, building engineering and construction pro- 
fessor of the Massachusetts Institute of Tech- 
nology as chairman, it includes 10 experienced 
building experts from industry, government, and 
educational institutions. 

The efforts of this committee should result in 
faster technical progress by FHA. It is another 
example of practical teamwork between govern- 
ment and industry. 
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No Storage Problems 


WITH 


OCONEE OF ay pipes 


e e @ 

in minimum space... 
There’s never any storage problem with 
Vitrified Clay Pipe. Order it in quantity. 


It’s always ready for immediate delivery, 


a 4 because freezing cold and blistering heat 


Lay a pair of 2x2’s parallel along the ground. can’t affect Clay Pipe. 

Nail chocks at each end to keep the pipe from . 

rolling. Set the first tier of Clay Pipe on the ? , 

2x2‘s, with bells and spigots alternating. Then, The same quality that makes Clay Pipe easy 


stack the second tier of pipe, alternating the 


bells and spigots with the tier below as well as . _ ae > 4 ca ‘ 

pigs Paget to store makes it the first choice of your 
a re customers when they’re ordering pipe for 
building sewers or heating ducts. Builders 
and contractors know that corrosive gases 
and liquids can’t affect Clay Pipe . . . time 
can’t weaken it. Clay Pipe is the only sewer 
Divide the stack into convenient pre-counted in- . f = 
ventory units by standing 2x2’s upright between pipe guaranteed jor 50 years. Stock up on 
units. You can tell at a glance how much pipe 


you have in stock. — a Clay Pipe today and recommend it with 


confidence to all your customers. 


Provide bins or racks for storage of Clay Pipe 
Fittings. Orderly storage not only protects against 
damage, but also gives you quick, pre-counted 
inventory to speed your service. 


OCONEE 
CLAY PRODUCTS COMPANY 
MILLEDGEVILLE, GEORGIA 


C-1153-3 
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heStANo 


RELEASED BY OURAO-HAL 


Independent Study Now 
Available to Industry 


In an effort to obtain pertinent 
information as to how joint re- 
inforcing actually affects the 
strength of masonry construc- 
tion, Dur-O-waL sponsored a 
program of research carried on 
by the Research Foundation of 
the University of Toledo in 
1956. The study was designed 
to provide data on the following 
items: 


1. The relative lateral strength 
of walls constructed with var- 
ious types and amounts of re- 
inforcing. 

2. The relative effectiveness of 
various types and amounts of 
reinforcing used in walls laid 
up with mortars of widely vary- 
ing strengths. 

3. The effect of deformation in 
the side rods on the bond in 
both weak and strong mortars. 


4. The effect on bond of the 
joints formed by the side rods 
and cross rods. 


5. The effect of deforming on 
the strength of the side rods. 


A total of 39 walls, 9’-4” x 4’ 
were built and tested. More 
than two dozen tension tests 
were made on plain and de- 
formed wires; 80 pull-out tests 
were made to determine bond 
characteristics. 








Guide for Comparison 








Three points of importance in 
comparing quality — 
1. Weight of material 
a. Comparison of actual 
weight per 1000 lineal 
feet. 

. Flexural strength in re- 
lation to weight of 
steel in wall. 

2. Deformation 
a. Report of tests 
3. Mortar Locks 
a. Report of comparative 
tests 


Dur-0-wal Distribution 

More than 8,000 dealers stock 
Dur-O-waL, which is distributed 
in key markets throughout the 
United States. It is readily 


| DATA 


Widening Design 
Horizons 


By scientifically combining steel 
with concrete, architects are 
provided with new freedom of 
design and new economy of 
construction. Dur-O-waL is de- 
signed to fill a basic need for an 
economical, fabricated  rein- 
forcing member for masonry 
walls. You are invited to send 
for your copy of the research 
findings to learn how this truss 
design member provides su- 
perior lateral and horizontal re- 
inforcing. 


Adequate Manufacturing 


Facilities 

Dur-O-waL is manufactured by 
the Dur-O-waL Division, Cedar 
Rapids Block Company, Cedar 
Rapids, lowa; Dur-O-waL Prod- 
ucts, Inc., Box 628, Syracuse, 
N.Y.; Dur-O-waL of Illinois, 
119 N. River Street, Aurora, 
Illinois; Dur-O-waL Products of 
Alabama, Inc., Box 5446, Bir- 
mingham, Alabama; Dur-O- 
waL Products, Inc, 4500 E. 
Lombard St., Baltimore, Md.; 
Dur-O-waL Div., Frontier Mfg. 
Co., Box 49, Phoenix, Ariz.; 
and Dur-O-waL, Inc., 165 Utah 





available in your area now. 


St., Toledo, Ohio. 





Advertisement 
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()uALTy BullDING PRODUCTS 


... IMPROVE CONSTRUCTION! 


METAL CROSS BRIDGING 


Instant application saves 50°; of the 
labor cost of wood bridging. . . stronger 
than wood. . . made for 2x8 of 2x10 
joists on 16” centers 


VERSATILE JOIST SUPPORTS 


For new construction of repair, YECK 
Supports make the strongest joint where 
joist does not rest on foundation or 
beam holes are properly punched 
and spaced for quick application 





CORRUGATED WALL TIES 
A low-cost but vital 
item in masonry work 
. . « galvanized 7” x 
1/8” steel straps . . . 
deeply: corrugated for 
positive cliaching action 


METAL SIDING CORNERS 
Aluminum or galvanized 
steel comers for all 
sizes of siding and 
shingles. 








ALUMINUM CANOPY POSTS 


Non-rusting BLACK -ANODIZEO ALUMINUM 
... & YECK FIRST! Also available in natural 
finish . . . 7’. 8°, 9’ lengths in corner and 

. . . Standard (shown) or deluxe 


ALUMINUM DOOR GRILLES 


Precision-made . . . rigid construction... wide : 
variety of designs . . . full line of sizes in plain . . . exclusive, sturdy cast alumi- 
of initialied models . . . universal size door grille hum mounting brackets make installation 
(shown) fits 30°—36” doors trouble-free! 


For rough carpentry or finish trim, YECK Metal Building Specialties are low cost aids to 
speedy construction, better accuracy and appearance . . . assure PROFIT! Available for 
immediate delivery . . . in any quantity . . . to any location. 


a COMPLETE line . . . including FLASHING SHINGLES, UNDER-EAVE VENTS 
PIN ANCHORS, BUCK DOOR ANCHORS, ROOFING AND SIDING MOLDINGS, 
PERFORATED HANGER IRON, and JOIST HANGERS 


For full information . . . see your wholesaler . . . or write; 


ak 


METAL BUILDING SPECIALTIES 
579 TECUMSEH ST., DUNDEE, MICH. 
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the ideal metal roofing nail 


“am SEALS ITS OWN HOLE 


/ FRADE MARK ; 


Peis eh veaeyS te 


*Made under patent number 2077784 


The ideal roofing nail in the ideal package—handy 50- 
pound Nail Caddy. 

Sell this nail with the full assurance that it can’t be 
over-driven; that its head will not fly off because of con- 
traction or expansion of roofing during weather changes 
or high winds; that the lead head will spread and seal the 
nail hole to prevent leaks. 

Display DixistEEL Lead Head Nails where customers can 
see them—and watch sales grow! 

Order from your wholesaler or jobber. 


Free samples on request! 


Packed in 50-Pound Nail Caddy 


EASY TO DISPLAY EASY TO HANDLE EASY TO STORE 


EEL COMPANY e¢ ATLANTA 1, 
P. ©, Box 1714 © TRinity 5-344) — 
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Providing More Light 


Brighter homes mean happier homes 
. . a sound reason why Vent-A-Wall and 
Lif-T-Lox ROW wood window units are the 
preferred buys for maximum light, full 
ventilation and long life. These nation- 
ally advertised window units are ideal for 
remodeling or for new construction . . 
and the "Do it Yourself’ man likes them 
for their ease of painting and installation. 









































The increasing use of color inside the homes 

of today demands the full benefits of day- 

light for maximum beauty and brighter 

living. Vent-A-Wall and Lif-T-Lox ROW 

units combine the beauty of wood with 

maximum light areas for harmonious blend- 

= ing with all modern home designs. In 

(iF LOx.) addition, their removable features reduce 
ee ae breakage during construction. 








\ 
Vy 
«\ \\ \ 


Other products of 
MW Distributors include a wide variety 
of quality building materials and supplies 











ASK ABOUT OUR MERCHANDISING PLAN TODAY! 
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Important News for Architects, Designers, Contractors: 


POPE & TALBOT 
PARTICLEBOARD 
READY FOR 
SHIPMENT NOW 


The most exciting recent development 
in new building materials is particle 
board—the new underlayment 

and core stock material that 

is revolutionizing parts 

of your industry. 


There are many ways of doing 

practically everything, 

including making particle 

board—you will be pleased enn 

to know that Pope & Talbot’s jays fiat 
Particleboard is of the same ieieaiatines 
high standard as all Pope Capital 
& Talbot products have provides smooth 
been for more than a century. underlayment 








sub-floor 





Try this quality, low-cost 
underlayment and core stock 
material— Pope & Talbot 
Particleboard, the new building 
and industrial product manufactured 
at Oakridge, Oregon 


POPE & TALBOT, Inc. 


Forest products since 1849 
3070 Northwest Front « Portland, Oregon 


POPE & TALBOT, INC. iQ 
3070 N. W. Front Ave., Portland, Ore. Dept. SB1 


Gentlemen: I would like additional information on 
Pope & Talbot Particleboard. 





company ; address _ 
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Cash In on Blue Chip Profits! 


UBLIC BLUE 








: SSS Soe 
All types and sizes of Galvanized barbed “Precision Wound” Full line of welded and 


high-quality nuts and wire in five popular automatic baler wire weldless chain, 
bolts. styles. to fit all popular balers. 


ne 


Wanufaclired we the Soutte for 


SOUTHERN STEEL PLANT—GADSDEN, ALABAMA 
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Stock and Sell NEW... 


DGE STEEL ROOFING 


BLUE RIDGE channel-steel roofing is a brand 
new Republic product made in the South that 
will sweep the South. It has all the features of 
other metal roofing and siding sheets with plus 
advantages that will soon make it the number- 
one choice of Southern farmers, for low-cost 
steel roofing ... 


BLUE RIDGE is a channel-type roofing sheet 
that can be applied with other standard 
V-crimp or channel-type roofing. 


Because of its design, it can be nailed in all 
five V’s without damage to the channel-ty 
drain, thus giving extra holding-power for 
severe winds. 


It’s heavy gage steel, galvanized for long-time 
rust-proof protection. 


Because of the strength and rigidity of steel, 
BLUE RIDGE can be nailed tight to wide- 
spaced purlins with no extra expense of solid 
decking. 


It’s leak-proof at both sides and end laps be- lh hoes | “Se 
cause of perfected design features. ‘ 2 a - = i: Bc 


FAS 


5 gx ; $ 
= 


It’s fire-proof, vermin-proof and rot-proof. 


’ 


CONTACT YOUR LOCAL DISTRIBUTOR 


Write for free advertising 
Farms and Homes and merchandising kit that will help you sell. 


Then contact your distributor for 

prompt delivery of Republic BLUE 

: $ ; RIDGE Steel Roofing. Mailing 

pets , Heyl pieces, display material, how-to- 

oom ; F apply folder, radio spot-announce- 
ments, areallavaila-  —=»_—__ 


ble to you at no cost. iP ~ ae /s 


| tS 











Acomplete range Flexible plastic pipe Woven wire fence in 
of wire nails, for wells, stock water- all widely used styles 
ing, and irrigation. and sizes. 


REPUBLIC STEEL CORPORATION 
DEPT. C-4237-A 
3226 EAST 45TH STREET + CLEVELAND 27, OHIO 


Please send me Dealer Promotion Kit, including infor- 
mation on other Republic farm products. 
Souttiene -wund ne 
Address 


GENERAL OFFICES—CLEVELAND, OHIO 
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SOMETHING TO CROW ABOUT! 





THE Logan-Long COMPANY 
offers you:— 


A COMPLETE LINE OF ROOF INSULATION 


1. INSULATION VALUE. 


Low thermal conductivity per inch of thickness com- 
bined with exceptional structural strength and rigidity 


means better insulating qualities and easier damage- 
free application. 


. COMPRESSION-RESISTANT. 


Hi-Spec Roof Board is strong enough to maintain its 
full thickness under the weight of workmen and other 
traffic which is imposed on the roof during construc- 
tion preventing the break-down of built-up roofing 
which may occur in other types of fibrous paper- 
covered roof insulation materials. 


WAYS . ECONOMICAL. 


The smooth surface of Hi-Spec Roof Board allows 
asphalt and pitch to be mopped easily and quickly 
insuring maximum coverage. No paper wrappers are 
necessary for packaging. The material arrives on the 
job in good condition permitting faster application 
with less waste. 


. PROTECTED EFFICIENCY. 
The insulating efficiency of Hi-Spec Roof Board is pro- 


tected during application because the board will not 
THE LONG-LIFE LINE absorb excessive amounts of either hot pitch or as- 

phalt. We can furnish on special order a treated 
board to resist termites and dry rot. 


ASPHALT SHINGLES . MOISTURE-RESISTANT. 


Resistance to moisture and condensation is built right 
ROLL ROOFINGS into Hi-Spec Roof Board by impregnating it with 
water-resistant resin or asphalt. Asphalt-coated board, 
BUILDING PAPERS when specified, provides additional protection. 
. SPECIFICATIONS. 
ASBESTOS SIDINGS Hi-Spec Insulation Roof Board meets or exceeds all 


applicable points of Federal Specification LLL-F-321b, 
INSULATING SIDINGS Class C, as amended; A.S.T.M. Standard Specification 
C208-55T, Class C; and Commercial Standard CS42- 

INSULATIONS 49, Class C. 


THE LOGAN-LONG CO. 


CHICAGO, ILL. e CINCINNATI, 0. ¢ FULTON, N. Y. © BIRMINGHAM, ALA. 
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For handsome paneling... 





suggest LARCH 


for homes...commercial burldings. 


LARCH — handsome. versatile and durable. For fine 
paneling in residential or commercial building. the deli- 
cately figured grain of Larch, with its satiny surface and 
unusual coloring, makes Larch an admirable choice. Its 
ability to take—and hold—paints, varnishes and stains 
puts Larch among the most versatile of softwoods. In ad- 
dition, it does not mar or dent easily —especially impor- 
tant for commercial installations. 

The natural properties of Larch—its brute strength, 
straightness of grain and uniform texture — fit it to heavy 
construction. It is ideal for beams, posts, stringers, joists, 
rafters and studs. 

4 dimen- 


Available in 3 select. 5 structural, 


sion grades—all ‘inate dried. Can be ordered in 


5 common, 


straight or mixed cars with other woods. 
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churches... clubs 





Get the facts on LARCH. Write for 
FREE illustrated book to: 
WESTERN PINE ASSOCIATION, 
706-K, Yeon Building, 
Portland 4, Oregon. 


Dept. 


The Western Pines 


ond these woods from the 
Western Pine mills 

WHITE FIR + INCENSE CEDAR 
RED CEDAR + DOUGLAS FIR 
ENGELMANN SPRUCE 
LODGEPOLE PINE + LARCH 


idaho White Pine 
Ponderosa Pine 
Sugar Pine 


ore manufactured to high standards of seasoning, grading, measurement 


Today’s Western Pine Tree Farming Guarantees Lumber Tomorrow 
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Weldwood Prefinished, Samara V-Plank” in Nutmeg tone, featured in the full-color Weldwood ad appearing 
in the November issues of Better Homes and Gardens and House Beautiful. A 12-by-8-foot wall costs only $46 retail. 


How does this picture promise paneling profits for you? 


Weldwood living room ad announces to your customers three beautiful new 
Samara? prefinished panels at a lower-than-ever price... only 47¢/sq. ft.—retail! 


Nutmeg Samara — its deep, rich shade lends dramatic 
contrasts to light-colored rooms. 


Cinnamon Samara — its warm, cherry tone blends equally 
well with traditional and contemporary furnishings. 


Sun Tan Samara — its sunny, bright color lends a cheerful 
note to shaded rooms — ideal for family rooms. 


WELDWOOD PANELING 


Senuily & iy Kane 


Weldwood Panel Parade displays over 70 types and finishes of wood 
paneling, helps your customer visualize how Weldwood Paneling can 
beautify his or her home. As a selling tool, the display stimulates high- 
profit paneling sales . . . and boosts accessory sales of lumber, trim, hard- 
ware, contact cement, as well. 


30 For more details on above items, use Coupon on Page 66 


Beautifully prefinished, pre-packaged, and pre-sold, 
Weldwood Paneling now gives you the added advantage 
of three new luxurious African hardwood panels that are 
priced for even your most budget-minded customer. Yet 
your Weldwood profit margin continues to dwarf many 
low-priced, low-markup wall materials. 

Like all Weldwood Prefinished Paneling, each Samara 
panel is triple-sanded to a satin smoothness, then sealed, 
stained, and lacquered with durable Weldwood Finishes, 
and finally waxed and rubbed to a fine furniture luster. 
That’s why Weldwood Paneling is so easy to sell . . . and it’s 
easy for your customers to install. The Weldwood lifetime 
guarantee backs every panel you sell. 

Beautiful pictures can do a lot toward starting a sale, but 
the natural beauty of the real wood is what will pay off for 
you. Ask your Weldwood representative how you can put 
a Panel Parade in your salesroom. Or write to: 

woopD 


Weldwood panetine 


United States Plywood Corporation 
55 West 44th Street, New York 36, N. Y. 
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PRODUCTION SOARS on Hager’s shining new “necessity” for 40 million homes! 


build a shelf... without tools! 














\ ome L. i i 
IT PRESSES INTO PLACE! AAA AA 


this ...... makes this...in 5 minutes...without tools 
DOUBLES CLOSET SHELF SPACE! 


PATENTED 


Set of 4 in handsome eye-stopping package. 
Retails at $1.19. 
Dealer Cost 71%4¢... full 66% profit. 


Here’s an exclusive, patented hardware product from Hager that’s a 
“natural” for America’s mass market! Without hammer, nails or 
screws ... without tools of any kind... ANY WOMAN can put up 
JIFFY SHELF MAKER in 5 easy minutes! This is guaranteed (a 
money-back guarantee) on the package. JIFFY SHELF MAKER 
is lightweight; wrought steel; cadmium-finished! Supports over 1,000 
Ibs.! 500% stronger. Portable: put it up, take it down, put it some- 
place else, without marring walls. 





40 MILLION HOMES NEED JIFFY SHELF MAKER 


Build streamlined shelves in a “jiffy” in closets, book shelves, 
shelves in attic, kitchen, basement and garage! The potential sale for 
this “why-didn’t-I-think-of-it-before” product is simply terrific. Fine 
for apartments, offices and factories, too. 


PACKED 4 IN THIS SENSATIONAL : ; 
NATURAL-COLOR PACKAGE THAT America’s snug little homes NEED EXTRA SHELF SPACE. And 


SELLS ITSELF TO BOTH here it is! ...at less cost than hard-to-put-up brackets! Here it is in 
MEN AND WOMEN! a sensational package designed for and aimed at the millions of 
customers who buy ‘on impulse.” 





ORDER wager JIFFY SHELF. MAKER No. 1700 
from your jobber today ! 


© 1957 


C. HAGER & SONS HINGE MFG. COMPANY + SAINT LOUIS 4, MISSOURI 
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Now! Johns-Manville brings you 


> exciting new 


in the industrys most complete line of 
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Johns-Manville Johns-Manville | 


STRONGBORD STRONGBORD 





’ Strongbord is the strongest 4” Insulating Board 
World’s g gest g 






Sheathing on the market! So strong it can be used 
Strongest = Tecuiremenis. Both asbestos and wood sidewall Fibretex 
Insulating mii acest saad Mette following Mt Acoustical 
Board specifications. Panels 









NOW! 4 Insulating Board Plants located i i ag! 
to give you finest service! Klomath Falls, Ore. * 






Johns-Manville is completing a new plant at Klamath Falls, Ore. and 

recently has constructed a new plant at North Bay, Ont. which is now a 

; : ‘ ‘ : ie : : Natchez, Miss. 

in operation. These factories, in addition to others already in opera- 

tion at Natchez, Miss. and Jarrett, Va., assure prompt, reliable y : YN 
service for all your Insulating Board requirements. a 
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products 


Insulating Boards 


Each Fibretex Panel contains hundreds of New 3 in ] Provides in one unit and operation: (1) a beauti- 
small noise traps which absorb up to 75% of ful finished ceiling; (2) insulation; (3) a structural 
the room noise that strikes them. Panels are { | ti roof deck for patented Seal-O-Matic” Asphalt 
prefinished in white. Furnished with Light- nsula ing Shingles or built-up roofing. Comes with or 
ning Joint or with square edge. Panels are 12”x Roof- without vapor barrier and in thicknesses of 114”, 
12”. and 12”x 24”, 4" and 34” thick. All panels 2” and 3” to meet climatic conditions. Designed 


come in uniform and random drilled pattern. deck to meet FHA requirements. 





FR, LF / more information on the industry’s most complete line of Insulating Board products 


] Strongbord Decorative Ceiling Panel OS Se 





~] Building Board (large size sheets Pv 
that build, insulate, decorate) 





] Fibretex Acoustical Panels 
a 





| Insulating Reotdeck ] Shingle Backer (for use with 


[ if Decorative Wall Plank —! Colorbestos® sidewalls) oe 





JOHNS -MANVILLE 


; & Check products of interest, address 
M4 ez Johns-Manviile, Box 111, New York 
rs 16; in Canada, Port Credit, Ontario. 


PRODUC 
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FIR PLYWOOD PROFIT POINTERS 





FIR PLYWOOD 
for SCHOOL 


CONSTRUCTION 
Dey: 


Gy y 


Sas an ws OM 











The Market: 


There’s real opportunity in selling fir ply- 
wood for school construction. Versatile fir 
plywood is used for: roof and wall sheath- 
ing... subflooring . . . concrete form work 
—for siding, paneling, built-ins, cabinets, 
wainscoting, fixed furniture. Everywhere 


you turn, there’s a proven fir plywood use! 





Who to Contact: 


See your local school officials . . . the arch- 
itects in your area who plan school con- 
struction . . . the contractors who build 
the schools. And don’t forget to contact 
members of your school board! All of these 
people have a voice in the materials used. 
Tell them the fir plywood success story. 





Sales Tools For You! 


Douglas Fir Plywood Association has just pub- 
lished two new pieces of literature on schools: 
“Schools of the Future’. . . a new portfolio em- 
bodying the thinking of six leading school archi- 
tects—and “Fir Plywood in Schools for Quality 
Construction at Lower Cost.” For sample copies 
and prices on quantities, write: Douglas Fir Ply- 
wood Association, Tacoma 2, Washington. 


TOP: Texture 1-11, the 
grooved fir plywood siding, 
used on a school in Whitefish, 
Montana. Here’s an attractive, 
minimum-maintenance ex- 
terior treatment. 


BELOW: School classroom 
storage cabinet of fir ply- 
wood. Resists damage, adds 
beauty, cut maintenance. 





ee ee ee oe ce eo eo oe a ee ae 


You protect your reputation (and repeat sales) when you sell fir plywood 
carrying the DFPA trademark—your assurance of quality-tested panels. 
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Same high quality... 











pit! ro > 
>" Guaranteed by 
‘Good Housekeeping 


<2 aoveansto Wi 


Now retails for only 


3-Track extruded aluminum combination window 


Only WEPCO could make this possible! This is our same high-quality, NEW FULLY-ASSEMBLED 
famous Duo-Matic...with all the features normally found only in much more DUO-MATIC ALSO AVAILABLE 
expensive windows...yet priced so low that you can retail it from $12.95.  ...RETAILS FOR 15.95 AND UP 


Here's why more than 20,000 Lumber and Hardware dealers sell WEPCO Products 
Us e Sold only at lumber and hardware dealers —no specialty 
New low competition! 


: e Nationally-advertised ! 
prices on all e Industry’s most liberal co-operative advertising allowance! 


WEPCO aluminum » e On-the-spot service by WEPCO’'s factory-trained representatives! 
e WEPCO sells a complete line 


2h weather-Dr00F C0. srcrer, se: 
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. . * 
combination doors 


Len aaa 





MONARCH 


Difficulty in operating windows, especially during 
damp weather, is a common complaint caused by 
weatherstrip made of metal that corrodes, pits, 
gathers dirt, and which lacks a lubricated surface 
to minimize friction. The solution to these serious 
objections was developed in MetaLane®, perfected 
over 20 years ago. Its extremely hard, corrosion- 
resistant finish and permanently lubricated surface 
is virtually friction-free® and won’t bind or gall. 


Basically, MetaLane is made of an aluminum 
alloy produced to critical specifications for resili- 
ency, formability, strength and hardness. When 
received by Monarch, it is inspected, chemically 
cleaned, and surface etched. Then it is processed 
through a continuous strip anodizing machine 
using sulphuric acid electrolyte® to produce an 
anodic oxide surface. Finally the billions of sub- 
microscopic pores in the finish are sealed with a 
special lubricant. Although similar to Alumiliting, 
the MetaLane process includes other exclusive 











Meta L_ ANE WEATHERSTRIP 


treatments that improve its efficiency and dura- 
bility for weatherstrip. 

In addition to MetaLane’s superior resistance 
to friction, galling, corrosion and atmospheric 
attack®, its lustrous glass-smooth finish provides 
maximum protection against staining, abrasion® 
and wear. 


Insist that all the door and window units you buy 
and sell are equipped with Monarch MetaLane 
Weatherstrip—unequalled in durability, weather- 
tight protection and value. 


“ 


. +. materials used to Seal coatings . . . may also function 
as surface lubricant.’’—‘‘Anodic Coating Of Aluminum’’ by 
J. D. Edwards, Aluminum Company of America. 

7 the advantages of oxide coatings made in sulphuric 
ac cid electrolytes offered substantial improvement over 
om r coatings.’’—]bid 

““... anodic oxide coatings provide very effective Protec- 
tion against weathering and corrosive attack.’ nodic 
Coatings On Aluminum” by F. Keller and J. D. Edwards, 
Aluminum Company of America, Iron Age, Nov. 1946. 

@ “‘Anodic coatings . . . provides greatly increased resistance 
to abrasion.”’—Jbx 


6343 ETZEL AVE. + ST. LOUIS 14, MO. 
SOUTHERN BUILDING SUPPLIES for OCTOBER, 


MONARCH METAL WEATHERSTRIP CORP, + 
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30 Ways Southern Dealers 
Build Sales in Winter Months 


Blessed with milder weather 
than other regions, building supply 
dealers in the South build sales 
during the winter in as many as 
30 different ways. 

In which of these ways will you 
increase your sales volume this 
winter, Mr. Dealer? 

NEW HOMES- 


1. Plan, build, and sell houses. 
2. Plan and supply materials for 
new houses. 


OPERATION HOME IMPROVE- 


Wood’s Do-It-Yourself Center in Bir- 
mingham, Ala., last year instituted an 
annual power tool fair to build sales 
of the five lines of power tools it han- 
dles. Part of the display and demon- 
stration is seen at right. Wood’s push 
tool sales heavily in Christmas adver- 
tising and play up the add-a-tool plan. 
Sales clerks build tickets by related 
selling of needed supplies. 





MENT Promote and sell con 
plete packages: 


3. Kitchen modernization 

4. Attic conversions. 

5. Bathrooms 

6. Basement recreation rooms 
‘. 


Porch enclosures. 

8. Roofing and siding jobs 

9. Insulation and weatherproot 
ing. 

10. Paint jobs 

11. Garages or carports. 


PROMOTE SALES TO DO-IT 






















SION TEE) IRIN 
BUILDING 


SUPPLIES 
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YOURSELF TRADE — 

12. Sell OHI materials. 

13. Stage DIY classes on home 
improvements and projects. 

14. Sell woodwork project pat- 
terns. 

15. Power tool parties. 

16. Spotlight bargain counter. 

17. Feature short-length lumber 
and plywood “scraps.” 

INSTALLMENT CREDIT — 

18. Offer revolving credit for 
DIY customers. 

19. Arrange time-payment credit 
for home improvements and sup- 
plies. 


(Continued on page 39) 


The Wood Lumber Company in De- 
eatur, Ala., invites patrons to borrow 
the many books, manuals, and maga- 
zines on home remodeling ideas from 
the attractive store library, at left. Sign 
reads: “Remodeling Library. ‘Your 
Home Comes First... Free Loan of 
These Books — small deposit only.” 
Six-foot workbench made in Wood's 
shop is used for table and offered 
for $29.49. Wood’s assist home-owners 
with estimating, planning, and choice 
of financing plans for home improve- 
ments and repairs. 








FARMERS ARE INVITED by radio spot announce- 
ments to visit the new store of the J. C. Steele Lumber 
Company in West Monroe, La., to pick up their free 
copy of “The Business of Farming’? magazine. At 
right, a farmer gets his copy from the attractive store 


display. 

Steele personnel call attention to plans for specific 
improvements in the magazine — and follow up ex- 
pressed interest in needed repairs, additions, or new 
construction. 

Paint, rooting, and siding are promoted profitably 
during the fall and winter. Meal-time radio spots 
stress the friendly service and quality materials avail- 


able at Steele’s. 








COMBINATION STORM windows and doors are sell- 
ing faster this fall at the Liberty Lumber and Manu- 
facturing Company in Erwin, Tenn., thanks to this 
two-in-one display. Secretary-Treasurer R. H. Renfro 
uses the display to demonstrate the aluminum Wepco 
door and Duo-Matic window handled by his retail 
firm. 

The Liberty company pushes these products hard 
in the fall and again in the spring to feature their 
cold and hot weather benefits. 

Store displays of ornamental iron and floor cover- 
ings help boost sales volume of these materials for 
this Tennessee dealer throughout the fall and winter. 





OVER $25,000 WORTH of all-electric kitchens are 
sold annually by the Corpus Christi Brick and Lum- 
ber Company in that Texas city with the aid of the 
model kitchen display seen at left. 

Manager Wilford O’Brien, who demonstrates a 
new refrigerator to a prospect, lists the three basic 
factors in his profitable kitchen business as (1) 
prompt and complete check-out of every inquiry; 
(2) good workmanship; and (3) immediate FHA in- 
stallment financing of the desired kitchen job. 

The Texas dealer sells two brands of built-in 
appliances — Hotpoint and Westinghouse — and a 
choice of metal or wood kitchen cabinets. 





WOOD PANELING is a big seller for the Old Hickory 
Box and Lumber Company in Nashville, Tenn., be- 
cause this in-use display allows the customer to com- 
pare the grains of different species and the different 
paneling patterns and types of installations. This 
lumber display — along the driveway of the lumber 
shed — is illuminated by fluorescent fixtures. 

Manager M. K. Hovey explains the informal effect 
of rustic fir paneling to a young wife who decided to 
make a den of a screened porch. 

Product ads in Friday and Saturday newspapers 
flood Old Hickory’s store with DIY customers, 
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(Continued from page 37) 


DISPLAY AND PUSH PRAC- 
TICAL GIFTS — 

20. Hand and power tools. 

21. Home appliances — 
and small. 

22. Housewares. 

23. Toys and wheel goods. 

24. Unpainted furniture. 

CONCENTRATE ON FARM 


large 


MARKET — 

25. Promote material sales for 
repair and modernization of farm 
homes and buildings. 

26. Sell yard-built units, such as 
brooders, feeders, for livestock 
needs. 

STIMULATE MORE SALES BY 
ALL EMPLOYEES — 

27. Offer prize trip to employee 
making best sales record. 

28. Hold _ brush-up 


training 





classes on packaged improvement 
sales and seasonal merchandise. 

29. Offer special commission or 
bonus on sales to new customers. 


ATTRACT MORE CUSTOMERS 


FOR THESE PRODUCTS AND 
SERVICES — 

30. Employ best local advertis- 
ing media — newspaper, radio, 
television, direct-mail, outdoor 
signs, theater ads, seasonal store 
displays. 


“How We Plan to Keep Up 
Our Sales Volume This Winter’ 


Pushing OHI Jobs Now 


By ANSEL ALE- 
WINE, manager 
of the Taylor 
Lumber Company 
in Taylors, S. €.. 
and president of 
the Carolina Lum- 
ber and Building 
Supply Assn. 





FOR THE FIRST TIME in a good 
many years, our company suffered 
a serious slump in volume last 
winter. This has awakened us to 
the fact we will now have to do 
a better selling job to keep our 
sales volume up this winter. 

We have gone all out for the 
Operation Home Improvement pro- 
gram and the result has been most 
gratifying. We began early this 
year to explore this field in order 
to bolster our volume and I am 
glad to say we have been pleas- 
antly surprised with the additional 
business. 

This is our biggest field for keep- 
ing our sales volume up during 
the winter months. Most of the 
home improvement and repair jobs 
can be done in short order and 
even in winter we are able to get 
these smaller jobs done. 

In order to get these prospects 
into our yard or get them to con- 
tact us by phone, we use daily 
newspaper advertising as well as 
radio advertising and the yellow 
pages of the telephone directory. 

We find service pays off. We give 


the prospect who wants to add a 
room, a bath, a porch, a patio, o1 
to finish attic or basement rooms, 
the same service we do those who 
plan to build a new home. This 
service includes drawing of plans, 
figuring costs, and assistance in 
financing. 


Promotes Farm Sales 


By A. S. GIL- 
BERT JR., owner 
of the Gilbert 
Lumber and Sup- 
ply Company in 
Yazoo City, Miss., 
and president of 
the Mississippi 
Retail Lumber 
Dealers Assn. 


TO KEEP UP our fall and winter 
sales volume, we at the Gilbert 
Lumber and Supply Co. promote 
paints and farm repair and re- 
modeling materials. 

Our paint promotion campaign 
begins with the county fair. There, 
a colorful display shows the pub- 
lic the wide variety of contrasting 
and harmonizing color combina- 
tions made possible by our color 
bar. 

We try to impress upon the pub- 
lic that we can match any color 
in any finish, custom made for 
each individual or from our com- 
plete line of ready-mixed paints 
and supplies. 

In the promotion of farm sup- 
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plies, we plan to contact each 
farmer in the community and talk 
to him about his farm and home. 
We tell him about our complete 
line of materials, including creo- 
sote posts for fences and poles for 
pole-type farm structures. 

To contact a maximum number 
of people, we run advertisements 
in the local newspaper and spot 
ads on the radio. Our quality prod- 
ucts and service, however, are the 
best advertisement we have. 


Stimulates Repair Sales 


By HARVEY C., 
FOSKETT, man- 
ager of the Gal- 
latin Coal and 
Lumber Company 
in Gallatin, Tenn., 
and president of 
the Tennessee 
Building Material 


Assn. 





DURING FALL AND WINTER we 
advertise and promote repair and 
remodeling of homes and farm 
buildings. We arrange for FHA 
Title I installment loans and op- 
erate our own revolving credit 
service. 

We work closely with our con- 
tractors in finishing up fall starts 
and in making plans for their 
spring and summer jobs. Our esti- 
mating and plan service give us 
a close tie-up with contractors as 
(See PROMOTING REPAIRS page 83) 
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Toys Draw Profitable Floor Traffic 


By BEATRICE MILLER 


»» Toys have helped make Decem- 
ber the second biggest merchan- 
dising month of the year at the 
main store of Stebbins Anderson, 
Towson, Maryland, building sup- 
ply dealers. 

A tremendous draw on store 
traffic, toys circulate shoppers 
around the store, exposing them to 
attractive and worthwhile gifts of 
hardware, power tools, millwork, 
outboard motors, hunting supplies, 
and other merchandise. 

“If it weren’t for toys, for the 
profitable merchandise that toys 
are, we would be at somewhat of 
a standstill during December,” said 
William B. Edelen, secretary-treas- 
urer. He pointed out that gross 
volume for the main store (there 
are five branches in nearby towns) 
was $91,000 for December ’56. “Our 
toy volume has been gaining an- 
nually -—— and with it traffic and 
volume in other departments.” 

Stebbins Anderson do possibly 
the biggest selling job in Christmas 
tree candles and lights in the en- 
tire Baltimore area. 

By October a complete stock of 
toys is in. The deck is cleared for 
toys by the first week of November 
when a Christmas decor of holly, 
colored balls, red satin ribbons, and 





a revolving lighted tree prevails 
throughout the store. 

In a separate store area of 2,000 
square feet, a wide variety of 
quality toys is displayed. With lay- 
away service offered, the toy sales 
get off to a good start early in 
November. Credit plans are offered 
in this department, too. 


Christmas windows of charm 
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SOUTHERN 


Stebbins Anderson’s large toy depart- 
ment in Towson, Md., enjoys profitable 
patronage and also draws store traffic 
that buys heavily in other departments. 
Electric trains and wheel goods, above. 
are big movers in this dealer’s year-end 
sales volume. 

Toys also get a big play in this 
building supply dealer’s windows. In 
the window seen below, a variety of 
toys was attractively displayed last vear 
that included something to satisfy 
*most any child. Newspaper ads and 
catalogs draw patrons from through- 
out the Baltimore area for their Christ- 
mas gift purchases. 


and interest have become tradi- 
tional at Stebbins Anderson and 
draw crowds as soon as the cur- 
tains are parted. A series of scenes 
from Dickens’ “Christmas Carol” 
and window displays of gift toys, 
hardware, and millwork are fea- 
tured. 

Newspaper advertising in the 
Baltimore papers highlights toy 
selections. Supplementary adver- 
tising in local and county news- 
papers does, too. 

Some 8,000 catalogs of Stebbins 
Anderson gift suggestions are 
mailed out. A 12-page gift supple- 
ment is run in the county news- 
paper, and 30,000 additional copies 

(See TOY PROFITS page 83) 
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Advertising and Promoting 


Christmas Spectals 


» Recipe for more profitable year- 
end business: 

1. Spotlight seasonal and gift- 
type merchandise in floor and win- 
dow displays. 

Advertise these specific prod- 


ucts in newspapers, direct 
and other good media. 


3. Decorate vour store in thé 


holiday spirit. 


4. Inspire salespeople with som« 


(See CHRISTMAS SPECIALS page 48 


SHOPSMITH 


This attractive floor display in front 
of the street window in the Miami 
Shores, Fla., store of Renuart Lumber 
Yards, Ine., last December drew a 
stream of power workshop buyers. 
These power tools bring customers 
back the year-round for lumber and 
other materials DIYers convert into 
home improvements and gifts. 


Home-owners in the Falls Chureh, Va., 
area are attracted to the Fallfax Build- 
ing Supply Company in that suburb of 
the nation’s capital by much Christ- 
mas atmosphere, right. It includes 
reindeer, sleigh, and Santa atop the 
store, an animated Santa in the win- 
dow, colorful store decorations, and 
Christmas carol music. This store 
moves much building material along 
with toys and giitwares in December. 
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RANDALL BROS. 


CHRISTMAS 


SUGGESTIONS 












FOLDAWAY PLYWOOD 
TOY TRAIN TABLES 


% fon) This foldeway, sturdy plywood 
“ tC Fe tobh fe is just the thing Santa 

i ‘ata Claus needs to m that toy 
. tram on. it ss 4 teet wide, 6 
teet long and 2 feet, 6 inches 
high. Legs fold for easy stor 
oge when not i fs 


Assembled byus $14.50 


You assemble $11.75 
FREE DELIVERY 










COMPOSITION 
PEG BOARDS AND FIXTURES 










FREE — BAG OF 
BUILDING BLOCKS 








*. Come get yours 


FREE PARKING 





- i 
=", RANDALL BROS. : 


With this two-column. eight-inch ad 
in the Atlanta, Ga.. newspapers. Ran- 
dall Bros. attracted store traffic and 
pushed up their sales volume last De- 
cember. The ad suggested foldaway 
plywood toy train tables for youngsters 
and offered free bags of building 
blocks to draw the children. For DIY 
parents it plugged Pegboard and fix- 
tures and door cut-outs and table legs 
for creating a variety of tables. 
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Last winter, the West Lumber Company in 
Atlanta, Ga., kept part of its cabinet shop 
profitably busy making unfinished furniture. 
The two-column, page-deep newspaper ad 
below drew buyers into four West stores. 









UNFINISHED 
FURNITURE 


SAVE 25% to 50% 


DIRECT FROM ee TO you! 


Part of our own cobinet shop has 
converted to making unfinished peed pit 
ture. Why let Christmas strain your re 5” 
budget—tor . 


your own use or for gifts, ~ 
they afford you a real savings. — 
“Sr 
PHONO-RECORD CABINET nea 
To keep your records in—ond use [s f 
a5 an end table, too. 7” records go 
n the top drower, 10's and 12's in 


187223528" 16° 


“HOME-OFFICE” CABINET 
This specious, but compact unit 
orovides typewriter storage 
space, o deep legal size file drow- 
eronda Laas epee foes mokes 

2 lorge work. 


20"x23"x28" 7795 


KNEEHOLE DESK 

Stained or painted, this roomy 
fesk will complement amy decor 
Yours at on amazingly low price 


as"xi7’x30” JS 


MODERN SHELF- CABINET 
Lots of storage spoce ot the 
rottom ond shelves, shelves, 
shelves for books and pretties. == 


36x11 12"x55" D4 


TOY CABINET 
*rovide the kids with o stor- 
age space. They'll love it 
id you'll love the unclut- 
ered children’s room. 


29%" 4x28" JQ 





HANDSOME BAR 
Senutifully finshed ia 
mtique wormy Chest- 
vat, Walnut or Mohog- 

any, Plastic topped. 


is's55"x83" 3Q9 


TRAIN BOARD 
sound Conditioned: 
2” insulation 
roard laminated to 
otywood. Mounted 
om casters. . S 


4x6’ 12% 7 


PING PONG fi || 

























EAST POUNT . . . NARE Kontrat Ave. PO P-aatt 
SAU Ine... DOO Garton Re. O.¥8. . 2.9704 


it MORTHRIDE , 149) Piedmont Ave. Mi. TE 2-48) 
SOrTDaEE une? oa 
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REG. PRICE 519. 95 


refhe Ss] B95 








Bo Bo Punching 
Bag . 

B gE ¥ Doug! ke 

RALEIGH BIKE 


Britain's foremost bicycle 
the champion of bikes. A var 
of models to choose from. 
$* =.95 


TM OP claciens 













BATON 





el |, REG. PRICE $5.00 
LNB? wow 2 ~~ a 


DOLL HOUSE 























STAKE 
BODY 
a sane " “Bove rabybrn gor WAGON 


: 98° msi 
A a ARCHERY SET eeeg 
4 es sy A H Lee Archery Kit < plet : 
7 ¥ " with bow rows, atm guard 

bea and finger tab, 
SS aH $95 . 
5 e 
ay. : FLASHLIGHT 
4 : tn All metal case that hokis two 
¥ ; - batteries. cy 
-. 
4S 
\ <—>- Christmas Tree Stand % 
Madan = t ly om: t e 
; sate ot a Your 


ROLL-0-HOOP 




















Towson, Pikesville, Middlesex 
Mondowmin open Tonite ‘Til 9 


CHARGE ACCOUNTS 


TOWSON 
© Reisterstawn @ Cockeysville 
© Pikesville © Fullerton 
© Middlesex © Mondawmin 
VA. 3-6600 






SPORT GOODS *¢ GARDEN SUPPLIES © 


wean open Mights “til 9 (except Sat) © Cockeysville & Fillerton open Fri, ‘tii 8 © Middtebex, Pikesville open Nights “il § © Reisterstows open Fri. & Sat, Vil § * Mendawme opeg Mights Yi fi 


With half-page ads like that above, Stebbins Anderson, Maryland 
line-yard operators, leave no doubt about their main store at Towson 
being ‘Toy Headquarters” for the Baltimore area. This dealer also 
runs a gift supplement in the newspaper and circulates extra copies to 
rural boxholders. A Stebbins Anderson window display last year fea- 
tured millwork and fireplace accessories, as seen on the S-B-S cover. 
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At top of page, Bob and Kathryn Stair 
produce one of hundreds of post-cards 
promoting home repairs. The seasonal 
cards go to a long list of home-owners 
who are past customers of the com- 
pany. Mrs. Stair prints these cards on 
portable desk-drawer sized machines. 

Pictured above is a storage room 
added to an older home. The West End 
Lumber and Materials Company “pack- 
ages” jobs from small repairs to large 
additions, 

Rollo Miller, far right, spends his 
day superintending the crews working 
on West End’s packaged jobs. The 
company averages 15 a day. 
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Big Business in 
Packaged Repairs 


By SOPHIE W. ELLIS 


» The packaged jobs of home re- 

pairs and remodeling, offered by 
West End Lumber and Materials 
Company, Little Rock, Arkansas, 
keep four delivery trucks busy. 
Fifteen repair jobs are the day’s 
average volume. 

Some of these packages are like 
the $8,000 remodeling project now 
underway. This home-owner is 
adding a new wing to his small 
home and modernizing the entire 
structure. 

Other packages are the small 
ones that regular customers have 
learned, through advertising and 
experience, to entrust to this deal- 
er. 

West End’s complete package for 
home repairs includes materials, 
labor, and financing. The plan was 
initiated at the peak of the build- 

(See PACKAGED REPAIRS page 83) 
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OHI Promotion Pays Off 


By HAL NEWSOME 


» Renuart Lumber Yards, Inc., 
Miami, Florida, substantially in- 
creased its gross volume in the past 
year and a half by systematically 
advertising and selling home mod- 
ernization and maintenance jobs 
on a one-stop package basis. 
Renuart operates four yards in 
the Miami area but the Operation 
Home Improvement services are 
handled from the headquarters 
yard in Coral Gables and the big 
branch at Miami Shores. 
Renuart has cashed in on this 
inexhaustible ready-made market, 
which can compensate for any new- 
building slump. It also avoids 
much of the competitive price cut- 
ting which naturally follows any 


marked leveling off of building 
rates. 
This long-established Miami 


building-supply firm has won this 


da 


profitable business by showing 
home-owners that it is just as easy 
to arrange to build on an extra 
room, install a modern kitchen, or 
do extensive repair-and-mainte- 
nance work as it is to trade for a 
new car. This has been accom- 
plished by establishing a one-stop 
service including planning, financ- 
ing, and selection of contractor and 
materials. After the preliminary 
sale is made to the home-owner, 
the work is bid and done by local 
contractors. FHA-insured Title I or 
conventional installment financing 
is arranged through local banks. 

Red tape is cut to a minimum. 
Skilled salesmen and building con- 
sultants take all responsibility 
from the home-owner’s shoulders 
— except that of making the final 
choice of materials, equipment, and 
contractor, and making the reason- 
able monthly payments. 

The fact that Renuart finds and 
pre-sells the jobs before bringing 
any contractors into the picture, 
gives the company effective control 


over both the sale and the prices 
for materials. Almost all the major 
building items are sold to the con- 
tractor at full list prices, although 
some discounts are given on paint 
and hardware. 

Renuart has already increased 
gross sales of material by 8 per 
cent, mostly at retail prices, by this 
promotion. 

In many states, like Florida, 
there have been an increasing num- 
ber of large muitiple-home devel- 
opments since the war. Most build- 
ing supply dealers have not been 
able to share substantially in this 
large-volume, low-price market. 
But now that many of these homes 
are five years old or more, even the 
small local building supply dealer 
has a good chance to get into the 
act. At the very least, some repair 
and maintenance work is needed; 
and with larger families and cur- 
rent higher living standards and 
architectural style, considerable 
remodeling and modernization is 
desirable. 
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Seen at left is the remodel and repair 
exhibit shown at the recent Miami 
Home Show by the Renuart Lumber 
Yards of Miami. The exhibit plugged 
one-stop service for modernization, 
complete financing, planning, mate- 
rials, and labor. Response to this and 
other Renuart OHI promotions has 
been enormous. 


People who have been looking 
at their friends’ stylish new homes 
are already half sold on sprucing 
up their own places. While the 
husband may be concerned about 
the effects of weather on the out- 
side paint, the wife is also often 
tired of that old living room decor 
and of that stodgy “old” kitchen. 

“All your salesman has to do,” 
says T. R. (Riley) Lanigan of 
Renuart’s, “is to show these pros- 
pects how easy and reasonable it 
is to transform these homes under 
the guidance of a skilled reliable 
firm. Once this specialized opera- 
tion is set up and functioning in 
your plant, it can continue to build 
vour sales steadily. 

“You could spend your advertis- 
ing budget plugging individual 
bargain leaders in screen doors 
and other single items, and in- 
crease your dollar volume very 
little and your net profits even less 
— although the increased traffic 
would give your displays and sales- 
men a chance to get in a few good 
licks on other individual items. 

“But when you promote a pack- 
age deal on extra rooms or other 
home improvements, you serve the 
prospect’s balanced over-all needs 
and sell the combined end product 
at greater benefit both to him and 
to yourself. Motivating the home- 
owner to Better Living is easy 
when he is shown how he can do 
it conveniently.” 

Renuart’s weekly newspaper ads 
in the Sunday edition — and its 
daily radio news program at 5:30 
p. m. aimed at the businessman 
driving home in his car — cover 
the general benefits of home main- 
tenance and improvements. But 
they especially emphasize that this 
dealer has an efficient organization 
already set up to offer: reliable 
financing — low-rate, long-term 
budgeting without red tape and all 
in “one stop’; experienced em- 
ployees; expert consultants and 
planners; top-quality materials, 
with a wide selection; and reliable 
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T. R. Lanigan, in top photograph. shows a customer in Renuart demonstration 
kitchen some advantages in doing over her kitchen. Happy customer, in bottom 


photograph, works out contract details 


with Lanigan and Firmin Renuart. 


This dealer finances and plans the project, and recommends the contractor and 


supplies the materials — taking responsibility from customer's shoulders. 


contractors with skilled labor. 
These ads and radio spots, plus 
a half-hour Sunday musical show 
on radio, bring in a_ substantial 
number of inquiries. Around 40 per 
cent of these lead to eventual sales 
They give the sales force a back 
log of prospects to work on. Renu- 
art has two outside salesmen who 
follow up the phone and mail leads 
Renuart does no building work 
itself. Each job is referred to two 
or three contractors who are 
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known to be competent and relia- 
ble, and who are regular customers 
This retains the good will of the 
contractors for other sales as well, 
often on complete new houses. The 
contractors bid on the jobs or give 
estimates, and Renuart draws up 
all the papers required. Leads are 
rotated fairly among all regular 
qualified contractor-customers. 

If any special planning is needed, 
the dealer has two draftsmen who 

(See OHI PROMOTION page 94) 














Concentrating on the Farm Market 


»» In meeting the storage needs re- 
quired for the 1953 bumper grain 
crop in this dairy farming area of 
Tennessee, the Springfield Lumber 
Company launched a farm equip- 
ment department that not only is 
profitable on its own, but also 
stimulates increased sales of build- 
ing materials to farmers. 

After checking into the sugges- 
tion of the county agent that we 
sell metal storage buildings, we 
became the dealer for Butler pre- 
fabricated metal storage bins. We 
put a salesman out talking to the 
farmers about grain storage and 
we sold over $50,000 worth of grain 
barns in 1953. We also became the 
dealer for Butler drying equip- 
ment, hog feeders and shelters, 


This Tennessee lumber dealer spe- 
cializes in pole-frame farm buildings 
and prefabricated metal grain storage 
bins. At top, Manager Brandon and 
Farm Specialist Gary Haynes check 
on a 52x105-foot pole-frame barn they 
sold. They have sold 12 in three years. 

At right, these men visit four Butler 
storage bins they sold a farmer. They 
sell a full line of dairy equipment, 
being located in the heart of a milk- 
producing area. 
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By CHARLES E. BRANDON, Manager 
Springfield Lumber Company, Springfield, Tenn. 


and cattle watering tanks. 

Impressed with our service to 
farmers, milk company field men 
in 1954 asked us to consider han- 
dling milking equipment, since 
there was no dealer closer than 30 
miles to provide good service for 
the producer. So we began han- 
dling milk coolers, milking ma- 
chines, metal stalls, feed mangers, 
silo unloaders, automatic bunk 
feeders, and other livestock equip- 
ment. 

Increasing interest in pole-frame 
barns and buildings led us to sign 





with the Doane Agricultural Serv- 
ice for plans and we began pro- 
moting pole-frame structures to 
farmers. We employed a University 
of Tennessee graduate as our farm 
equipment salesman. Under the 
leadership of this experienced 
farmer and with the help of milk 
company field men and other 
agencies interested in the farmer’s 
progress, we rounded out a depart- 
ment that helped all concerned. 
We soon found out that the job 
of farm equipment salesman is 
much like that of the county agent. 
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His job is more a matter of educat- 
ing the farmer as to good methods 
and equipment than it is selling 
the merchandise. If you can show 
the farmer that a certain product 
will cut his operating cost or other- 
wise be beneficial to him, the 
actual selling is not hard. 

After three years of operation, 
our farm equipment department 
accounts for 10 per cent of our 
farm sales volume. It helped in- 
crease all sales to farmers to about 
60 per cent of our total volume of 
$325,000 for the last 12 months. 
This $195,000 in farm sales in- 
cludes all types of materials for 
new farm construction and main- 
tenance, creosoted poles and lum- 
ber, erected pole-frame buildings, 
Starline and Clay barn equipment, 
Butler grain bins and equipment, 
and dairy equipment. 

When equipment customers come 
in for supplies or repair parts, we 
have another opportunity to dis- 
cuss building-material needs — and 


The Springfield 
furnishes materials for complete new 
farm homes like that seen above. Some 
run as high as $50,000 in complete 
cost. 

At right, Brandon and Haynes in- 
spect a new kitchen and bath addition 
to a farm home, for which they sold 


Lumber Company 


the materials and arranged an install- 
ment loan. 





so do our employees when they call 
at the farm for servicing of equip- 
ment. 

We found that the farmer want- 
ed to buy on time with minimum 
down-payment and at a reasonable 
rate of interest. Although at first 
we had dilifficulty finding such 
financing, we now have several 
lending institutions eager to make 
loans to our farm customers. We 
have never had a farmer fail to 
meet his payments, so neither we 
nor the lending institutions have 
had to repossess equipment. 

Most of our paper is taken by 
the lending institutions without 
recourse to us. Many of our farm 
customers obtain conventional 
home modernization loans from 
our banks, set up similarly to FHA 
Title I installment loans. We also 
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make sales to many farmers under 
the FHA loan plan. 

After the initial success of our 
farm sales program, we had other 
businesses try to get in on the act, 
but we feel that they have mostly 
failed because of lack of proper 
type sales personnel, installation 
and servicing personnel, and finan- 
cing. 

Cooperation of other agencies in- 
terested in farm activities has been 
a big factor in our success. Milk 
company field men are especially 
helpful in reporting prospects and 
expediting sales. 

Our farm department is now 
headed by Gary Haynes. Installa- 
tion and servicing of equipment 
is done by company mechanics who 
similarly handle our sales of air- 
conditioners, heating equipment, 
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and floor coverings. Construction 
of pole-frame barns, other farm 
buildings and houses is subcon- 
tracted to our builder customers. 

We sell the best quality of ma- 
terials and equipment to prevent 
call-backs and to insure satisfac- 
tion. We check with farmers and 
farm agencies before taking on 
lines, and we demand an exclusive 
contract from manufacturers to 
prevent competitors from later 
cashing in on our sales promotion 
and hard work. 

A complete line of equipment 
parts and 24-hour competent re- 
pair service are essential in our 
successful operation, too. 

It’s desirable to establish a fair 
price on all merchandise and stick 
to it. You must make the same 
price to all farmers because they 
tell their neighbors what their out- 
fit or building cost, and if you sell 
to one farmer cheaper than to an- 
other you are heading for trouble. 

To keep our material and equip- 
ment sales to farmers increasing, 
we use radio, newspaper, and 
direct-mail advertising. We parti- 
cipate in at least three county fairs 
by having our own exhibits of farm 
equipment and building specialties 
in adjoining booths, so the same 
personnel can work all. We meet 
frequently with members of rural 
community clubs to exchange 
ideas and promote our services. 

We also find it pays to cooperate 
with other farm agencies by at- 


tending “field days,”’ by participat- 
ing in barn raisings, and by help- 
ing other agencies put their farm 
programs across. When a fire or 
some other misfortune strikes a 
farmer, we have some employee 
quickly on the spot to advise him 
on materials and labor, and to as- 
sure him a fair price on materials. 

The teaming of farm equipment 
sales and service with building ma- 
terials multiplies our functions in 
the farm market in a profitable 
manner. We are of more help to 
our community; we help to increase 
the farmer’s income by helping him 
to save labor and cut operating 
costs, and we receive a fair profit 
for our services. 


CHRISTMAS SPECIALS 


(Continued from page 41) 


special bonus or prize inducement 
to turn on the sales. 

Besides any toys and giftwares 
a dealer might handle, these build- 
ing supplies and specialties make 
popular gift items: hand and pow- 
er tools, table and kitchen appli- 
ances, unpainted furniture, ping- 
pong and toy train tables, fireplace 
accessories, china and_ kitchen 
cabinets, combination windows 
and doors, and the materials or 
complete package for any of the 


























“Why, certainly, Mr. Clausen, I don’t think George will need it for anything.” 
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home improvements listed in the 
article that begins on page 37 of 
this S-B-S. 

Dealers can make inexpensive 
Christmas decorations for their 
stores and yards by using the life- 
size, paste-on cut-out Christmas 
decorations for plywood available 
from the Douglas Fir Plywood 
Assn. 

These include Santa, long sleigh, 
reindeer, choir boy trio, and sing- 
ing angels. 

Dealers can sell the complete 
“U Make It” package, the ready- 
made decorations, or sell patterns 
pasted on panels for customers to 
cut out. 

Plans for other Christmas dec- 
orations are available from Ma- 
sonite and other sources. These 
plan packages call for the sale of 
panel materials and finishes. 

Makers of hand tools and power 
tools offer special Christmas dis- 
play materials and packages that 
make these real Christmas-gift 
items. They also are advertising 
tools heavily in the consumer 
magazines, creating customers for 
the dealer who makes his store 
known as brand headquarters. 

By selling the customer on the 
idea of having a home workshop 
rather than on the purchase of a 
circular saw or drill press, the 
dealer develops the opportunity to 
sell the whole range of hardware 
staples — hand tools, shop sup- 
plies, and building materials, as 
well as the power tools and ac- 
cessories. 

Using the slogan, “Your Home 
Comes First,” in floor and window 
displays and in advertisements, 
dealers can persuade families to 
give themselves new home im- 
provements such as a finished attic 
room, remodeled bathroom, mod- 
ernized kitchen, or carport. 


Blue Aluminum Building 


Overlooking Beauregard Park in 
Memphis, Tenn., the new _ nine- 
story Park Tower apartment build- 
ing is the nation’s first to use blue 
curtain walls of aluminum. 

The wall system, designed by the 
Cupples Products Corp. of St. 
Louis, was erected by Cook & 
Nichol, Inc., of Memphis. It uses 
more than 600 Alcoa aluminum 
panels to enclose the building. Al- 
coa’s architectural blue color was 
applied electrolytically by Hankins 
& Johann, Inc., of Richmond, Va., 
and is an integral part of the sur- 
face of each panel. 
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REDWOOD FACT: 
Many architects prefer that red- 
wood be allowed to weather 
without the application of any 
finish treatment. Numerous red- 
wood buildings which have never 
had a finish application are in 
excellent condition after 100 
years of exposure. 





Only the finest redwood 
QR bears this brand. 


SIMPSON REDWOOD COMPANY 


ARCATA, CALIFORNIA—Sales Office, 235 Montgomery St., San Francisco. Regional Offices: 
Atlanta, Chicago, Cleveland, Dallas, Kansas City, Los Angeles, Minneapolis, New York—Mills 
at Arcata, Eureka, Klamath, Korbel, California. Member California Redwood Association 
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redwood 
information 


chart *3 


“STANDARD NAILING PRACTICE” 


Just off the press . . . this chart illus- 
trates all of the common redwood patterns 
ind shows how they should be nailed. Also 
1 list of nail characteristics, with types, 
sizes and number per pound. Redwood 
Information Chart #3, “Standard Nailing 
Practice,” is a handy reference wall chart, 
size 814” x 22”, printed on heavy card 
stock. It is offered by the Simpson Red- 
wood Company to help you sell more red- 
wood, one of your most profitable sales 
items. For your free information chart, 
just fill out the coupon and mail. 


Watch for Simpson full-page, full-color 
ads in the Saturday Evening Post. 


For more details on above items, use Coupon on Page 66 
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have already paid for themselves,” 
Raines reported. 

The most immediate saving was 
in personnel, which was reduced 
i a= by two men. Company truck driv- 

— uate ; ers were taught to operate the lifts 
$, “hy with only brief demonstrations. 

The largest saving, of course, 
was in time. Whereas previously 
two men required a day to unload 
a trailer of lumber by hand, with 
the lifts they can unload a trailer 
in 30 minutes. Similar time-saving 
was effected in handling of roof- 
ing, cement, brick, and other ma- 
terials. 

A third important economy made 
possible by the lifts was space. 
Steel strapped lumber and pal- 
letized roofing and cement now 

(See FORK-LIFTS SAVE page 90) 
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» After a year of mechanical han ff PF Tracks Slash 


Raines Brothers Lumber and Sup- 


ply Company in Birmingham, Ala- Th & D | v Cc 
bama, is completely sold on it — t 
cost, time, and space-wise. 1s eda er Ss Os Ss 

Carl H. Raines, one of three 
brother-partners in the company, 
is now convinced any building sup- 
ply concern, large or small, will 
benefit by converting to mechani- 
cal handling. 

Raines Brothers, a medium-size 
plant on Birmingham’s west side, 
had handled materials manually in 
its first 10 years of operation. But 
in recent years company officials 
had realized the need for speedier 
and less costly methods of handling 
lumber, roofing, cement, and other 
materials. 

So, last year the company bought 
two fork-lift trucks, of 5,000- and 
10,000-pound capacities. ‘They 





The Raines Bros. Lumber and Supply 
Company in Birmingham, Ala., has 
speeded up warehousing and deliver- 
ing materials — and cut handling costs 
— by using two fork-lift trucks. Above, 
the 10,000-Ib.-capacity truck places a 
bundle of steel-strapped 2x4’s in the 
yard, 

At right, a 4,000-lb.-capacity lift 
truck picks up a stack of gypsum 
wallboard to fill an order. It also 
quickly and _ economically handles 
palletized cement, roofing, and other 
materials, stacking them high to make 
full use of warehouse space. 
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LIGHT: BRIGHT: ENDURING 


You can add new value, new life to your home, new or old, 
with colorful K&M shingles. Made of two almost inde- 
structible materials, asbestos fiber and portland cement, 
they defy fire, weather, and rotting for the life of the house. 
And they never need protective painting. 


COLORS! For both roofing and siding, there's a wide color 
selection. And the color is built-in to last. 

SILICONED! New miracle treatment helps K&M Siding 
Shingles shed water, reducing unsightly dirt streaks. 


LEARN HOW K&M Asbestos-Cement Shingles can give your 
home lasting colorful beauty. Write today for descriptive 


literature. 


KEASBEY & MATTISON 
COMPANY + AMBLER « PENNSYLVANIA 

Attractive CORAL color siding illustrated. House in background has Oualay Roofing 
Shingles and SEA GULL GRAY Siding 
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We’re blasting again! 


Blasting out more homeowner and 
home-buyer prospects than ever before 
for K&M Asbestos-Cement Roofing & 
Siding Shingles. 


We’re using the best advertising dyna- 
mite in the business—this beautiful 
full-color ad in the September issues of 
BETTER HOMES & GARDENS and 
GOOD HOUSEKEEPING. Over two 
thousand direct inquiries came to K&M 
from just one previous ad. Think of 
the intense interest in K&M shingle- 
beauty this new ad will create. Think 
of the new traffic it will steer into your 
showroom. And think how much 
easier your selling job is made by the 
strong quality story it tells. 


And the story you tell your prospects 
will put the finishing touches on great 
new shingle sales for you. 


National advertising to homeowners, 
builders, architects, and roofing-siding 
applicators keeps interest high in K&M 
Shingles. Take advantage of this in- 
terest by displaying K&M Shingles and 
offering K&M literature to your cus- 
tomers. Get in touch with the K&M 
distributor for full information on the 
new K&M sales aids designed to help 
you move shingles fast. 





KEASBEY & MATTISON 
COMPANY + AMBLER + PENNSYLVANIA 


For more details on above items, use Coupon on Page 66 51 
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...stock | TENSULATE| mineral wool 





and perlite for faster sales 


...Satisfied customers 


Join the progressive dealers who handle Tensulate mineral wool 

and perlite—who take advantage of mixed shipments of both products and 

get fastest delivery in the South—truck shipments to many southern areas. 
Tensulate spun mineral wool, equal or superior to any insulation 

in values delivered, is furnished as pouring wool, in full-thick, 

semi-thick or nominal batts, fully paper enclosed or aluminum foil reflective. 
Tensulate perlite is the lightweight aggregate contractors prefer 

for both concrete and plaster. Special aggregate also available 

for transit-mix operations. 


For the finest quality... the fastest delivery... the highest sales and 


profits, stock and sell Tensulate brand building materials. 






























































Tensulate spun mineral wool, batts or pouring wool, Tensu/ate perlite, for plaster or concrete, available 
delivers maximum value. for transit mixer use as well. 
f Cae & CHEMICAL 
NASHVIL tii TENNESSEE 
A Division of the Chemical. Paint gnd Metallurgical Department of Merritt- Chapman and Scott Corporatien 
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WHAT'S 





NEW in 


Material HANDLING EQUIPMEN 


OUTDOOR FORK LIFT 


The L. A. Young Spring & Wire 
Corp., Ottawa Steel Division, Dept. 
SBS, P. O. Box 39, Ottawa, Kan., 
offers the Ottawa Tracto-Lift, espe- 
cially designed for outdoor materials 
handling. 

Large pneumatic tires provide 
super traction and floatation for 
economical operation. Extra ground 
clearance and a shortened wheel base 





also contribute to the truck’s effi- 
ciency and maneuverability. 

Other features include shuttle gear 
transmission with control lever on 
steering column, six forward and 
six reverse speeds, power steering, 
hour meter, lights, ignition key 
starting, and horn. 

The Ottawa Tracto-Lift is avail- 
able in three basic models. 

Write P440 on reply card, page 66. 


CLOSE-QUARTER TRUCK 


The Hyster Co., Dept. SBS, 2902 
N. E. Clackamas Street, Portland 8, 
Ore., offers a pneumatic tire lift 
truck small enough to work inside 
a single-door boxcar. 

With a long wheelbase and com- 
pact dimensions, the Hyster 70 also 
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features maximum power for han- 
dling large, economically handled 
unit loads within confined areas. 

Large bore and strokes enable this 
70 HP engine to develop a rated 
torque of 182 pounds-feet at 1,200 
RPM. Other features include hy- 
draulic booster-type power steering, 
rugged one-piece frame and body, 
and self-energizing aircraft brakes 
that have 166.4 sq. in. of braking 
surface. 

Hyster’s Yard Planning Kit is 
available to dealers wishing to im- 
prove their layout, and planning new 
storage and handling methods. 

Write P441 on reply card, page 66. 





PORTABLE YARD RAMP 


The Magnesium Co. of America, 
Materials Handling Division, Dept. 
SBS, East Chicago, Ind., offers the 
Magcoa portable yard ramp. It is 
constructed entirely of magnesium, 
a structural metal so light that one 
man can move the ramp. 

For use where loading docks are 
inadequate or non-existent, the ramp 
allows fork-lift trucks to go quickly 
from ground level into trailers or 
railroad cars. Two large center 
wheels make it easy to move, a 
hydraulic lift positions it, and two 
special hooks grip the car walls on 
each side of the door opening. 

The Magcoa portable yard ramp 
is available in five standard sizes. 

Write P442 on reply card, page 66. 


MOBILE CONCRETE MIXER 


The Good-All Electric Manufactur- 
ing Co., Dept. SBS, Ogallala, Neb., 
offers the Drive-A-Mix mobile con- 
crete mixer. 

The self-propelled mixer is power- 
ed by a 26.8 HP engine. A low center 
of gravity makes it tip-safe. Its large 
20 cu. ft. drum makes it useful for 





both large and small jobs. 

With Drive-A-Mix, two men are 
said to be able to deliver a full load 
of concrete every five minutes. The 
portable batcher has a self-contained 
power unit and can supply more 
than one Drive-A-Mix per job. 

The mixer is compact: 7’8” high, 
74” wide, and 11’6” long. Its gross 
weight is only 3,460 lbs. 

Write P443 on reply card, page 66. 


EXTRA HIGH LOADER 


The Lull Engineering Co., Dept. SBS, 
3045 Highway 13, St. Paul, 11, Minn., 
announces a new extra-high lift load- 
er. Called the Sky-Hy Lift it is 
available in models with 18’6”, 25’6”, 
or 29’6” lifting heights — and with 
special attachments. 

The attachments include telescopic 
towers and concrete buckets for 





building contractors and adjustable- 
width lifting forks, with or without 
hydraulic hold-down finger, for the 
logging and lumber industry. 

Full hydraulic power controls in- 
clude steering and “extendible 
reach.” The latter feature gives up 
to 40” of horizontal movement of the 
load to allow for maximum reach 
over scaffolds and other obstructions. 

Write P444 on reply card, page 66. 
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House in rear, built by Saul Sonnier, was 
roofed with conventional strip shingles 





SEAL-TABS are on house in front, and 
Audrey couldn’t blow one tab loose! 


HURRICANE AUDREY couldn’t budge 
Flintkote self-sealing, hurricane-resistant 


SEAL-LAB Shingles! 


Remember what Hurricane Audrey 
did to Texas and Louisiana! Left 
thousands homeless! Ruined or 
damaged thousands of homes! 


Yet... Audrey more than met her 
match in Flintkote SEAL-TAB 
Hurricane-resistant Shingles. Not a 
single SEAL-TAB was even lifted! 


Many letters were received by 
Flintkote in praise of the unbeliev- 
able tenacity of SEAL-TABS. Here 
is what Mr. V. P. Pierret, Lafayette, 
La., builder, said: 

“T made it a point to check all the 
SEAL-TAB Shingles I used in the 
homes I built and to my satisfaction I 
found that what these shingles were sup- 
posed to do, they did, and in a superb 
manner. They held the ‘Fort’ and didn’t 
let a shingle loose. This is an excellent 
shingle, believe me. 

“You may rest assured that all of my 
future homes, new and re-roofed ones, 
will have this shingle on them.”’ 





Another Lafayette, La. build 
Mr. M. P. Dumesnil, Jr. writes: 

“SEAL-TABS withstood the hurr 
cane winds very well, while the co 
tional shingles were torn off the 
pretty generally. As a result, I inte 
use FLINTKOTE SEAL-TABS 
all my homes in the future.” 


And Mr. Paul V. Nohe, Jennings, 
La. building supply dealer writes: 

“During this storm there was not 
SEAL-TAB Shingle lost on any r 
and to the contrary, regular shingles were 
blown off in all sections. There 
doubt in my mind that from now o 
SEAL-TAB Shingles will sell like hot 
cakes and a person is foolish not 
buy them.” 


Get ready for the big demand for SEAL-TABS! 
Get in touch with your Flintkote 
supplier today. Or write for com- 
plete information to The Flintkote 
Company, Building Materials 
Division, 30 Rockefeller Plaza, New 
York 20, New York. 


oa 
FLINTKOTE ©2020. 


Seals itself down! Each SEAL-TAB Shingle 
has a strip of special Flintkote-developed 
adhesive, factory-applied on the underside 
of the butt. SEAL-TABS are self-sealed by 
the heat of the sun—making a sturdy, 
weather-tight roof. 


Easy application! SEAL-TAB Shingles are 
easily and quickly applied on new housing 
or over old roofs. Their exclusive aluminum 
strip retards the adhesive action until the 
shingle is applied—prevents delays and waste. 


on Ob Nive o> 
* Guaranteed by ™ 
Good Housekeeping 


4S aoveaTst® rae 








PORTABLE ELECTRIC HOIST 


Haynes, Inc., Dept. SBS, 4982 Park 
Lake Road, East Lansing, Mich., 
offers the Haynes High Hoist, a 
portable electric hoist that is easily 
moved and set up by one man in 
minutes—even in small, tight places. 

The boom is attached to the top 
of the scaffold by a scaffold pin. End- 
less cable is inserted through the eye 
of the clutch arm, over the pulley on 
the boom, and around the pulleys on 
the power unit below. Material is 
loaded on the moving cable by a 
Quick connect hook. 

The hoist is said to take materials 
to any height for only pennies per 
foot. 

Write P445 on reply card, page 66. 


WALKIE LIFT TRUCKS 


Lewis-Shepard Products, Inc., Dept. 
R-13-SBS, 125 Walnut Street, Water- 
town, Mass., offers new Roto-Cam 
Control as standard equipment on its 


low-lift, seen above, and high-lift 
walkie trucks. 

Dynamic braking means the trucks 
come to a cushioned stop when the 
fingertip control is released. Con- 
trolled plugging allows the operator 
to reverse smoothly by rotating the 
control grip. The truck comes to a 
smooth stop, then picks up speed. 

Trucks are easy to operate with 
Roto-Cam, and have two speeds in 
either direction. Control buttons are 
on each side of the handle. 

Write P446 on reply card, page 66. 


10,000 LB. FORK-LIFT 


The Champ Corp., Dept. SBS, 2500 
N. Rosemead Boulevard, El Monte, 
Calif., has added a new 10,000-lb. 
Storage King model to its complete 
line of fork-lift trucks. It has pneu- 
matic tires. 

The SK-100 is gasoline powered 


56 


by a Chrysler industrial engine with 
fluid drive. It has power steering. 
The steering axle is of the center 
pivot type, mounted on torsional 
rubber bushings, to provide extra- 
short turning radius with ease. 

The heavy-duty lift mast has a 
168” lift standard and one-piece spe- 
cial alloy 48” long forks. 

Write P447 on reply card, page 66. 


HEAVY-LOAD TRUCK 


The Baker-Raulang Co., Dept. SBS, 
1250 West 80th Street, Cleveland 2, 
Ohio, offers a material handling 
machine designed especially for long, 
unwieldy, awkward loads. 

Called the Traveloader, the truck 
picks up loads from the side, carries 
them securely on the deck, and 
stacks them to a height of 12’. It 
operates indoors and outdoors equal- 
ly well, in 10’ aisles, over paved or 
unpaved roadways — and over high- 
ways at speeds up to 30 MPH. Loads 
are equally distributed over two 
axles and four pneumatic tires. 

The Traveloader is available with 
gas or diesel powered engine, in 
4,000, 6,000, 10,000, 12,000 and 30,000 
lb. capacities. 

Write P448 on reply card, page 66. 


GAS-POWERED LIFT TRUCK 


Yale & Towne Manufacturing Co., 
Materials Handling Division, Dept. 
SBS, 11,000 Roosevelt Boulevard, 
Philadelphia 15, Pa., offers a new 
line of 15,000 to 20,000 lb. capacity 
gasoline powered lift trucks. 

The Yale G-3 trucks have pneu- 


matic tires, channel construction 
with 300% more visibility, great load 
stability, and fast cyclic rate of 
operation. 

Powered with gasoline or LP-gas, 
the trucks utilize a straight friction 
clutch or a Fluid Coupling trans- 
mission. 

Write P449 on reply card, page 66. 


FORK-LIFT TRUCK 


The Clark Equipment Co., Industrial 
Truck Division, Dept. SBS, Spring- 
field Street, Battle Creek 41, Mich., 
has added an outdoor truck of 20,000 
lbs. capacity to the Clarklift line of 
fork trucks. 

Named the CY-200, the machine 
features “50-50” weight distribution, 
a planetary drive axle, and 10.00” 
x 20” dual pneumatic tires for driv- 
ing power through mud, sand, and 
over rough terrain. The unit has con- 
tinuous follow-up hydraulic power 


steering which operates throughout 
the engine speed range to permit 
fast, easy turning at any speed. It 
will travel more than 20 MPH load- 
ed, in both forward and reverse. 

Clark’s Ross Carrier Division has 
redesigned its Series 71 straddle 
carrier. It is now rated at 12,000 lbs. 
capacity. 

Write P450 on reply card, page 66. 


ELECTRIC LIFT TRUCK 


The Hustler Corp., Dept. SBS, 17529 
Elm Road, Willoughby, Ohio, offers 
a small, maneuverable electric riding 
lift truck. 

Called the Hustler PUG, the truck 
measures 60 inches in length. It has 
a minimum turning radius of 52 
inches. 

The PUG model has four forward 
speeds up to six MPH, plus reverse, 
all with automatic governor control. 
A dead-man brake is incorporated 
on the mechanical braking system. 
Lift controls and directional controls 
are located on the steering column. 
It is powered by 24-volt lead-acid 
batteries, capable of full shift opera- 
tion between charges. 

The Hustler PUG is available in 
1,000-, 2,000-, and 3,000-lb. capacities. 

Write P451 on reply card, page 66. 
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P. O. Box 425, Hollywood, Fla. 


Rush Full Information. 


INC. 


Name 


FLORIDA WINDOWS, 


\ANUFACTURERS OF HORIZONTAL AND VERTICAL SLIDE WINDOWS, SCREEN DOORS, JALOUSIES [ieewneibene 


O. BOX 425* HOLLYWOOD, FLORIDAe PHONE HOLLYWOOD 3-237 3 City 





UTILITY TRUCK 


Dodge Trucks, Dept. SBS, 2751 E. 
Jefferson, Detroit 7, Mich., offers a 
service utility body designed to meet 
the specialized requirements of con- 
tractors, repairmen, plumbers and 
others who need a pick-up truck but 
want added versatility. 

The truck was designed with many 
side compartments with numerous 
shelves and bins to carry tools, parts, 
and other items. One key locks all 


LUMBER LIFT TRUCK 


Erickson Power Lift Trucks, Inc., 
Dept. SBS, 249 St. Anthony Boule- 
vard, N. E., Minneapolis 18, Minn., 
offers the Lumberlift unit built for 
handling lumber and yard work. 

Featuring an unusually high mast 
capable of lifting 6,000 and 7,000 lb. 
loads a full 12’, the Lumberlift is 
ideal for loading, unloading, and 
stacking loose and bundled lumber, 
wallboard, and other packaged ma- 
terials. It has Slope-piler and Side- 
shifter optional attachments. 


Other features include dual pneu- the compartments and a sliding top 


matic tires for traction and balance, 
maximum forward vision between 
the twin mast cylinders, and an 
overhead guard to protect the driver. 

Write P452 on reply card, page 66. 


which protects cargo in the 7% ft. 
pick-up box from weather and theft. 
A ladder or pipe rack is also avail- 
able. 

The service utility body is avail- 





FOR FULL DETAILS on this new 
Material Handling Equipment — or 
on the New Products announced on 
pages 67-75 — use the handy postage- 
page Reply Card on page 66. 





able for Dodge D100 or D200 pick-ups 
with 116 inch wheelbase. 
Write P453 on reply card, page 66. 


CONCRETE MIXER TRUCK 


The Chain Belt Co., Dept. SBS, 4695 
W. Greenfield, Milwaukee 1, Wis., 
offers the REX Adjusta-Wate Moto- 
Mixer with a high speed cycle. 

The charging - mixing - discharge 
cycle is made faster by several im- 
proved features. These include a 
larger and steeper sloped hopper 
opening, increased RPM drum, and a 
fast shrink blade in the drum head. 

The truck has a single-lever opera- 
tion, with all controls clustered close 
before the operator on the instru- 
ment panel. 

Write P454 on reply card, page 66. 





Retail Lumber Yards All Over The USA And Canada Are 


GIVING BETTER SERVICE 
MAKING EXTRA PROFITS 


with the Bennett 


2-WAY PANEL SAW 








[ MERRITT 
| LUMBER YARDS ¢ # 
READING. Pa. 











SEE US IN 
PHILADELPHIA = 
NOVEMBER 4-7 Cuts to size: 


PLYWOOD — HARDBOARD 
TILEBOARD — PLASTICS 
SHEET ALUMINUM 
and other materials 


Man ripping large panel by pushing it across frame under running saw (kest 
running by sw.tch lock). Note sign showing cutting charges. 


WHAT USERS SAY (from letters in our files) : 
“It has cut costs in half . . . increased efficiency . . . recommend to any- 
one interested in reducing costs while improving service.’ 
“... Cutting is now simple, convenient, profitable . . . would be lost if we 
had to depend on old fashioned, two-man table saw.” 
“. . . most indispensable machine in our yard... . 
more than paid for itself in three months . . . has 
done more than you claimed.” 

. great time saver . . . more than paid for itself 
in two months . . . recommend it for plywood in- 


dustry.” wriTE FOR DETAILS AND PRICES 


ONE MAN OPERATION! 


One man can cross-cut or rip a panel 
4’ x 12’ quicker than two men can on 
a table saw. 


BUILDING 
PRODUCTS 
EXPOSITION 
BOOTH 500 


RICHARD C. BENNETT MFG. CO. 


131 Silvara Road 
LACEYVILLE, PENNSYLVANIA 
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How Dealers can use 
Weyerhaeuser Yard Stocks to 


Cut Overhead, Boost Profits 


LOW UNIT PRICES—At the Weyer- 
haeuser Distributing Yard, 
dealers actually save 2 to 3% 
and more when they buy lum- 
ber in convenient units. Lumber 
in units brings other dealer sav- 
ings, too . . . savings in truck 
time as units load faster... 
lower dealer handling costs... 
clean, ready-tallied stock witha 
practical assortment of lengths. 


cut costs— When you draw up- 
on the broad diversified Weyer- 
haeuser stocks of lumber and 
other building materials . . . with 
purchases either in units or other 
quantities . .. you conserve cap- 
ital, cut inventory and other 
operating costs. 


KEY TO PROFITS— Dealers know 
that profits result from mark-up 
times turnover. The Weyer- 
haeuser Louisville Distributing 
Yard helps you multiply turn- 
over and increase your profits. 


FAST SERVICE— Your trucks quick- 
ly move in and out of this new 
distributing yard. Truck-height 
loading docks with automatic 
platform levelers . . . modern 
lift trucks . . . specially-designed 
end-loaders . . . abundant hard- 
surfaced area for easy maneu- 
vering of trucks. All these add 
up to faster service for dealer 
trucks at Weyerhaeuser. 


ONE-STOP— You can cut truck 
expenses by pick-up of quality 
lumber and many basic building 
materials with just one stop. 
Make this your supply depot of 
first choice building materials. 


SALES LEADERS— Wood panelings 
. . . decorative plywoods ... 
particle board ... all the famous 
brand name materials shown at 
right ... these can be your sales 
leaders! Use them to attract more 
business, and let Weyerhaeuser 
carry the inventory. 


WHOLESALE STOCKS OF FIRST CHOICE MATERIALS 
FOR SALE THROUGH RETAIL LUMBER DEALERS 


CROSSROADS LOCATION... 
1360 Durrett Lane, 

at Watterson Expressway, 

5 blocks east of 

Preston Highway 

(Kentucky Turnpike) 
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Building Materials Stocked 
for Your Convenience 


WEYERHAEUSER 
| 4.-SQUARE |* 


Lumber ond Building Products - 











Andersen Windowalls 


Complete Wood Window Units 


* 
Nu-Wood 


Insulation Board Products 


* 
Balsam-Wool 


Sealed Insulation 


Factory-Cooted Shakes and Shingles 


*T.M, Reg. 





Weyerhaeuser 


Louisville Distributing Yard 
WEYERHAEUSER SALES COMPANY 
TELEPHONE: EMerson 8-3331 


For more details on above items, use Coupon on Page 66 








pay a Bishan ~ Hoo-Hoo Vote to Intensify Wood 
’ Promotion and Elect Wales Snark 
Sy mbols of ie More than 350 persons attended the 66th annual 
sation MMM. |S Tioo-to at the Dinblor Plaga Hotel in Atlanta, 
: 
wi | 


Ga., September 16-18, where the accent was on more 
intensive and extensive wood promotion efforts by 
both local clubs and the national body. 

Committee recommendations were endorsed by the 
convention that call for: (1) participation in the 
national lumber merchandising program proposed at 
a Columbus, Ohio, meeting last May; (2) creation of 
club legislation committees to promote wood use in 
building codes; (3) sponsorship of youth woodwork 
and educational projects by local clubs; and (4) 
greater participation and representation of Hoo-Hoo 
at lumber trade conventions. 

Ernie Wales, 45412, of Spokane, Wash., was elected 
snark of the universe to succeed Clifford Schorling, 
45533, of Kansas City, Mo. Wales is a wholesaler who 

Certified Dry has served on the Supreme Nine for three years. 
A hit at this Atlanta convention was the Hoo-Hoo 
VG & FG Stock workshop session. With Secretary Ben Springer as 
chairman, it featured an exchange of practices by 
All Patterns local club and area officers on recruiting and holding 
Mouldings members, collecting dues, program planning, use of 
committees, and installation of officers. The group 
agreed that more educational programs were needed 
to hold the interest of retailers in local clubs. 
iii ee Clarification of membership eligibility rules to 
a saneiiteaia ins make the qualification dependent upon the man’s 
as guideposts to quality. sale of lumber and forest products, rather than the 
Such a trademark is parent firm’s sale of such products, was recommended 
“NOYO,” backed by to the Supreme Nine by two convention committees. 
. This would allow men selling wood products for 
some multi-line national manufacturers to be eligible 
: for Hoo-Hoo membership. 
of quality Grand Snark Schorling reported that the fraternity 
Redwood service. had 13,844 active members and that nine new clubs 
had been organized during the past year. 
MIXED CAR Convention speakers included Atlanta Journal 
SHIPMENTS columnist Ernest Rogers at the Monday Southern 
brunch; Q. T. Hardtner, president of the Southern 
Modernized mills and Pine Assn., at the Tuesday stag luncheon; and Stanley 
equipment and accurate Horn, editor of Southern Lumberman, at the Wednes- 
day joint luncheon. Rogers enlightened the group 


Trademarks, treasured 


by their owners, can also 


Union Lumber Company’s 


three-quarters of a century 


filling of orders help 
keep true—“‘once a 


Noyo Dealer—always.” 


Union Lumber COMPANY 


TREE FARMERS AND 
MANUFACTURERS 


FORT BRAGG 
CALIFORNIA 


San Francisco 


Los Angeles Per - 
Sek Ridge, ill. A few of the club and area officers who participated in 


SALES REPRESENTATIVES New York the Hoo-Hoo workshop session at the Atlanta convention 
THROUGHOUT THE NATION are seen grouped behind the moderators. Standing is 
Secretary Ben F. Springer, chairman. Seated from left 


Member California Redwood Association | are Art Hood, John B. Egan, and Edwin F. Fischer. 
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free Booklet For Your Customers 


...felps you sell more 
Lion 
Asphalt 
Roofing 
Products 


LION BLIND 
NAILING CEMENT. 


LION ASPHALT 
LION ASPHALT PLASTIC CEMENT 
ROOF COATING 
LION METAL 
COATING NO. 3 
LION ROOFING 
ASPHALT 


AL COMPANY 


*TRADEMARK OF MONSANTO CHEMIC 


Here’s one of the most practical sales aids you 
can use... and it costs you nothing! Booklet 
tells, step-by-step, how to repair roofs, how 
to dampproof walls and foundations with 
ready-to-use Lion Asphalt Roofing Products. 
Practical guide for professional roofers and 


“‘do-it-yourselfers” alike. Your distributor has 
for you a reasonable quantity of this helpful 
booklet. Why not order a supply today. Just 
ask for “Roof Repairs Are Easy’’. Then put 
it to work for you to help increase your sales 
of Lion Asphalt Roofing Products. 


Free Technical Bulletin Also Available to You 
Complete information on all Lion Roofing Products. Data will be helpful 


to you and to your sales personnel in suggesting proper application. 
Bulletins are available free from your Lion Roofing Products distributor. 


ON OIL 


A Division of Monsanto 
Chemical Company 
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“ split cost, split- ead 


‘NAILING 


‘to steel, concrete ) 


| 


va coal 
nt 


~ 
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BIG OR SMALL— 


You can “nail down” any steel or 
concrete fastening job with top 


ANN 


quality OMARK Drive Pins 


Whatever your steel or concrete fastening 
problem, you’re money ahead when you lit- 
erally “nail down” the job with genuine, 
precision manufactured OMARK Drivepins. 

Choose your pins from the wide OMARK 
Drivepin stock line, or order an OMARK pin 
custom designed to your own specifications. 

On big jobs, apply OMARK pins rapidly, 
securely and economically with OMARK 
Drive-It® powder-actuated tool. On smaller 
jobs use extra-low-cost OMARK Hammer 
Drive manual tool for quick, sure fastening. 

Let your qualified OMARK dealer help 
you select the right pin, the right tool, for 
solving your specific steel or concrete ‘‘nail- 
ing” problem. For his name and address 
look under “Tools” in the phone book yel- 
low pages, or write direct to the factory. 


© Copyright 1957 by 


RK Industries, Inc.— 


9701 S. E. McLOUGHLIN BLVD. 


PORTLAND 22, OREGON 


For more details on above items, use Coupon on Page 66 
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about Atlanta historical and social oddities. Horn 
reviewed some highlights of Hoo-Hoo’s early history. 
He said Hoo-Hoo is the only medium that binds to- 
gether all segments of the lumber industry. 

Hardtner, who is president of the Urania Lumber 
Co. in Louisiana and vice-president of the Southern 
States Industrial Council, traced the history of the 
United States lumber industry from its beginning 
in 1608, and detailed its present strength and poten- 
tialities. 

“The skeptics say you can’t get good Southern 
pine lumber anymore, in spite of an official report 
by the Southern Forest Experiment Station that 
present second-growth Southern pine is just as strong 
as the fine virgin lumber that built Mount Vernon 
and other national shrines,’’ Hardtner said. 

Discussing the competition of wood with metal 
and plastic materials, the SPA president said, “As 
I see it, the greatest single deterrent to general ac- 
ceptance of wood today is the fact that all wood 
species are not yet operating under the same set of 
uniform and high lumber standards which the pub- 
lic interest demands. 

“Remember, the average person doesn’t draw the 
same fine technical distinctions as we would in the 
use of lumber. In his mind, there is little segregation 
of species. All that matters to him is how well the 
lumber looks and performs, and if any one wood 
performs poorly for him, he is likely to hold it against 
all other woods.” 

“Whether the wood be Southern pine or Douglas 
fir, something as trifling as a sticking drawer or 
window can be enough to turn a customer away from 
both species and into the hands of aluminum. He 
darn sure does care when it happens to affect him — 
his drawers or windows. 

“If anyone doubts this logic, just examine the ads 
of some of wood’s competitors — steel, aluminum, 
concrete. ‘Won’t rot’ ‘won’t warp’... ‘won’t 
shrink’ — all are terms the ad writers love to use. 
The implication, of course, is that wood will — and 
the very same suspicion is at the root of wood’s 
marketing problems today. 

“So, very much in the same manner as the skeptics 


After he was “embalmed” into retirement to serve in the 
House of Ancients as Rameses 49, Clifford Schorling, 
45533, jubilantly turns over the white robe of the snark 
of the universe to his successor, Ernie Wales, 45412. 
Schorling is from Kansas City, Mo., and Wales is frem 
Spokane, Wash. Watching the robe ceremony is Dave 
Davis, 37575, Rameses 48 of San Francisco. Schorling 
succeeds Davis as president of the Hoo-Hoo corporation. 
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ROOF DECK - INSULATION 
FINISHED CEILING 


ui ar ALAN) 
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GROWING POPULARITY of open-beam construction increases de- 
mand for this multi-function product. Celotex Roof Slabs feature 
an attractive white factory-finished under-surface and bevel-edge 
that shows off exposed beams to best advantage. Paintable, too, if 
desired. This is the modern way to build. Smart. Better. Cost-cutting. 
And, with Celotex brand, just one product, one application, provides 
rigid, strong structural roof deck . . . comfortable, all-weather insula- 
tion... attractive, finished ceiling ... plus the performance assur- 
ance of a name nationally known for quality. 


SAVE TIME, LABOR, MATERIALS! Big, lightweight 2’ x 
8’ units, with modified tongue-and-groove long edges, 
speed installation. Easy to saw, nail. Available in 11/2”, 
2” and 3” thicknesses for specific degree of insulation 
required. 

VAPOR SEAL TYPE: Celotex Insulating Roof Slabs are 
also available with built-in vapor barrier and exclusive 
vapor seal gasket. 

ALL CELOTEX INSULATING ROOF SLABS are Ferox*- 
processed for effective protection against dry rot and 
termite attack. 


FOR SAMPLES, HELPFUL LITERATURE, CON- 
STRUCTION DATA, CONTACT YOUR CELOTEX 
REPRESENTATIVE OR WRITE DIRECT. 


THE CELOTEX CORPORATION «+ 120 S. LA SALLE ST. » CHICAGO 3, ILLINOIS 
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“AMERICA’S 
MOST POPULAR 
SCREEN!’ 
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Telephone 
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COLUMBIA, CHAMBLEE, 
$s. C. GA. 
Airport Road Old Peachtree 

P. O. Box 5133 


Road 
P. O. Box 247 
GLendale 7-6394 
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creen 


Loxcreens pull in as well as down 
fit closely and stays tight giving 
perfect closure to any installation. 
Insist on Loxcreen products for quality, 
service and competitive prices. 

For Further Information Contact 

The LOXCREEN Company Branch Near- 


DALLAS, 
TEXAS 
9008 Chancellor 
ow 
P. O. Box 10427 


Telephone 
Fleetwood 
2-2013 
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of old, the competitors of wood seek to destroy us 
by raising doubts as to wood’s dimensional stability. 
For us there is only one logical counter-attack, the 
burden of which must be shared equally by all regions 
and all species. This is proof, once and for all, that 
dependable performance is something buyers of wood 
can take for granted. And the most conclusive proof 
would be uniform lumber standards that fully protect 
the consumer and apply equally to all regions.” 

Pointing to the growing use of lumber for plank- 
and-beam construction, for trussed wood rafters, and 
glued laminated truss construction, Hardtner con- 
cluded: “I say to any lumber manufacturer, whole- 
saler, retailer anywhere in the nation, do not be 
afraid — but be proud — to make and sell a better 
product.” 

Re-elected to the Supreme Nine for 1957-58 were: 
Grover C. Perdew, West Hartford, Conn., Jurisdic- 
tion I; R. W. Scott, Vancouver, British Columbia, 
Jur. V; and S. Eugene Madden, The Plains, Va., 
Jur. IX. 

New members of the Supreme Nine include Allen 
Seiffert, Davenport, Iowa, Jur. II; James G. Miller, 
Seattle, Wash., Jur. III; Robert A. Mason, Memphis, 
Tenn., Jur. IV; Donald M. Bukfin, Alhambra, Calif., 
Jur. VI; Hubert F. Heying, Kansas City, Mo., Jur. 
VII; and Charles Lampland, St. Paul, Minn., Jur. VIII. 

The 1958 convention will be held in Las Vegas, 
Nevada, next September. Cities bidding for the Hoo- 
Hoo conclave thereafter include Hot Springs, Ark.; 
Seattle, Wash.; Miami, Fla.; Chicago, IIl., and Buffalo, 
NS OX, 

Dressed in Confederate uniforms, members of the 
Atlanta degree team staged a hit at the convention 
concatenation. Snark Schorling was visiting officer 
and Clark Landers Jr. was the initiation snark. Ed 
H. Chambers Sr. of Gainesville, Ga., president of the 
Building Material Merchants of Georgia, was among 
the six lumbermen initiated. 


HOO-HOO ACTIVITIES 


MEMPHIS, TENN.: Elected new officers of Mem- 
phis Hoo-Hoo Club No. 92 at an August 29 dinner 
meeting at the King Cotton Hotel were: H. J. M. 
Jorgensen, president; Ed Duke, vice-president, and 
Jack Gosney, secretary-treasurer. New directors in- 
clude Frank Buehl and Elliott Whittington. 


ROANOKE, VA.: T. Ashley Garraghty has suc- 
ceeded Herman Weaver as president of Appalachian 
Hoo-Hoo Club No. 169. Elected September 10, Gar- 
raghty attended the national convention in Atlanta. 


COLUMBIA, S. C.: Elected at the August 19 dinner 
meeting at Henry’s Restaurant, new officers of Colum- 
bia Hoo-Hoo Club No. 162 include: R. R. Rigby Jr., 
president; Charles H. Flory, vice-president; Joseph R. 
Lang, secretary, and Lin W. Reed, treasurer. Direc- 
tors include Albert W. Hill Jr., John M. Awtrey, Fred 
C. Parsons, Fred J. McElveen, and F. D. Clark. Flory 
is state forester for South Carolina. 


SAVANNAH, GA:: Elected new officers of Savannah 
Hoo-Hoo Club No. 134 at the Pirate’s House on Sep- 
tember 10 were: president, George C. Patrick; vice- 
president, J. Chatham Howard; secretary, Ellison G. 
Gilbert; treasurer, Jules Victor Sr.; sergeant-at-arms, 
Frank Durant Jr., and chaplain, William Penn Waller. 
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101-3. WOOD SIDING FINISHES. 


fic Lumber Co., Dept. SBS, 
Wacker Drive, Chicago 1, Ill. 


102-J. METAL BUILDING PRODUCTS. Cites 57 

oe ay ey = —, and descri 

of Ves replace circ ors, dampers, pron ang 

steel lintels, bridging, wall ties, mortar boxes, 

Fe Race receivers, aceess doors, and other products 
and industry. Vestal Manufacturing 

Co., Dept. 8 SBS, Sweetwater, Tenn. 


103-J. FIBER-GLASS PANELS. New AIA folder 
gives complete technical data, specifications, and 
installation pictures of Lascolite fiber-glass panels. 
These include seven different Lascolite anon and 
13 different panel colors. Lynch As! yg poe 
Sa 2938 South Sunol Drive, Los Angeles 


104-J. SCREEN PRODUCTS. Complete line of 
Loxcreen products is detailed in two-color catalog. 
Included are tension screens; Loxframe all-alu- 
minum screens; — screen bm acces- 
sories, al nd eel moldings, and 
extrusions. Lenereen ha , ‘ yt SBS, P. O. 
Box 5133, Columbia, S 


105-J. CARPORT. Folder shows sizes 

of all-purpose SeaView shelter, trom attached 
carport to free-standing patio. Built of aluminum 
with steel supports. Other literature on Flair win- 
dow awnings and patio cover. SeaView Industries, 
Dept. SBS, #030 N. W. 29th Street, Miami, Fla. 


106-J. VITRIFIED CLAY PRODUCTS. Dickey’s 
wall coping, fiue lining, drain tile, Perma-line pipe 
and fittings are described and illustrated in free 
brochure. Sewage system installations are sug- 
gested. W. 8S. Dickey Clay Manufacturing Co., 
Dept. SBS, P. O. Box 2028, Kansas City 42, Mo. 


1-K. METAL LATH, ACCESSORIES. Colorful cata- 
leg brochure shows and describes types of metal 
lath, accessories, and partition systems of the 
Alabama Metal Lath Co., Dept. SBS, P. O. Box 
992, Birmingham, Ala. Tables give fire test data 
and sound transmission less for the partitions. 


2-K. WINDOW, DOOR PRODUCTS. Vulco alu- 
minum screens and jalousies, Caseking screens, 
Superior and Ideal storm sash, hg screen 
doors and combination storm doo hardware and 
tools are described in the “Versatile Vulco”’ cata- 
log. Vulcan Metal Products, Inc., Dept. SBS, 2801 
Sixth Avenue South, Birmingham, Ala. 


1-L. CEDAR-SHAKE PACKAGE. Literature de- 
scribes a handy consumer package of Shakertown 
Glumac shakes, matching-color nails, and ‘‘Jiffy 
Corners.”’ It shows how corners make a tight fit 
on outside walls. Perma Products Co., Dept. SBS, 
20310 Kinsman Road, Cleveland 22, Ohio. 
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Use This Handy Card 
NO POSTAGE REQUIRED 


Write in the code numbers of the HELP- 
FUL BOOKLETS of which you want FREE 
copies — and also the code numbers of 
the NEW PRODUCTS on which you want 
more information. Fill in your name, 
position, firm, and address. Tear out 
and mail today! 


HELPFUL BOOKLETS Free! 


On this and subsequent pages of S-B-S, you are offered an 

excellent selection of literature on new Building Materials and 

Products. For free copies of this helpful literature, just fill in 
and return the handy postage-paid reply card below. 


1-A. FLUSH DOOR INSERTS. Catalog shows 
Dixilite glazed inserts. Dixilouver door louvers, 
and Dixiplant decorative plants. These fiush-door 
2 = Ss eee for easy s g an 
selling. Georgia Art Supply Co., S, 280 
Garnett Street S. W., Atlanta 3, G 


2-A. RUST-RESISTANT NAILS. Pocket-size hand- 
book gives for it-r s 


rus 

uard name, double-d Sooes in molten zinc. 
styles and sizes w chart of uses. W. 

Co., Dept. SBS, 100 Church Boulevard, Peru, Ii. 


3-A. DOOR LITE INSERTS. Southern Door Lite 
Co., Inc., Dept. SBS, 46 Westland Boulevard 8. W., 
Atlan Ga., offers a catalog that shows its 
lights, louvers, and plants for flush doors. Specifica- 

led for Royalites, Royalouvers, and 





13-B. INCINERATORS. Donley incinerators for 
homes, apartments, and other buildings are shown 
in a new catalog. Complete technical data are 
given for flue-fed, floor-fed garden, and prefabri- 
cated steel models. Donley Brothers Co., Dept. 
SBS, 13905 Miles Avenue, Cleveland 5, Ohiec. 


14-B. TENSION SCREENS. New dealer sales manu- 

al outlines 22 reasons for using Tension-tite alu- 

minum screens and shows photographs of a dealer 

making a sale, with his explanation to the custom- 

er. Rudiger-Lang Co., Dept. SBS, International 
Trade Mart, New Orleans 12, La. 


15-B. LUMBER PACKAGING. ‘“‘How to Protect 
Lumber with Waterproof Paper for Shipment and 
Storage!” is a booklet that explains how to pro- 
tect wm —— paper for shipping, storage, and 
sales. ican Sisalkraft Corp., Dept. SBS, At- 
tleboro, mass. 


18-B. WALLBOARDS. Colorful literature presents 
Plastergon’s complete lines of laminated r wall- 
beards, Lockaire Paintcote interior, and Asphaltic 
sheathing insulating boards. Free samples. Plas- 
tergon Wall Board Co., Dept. SBS, Station B, 
Buffalo 7, N. Y¥. 


19-B. PANEL WINDOW UNIT. The Zuber Beauti- 

Vue panel window unit is described in a two-color 

folder. It —, ~ this toxic-treated, ponderosa 

pine unit can singly, in groups, ribbons, 

and stacks. The +3 - also covers Dixon Weather- 

Lek double-hung units. Zuber Lumber Co., Dept. 
. P. O. Box 964, Atlanta 1, Ga. 


23-B. BITUMINOUS SEWER PIPE. ‘‘Tips for In- 
stalling Orangeburg Pipe and Fittings’ details 
problems encountered in various types of soils and 
lists six tips on trenching and backfilling. It shows 
how pipe easily sawed to fit. Orangeburg Manu- 
facturing Co., Inc., Dept. SBS, Orangeburg, N. Y. 


24-B. ASPHALT ROOFING MATERIALS. Four- 
page catalog insert gives complete specifications, 
descriptions of and directions for both cold 
and hot ——— It covers asphalt roofing and 

. Lion Oil Co., Asphalt Sales, 
Devt. SBS, El Dorado, Ark. 
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33-B. MASONRY WALL REINFORCEMENT. Bul- 
letin gives specifications and shows Dur-O-WalL 
masonry wall reinforcement with cavity, bonded, 
coursed, or stacked course masonry wall, and wall 
with plaster. Dur-O-WaL Products of Alabama, 
“a Dept. SBS, P. O. Box 5446, Birmingham 7, 


39-B. METAL MOLDINGS. A 20-page ee shows 
full line of Premier aluminum + stai steel 
moldings and trims. It 

dimensions, and prices. Metal Trims, = Dept. 
SBS, P. O. Box 1072, Youngstown, Ohio. 


45-B. MORTAR CEMENT. a and Tables for 
the User of Mortar Cement”’ a booklet covering 
Penn-Dixie products and ng it incbedes ratios 
for ing mortar, — a ~ Penn- 
Dixie Cement Corp. East 42nd 
Street, New York 17, *N. 


101-B. BUILDING PRODUCTS. The new 

Nova handbook presents the full line 

building preducts and also n data on their 
sidewalls, 

dividers, and 

ae Nova Sales Co., Dept. SBS, 





102-B. WOOD /aeee AND WINDOWS. 

and catalog 

permit ~My eg 

brochure show , a rating. and Rimco- 
View fixed-light window taper ifferent com- 
cinattoe. Rock Island Millwork Co., Dept. SBS, 


103-B. WESTERN PINE SOURCES, USES, WPA’s 
1957 membership directory lists 440 member mills 
by states and by spec and products available. 
Four full-color folders show finishing recipes and 
reproduced samples. Western Pine Assn., Dept. 
SBS, Yeon Building, Portland 4, Oregon. 


104-B. ASPHALT ROOFING, ASBESTOS SIDING. 
Folder shows use of hurricane-tested asphait roof 
shingles of square-tab design, and shows ‘“‘wind- 
proof warranty.”’ Booklet shows installations of 
Ruberoid asbestos clapboard siding. Ruberoid Co., 
Dept. SBS, 500 Fifth Avenue, New York 36, N. Y. 


105-B. ALUMINUM PRODUCTS. Weather-Proof 
aluminum products are described in four folders: 
adjustable window awnings; triple-track combina- 
tion double-hung windows; combination storm- 
screen doors; and combination storm-screen door 
with self-storage compartment. Weather-Proof Co., 
Dept. SBS, 1407 E. 40th Street, Cleveland 3, Ohio. 


106-B. FIR PLYWOOD FACTS. Available to deal- 
ers and their employees for which home addresses 
are sent to Douglas Fir .- ~ Assn., Dept. SBS, 
1119 A Street, Tacoma 2, ash., is a 48-page, 
pocket-size fir plywood B. It includes basic 
pale use data, advantages, and much ‘“know- 
ow. 

108-B. WOOD KITCHEN a The Dixie 
Maid line of wood walls, 





No Postage 


Stamp Necessary 


If Mailed 
in the 
United States 








BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 582, SEC. 34.9, P. L. & R., ATLANTA, GA. 








SOUTHERN BUILDING SUPPLIES 
806 PEACHTREE STREET, N. E. 
ATLANTA 8, GA. 





HELPFUL 
BOOKLETS FREE! 
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110-B. PLASTIC WATER PUTTY. Ca’ sheet 
home uses for Durham’s Reck-Hard water 

te color it, and lists types 

who find it “ ble.” Donald 

Dept. SBS, Box 804-0, Des Moines, 


108-C. PLASTIC-FINISHED PANELS. Full-color 
111-B. woop WINDOWS. “For Happier Living” 
ali-coler ‘beckist that shows In complete ta of Marlite plas 
a full- on pictures how to use 


Service Bureau, Dept. ‘SBS, Clinton, Iowa. | ay Be Produc "Dept. "SBS, 


8 ee ee eS WOOD SHUTTERS AND DOORS. The uses 
fob tor Delt-Yoursell. (rede, and liste parts Te- ae ane te chee ten aae i 
quired ard installation procedure. Versa Products 1056 Pai yr itets and gives sizes and bene®ts of 
Co., Dept. SBS, Lodi 4, Ohio. Fit ‘n’ Finish shutters with movable louvers. Sam 


114-B, VENTILATORS. The Leslie line of ventilat- A. Wing Co., Inc., Dept. SBS, 5035 Willits Avenue, 
covered Dallas Tex. 


in'a satalog folder. Incleded are Lecito slant root ieee 

in a catalog er. are roo! - 

ventilators, vertical wail and triangular louvers, and IM gp FM a nO Ss. ae 

wall and under-eave ventilaters. Leslie Welding in full color in a catalog for dealers and cus- 

Co., Inc., — SBS, 2943 W. Carroll Avenen, tomers. Complete data are given on strip shingles 

Chicago 12, Ill. insulation products, built-up and roll roofing a1 and 
= OW WALLS. Complete line accessories. Flintkote Co., Dept. 

~ > = » wood window units for for or. residential feller Plaza, New York 20, N. Y. 

institutional, an commerc covered 7 

im detail catalog No. Sil and in a dealer mer- £0. semaepencsemen semen 

gy kit. “brands and types of windows in- 

clude gliding, and double- 

hung Preseure- Seal units. Andersen Corp., Dept. exterior A 

SBS, Bayport, Minn. asbestos sheet. K and Mattison Co., 


101-C. PLYWOOD PRODUCTS. The Weldwood SBS, Ambler, Pa. 

a RE, Be FF 43-D. FARM BOOK. Sixteen-page book shows uses 
for every product in the Weldwood plywood line. “ Suisten peemente oe Sree bemeines ont, hemes mes, 
All species and patterns shown in full color. United trib th hg cand a A ox agi ae en ol 
States Plywood Corp., Dept. SBS, 55 West 44th The Cele ton Ge... Dept. SBS, ine 8 Labelle St, 
Street, N. ¥. 36, N. ¥. Chicago 3, IIL 


102-C. FIBER ROOF COATING. “The Easy and c id 
Low Cost Way to Repair and Renew Roofs” is a 8 SS ee 
folder covering the uses of Gardner asphalt-asbestos a of Pao Boy] 
roof coating. Gardner Asphalt Products Co., Dept. pred Zegers i, hone 
SBS, P. O. Box 5776, Tampa, Fila. aan balance et 


ILDING SPECIALTIES. Joist hangers, Zegers, 

ened Fines, Semis win- 8090 South Chicago Avenue, , Ry 

dows, and other bu 

catalog offered by Cleveland jalties Co. a be nts | ag pe GLASS _DooRS. 

Dept. SBS, 3761 E. S9ist Street, ot 5, 0 which ee ann ent % Hat tion arawines 
for “T ” aluminum 











doors. 
ee tae oe Daryl Products Corp., Dept. SBS, 1240 N. E. 4th 
their fabricating and treating facilities, -* lum- Avenue, Miami, Fla. 
gy My gh 104-D. INSULATING ROOF DECK. A 20-page 
Terms com o bi % ew Dimensions In Ceiling Desicn’” 
cnipotet RY for ~_ fir, —_ —_ = deck sone coat cem- 
lock, spruce, an tern cedar. es * v 
Coast ‘Lumbermen’s Assn. Dept. SBS, 1610'S. W. ey ra ae eA 
Morrison Street, Portland, Ore. Ontario Paper oon Dept SBS, 500 Baker Building, 


106-C. wow oaae DeLee. She ~~  - Minneapolis 2, 

jece Spiralfiex weatherstrip- ce ie- on 

voribed . a catalog sheet. The new sash unit does — oagee Seay Feseeces. Farmers an 

not need individual viral 6 bead and assures plumb specifications and t 

installation. It has ~, 2. Caldwell Manu- terials fer ce roofing on f . 

facturing Co., Dept. Commercial Street, te arene. 

R book also includes meat-cut charts, household voy | 
hester 14, N. ¥. aa ig 4 tips. Tennessee Coal & Iron —" = 


107-C. age oe | Rn nn —_ Ly Corp., Dept. SBS, Fairfield, 
Specifications, detall drawings, and sises are given 106-D. WOOD AND METAL SCREWS. Southern 
for aluminum windows and sliding glass doors in Screws Co., Dept. SBS, Statesville, N. C., offers a 
the four-page folder on Britt Sliding Glass Deers’’ useful folder of “Instructions for Selecting | and 
and “‘Alenco Jr. Single Hung Aluminum Windows. Using Wood Screws and Sheet Metal Screws.’ 


Albritton Engineering Corp., Dept. SBS, 2501 Wrox- 
ton Read, Houston 5, Tex. 108-D. STEEL FRAME BUILDINGS. Eight-page 
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pa ge! shows standard sizes, details, accessories, 

nd varied uses of Dixisteel rigid- iframe buildings. 
it also presents all-steel triang bowstring 
truss roof systems. Atlantic Steel Co. 1 Dept. SBS, 
Warehouse Division, P. O. Box 1714, Atlanta 1, Ga. 


101-H. ALUMINUM NAILS. - shows and 
line of aluminum 


nails. 
boxes and 
50-Ib. cartons. Phifer Wire Products, Dept. SBS, 
Box 12, Tuscaloosa, Ala. 
102-H. FACT FILING FOLDERS. Nineteen SSIRCO 
Fact Folders provide dealers with a handy refer- 
ence library on such items as aluminum roofing 
and siding, asphalt products, farm —, insula- 
tion, nails, etc. The company will mail the latest 
product information to dealers using Fact Folders. 
Southern States Iron Reofing Co., Dept. SBS, P. O. 
Box 1367, Atlanta 1, Ga. 


104-H. ALUMINUM WINDOWS. Five color bro- 
echures describe and illustrate Ualee aluminum 
horizontal! sliding, idential and awn- 
ing, casement, and double-hung we All bro- 
chures give specifica’ stallation 
details. Southern Sash Sales & ” supely Co., Inc., 
Dept. SBS, Sheffield, Ala. 


102-1. WOOD GARAGE DOORS. Two color bro- 
chures describe and illustrate the wide range 
sizes, styles, and Raynor 
garage doors. Another brochure shows color photo- 
gtaphs of carved nel garage doors in use. or 
Mfg. Co., Dept. SBS, Dixon, Ill. 


101-E. METAL WEATHERSTRIPS. Southern Metal 
thresholds and weatherstrips are illustrated and 
described in catalog No. 57A. This four- bro- 
chure covers available sizes and con 

and order information. Southern Metal 

} Dept. SBS, 921 Rayner Street, Memphis 1 i. 
en 








102-E. PRESSURE-TREATED LUMBER. “Safeguard 
Building Dollars With Wolmanized Pressure-Treated 
Lumber” is a 16-page brochure illustrating appli- 
cations of lumber treated against gg oy rom 
ret-producing fungi and termites. Kop Co., 
sae, Devt. SBS, 750 Koppers Building, Pittsburgh 
a. 

Nee, TRANSLUCENT PANELS. The advan 5 

and properties of shatterproof Corrulux, 
translucent structural panels are described in a 
two-color booklet. A color Lg _ footage 
chart, with other ifi 
tions is included. Beerraies. LOF* Glass Fibers, 
Dept. SBS, P. O. x 20026, Houston 25, Texas. 


105-E. poetic JALOUSIES. Cunsentionas and 
unusual uses for fruscon jalousies are illustrated 
in a colorful 16-page folder. Detail drawings show 
how installations are made in wood frame, brick 
veneer, solid masonry, and concrete block. Truscon 
Steel Div., Republic Steel, Dept. SBS, 1050 Albert 
Street, Youngstown 1, io. 


161-F. ALUMINUM WINDOW SCREENS. 16-page 
component parts catalog illustrates to scale all 
formed shapes and parts for windew screen fabrica- 
tors. Also illustrated literature on screen doors. 
Uni-Temp Products, Inc., Dept. SBS, 1010 West 
Kansas, McPherson, Kan. 

103-F. MASONRY REINFORCEMENT. Complete 
description, specifications, uses and an actual 

Wall galvanized masonry 


stone Steel & Wire Co., Dept. SBS, Peoria 7, 


1-G. ALUMINUM SCREEN. Burns aluminum ten- 

sion screens, full-frame screens, and screen cloth 

described in an envolope-size folder. Catalog 

lists advantages of the aluminum frame 

. Dodge Wire Corporation, Dept. SBS, 249 
Spring Street 8S. W., Atlanta, Ga. 


101-G. HARDWOOD oa. “The Hardwood 
Flooring Handbook, manual for retail lumber 
dealer salesmen, and How to Install Hardwood 
Strip Floors Over Concrete a contains essential 
information on hardwood flooring. The Atlanta 
Oak Flooring Co., Dept. SBS, 920 Glenwood Avenue, 
S. E., Atlanta, Ga. 
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NO POSTAGE REQUIRED 
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Also use this handy postage-paid reply 
card for requesting information on items 
featured in PRODUCT PARADE, PROD- 
UCT BRIEFS and S-B-S ADS. 





PRODUCT PARADE 





PATIO DOORS 


The Shower Door Co. of America, 
Dept. SBS, 1 Permalume Place, 
N. W., Atlanta 18, Ga., is now pro- 
ducing Vue-Lume rolling glass patio 
doors. 

Vue-Lume is made in three basic 
models: 2 panels-2 tracks; 3 panels- 
3 tracks; and 4 panels-2 tracks. Each 
model is available in two standard 
heights: 610” and 8’; and in 24 stand- 
ard widths. 

The extra heavy aluminum extru- 
sions used throughout the Vue-Lume 
unit have ShoDoCo’s PermaSatin 
finish. 

Each panel rides on two heavy- 
duty double - bearing assemblies 
which have center-pivot knee ac- 
tion, insuring smooth operation. The 
rollers adjust to compensate for 
floors that are not level. 

Write P455 on reply card, page 66. 


SHOWER SEAT 


House of Hospitality, Dept. SBS, 
3341 Cahuenga Boulevard, Holly- 
wood 28, Calif., offers a_ stainless 
steel shower seat said to support up 
to 1,000 lbs. Called Saf-T-Showr, 
the fixture can be installed in new 
or old structures. 


The Saf-T-Showr seat folds flush 
against the wall when not in use. It 
measures 14%” x 13%”. The seat fits 
into a 4%” recess between studs, 
attaches with four lag screws, and 
provides a convenient ring for 
towels when folded. 

The recessed portion of the seat 
is watertight when closed. 


Write P456 on reply card, page 66. 


QUICK SHELF MAKERS 


Jiffy Shelf Makers are introduced 
by C. Hager & Sons Hinge Manufac- 
turing Co., Dept. SBS, 139 Victor 
Street, St. Louis 4, Mo., in full-color 
impulse package. The set of four 
permits a person to install an extra 
closet shelf in five minutes, without 
nails, screws, or tools. 


The lightweight, cadmium finished 
steel supports just press into place 
between shelves. Their double-ribbed 
design helps them to support over 
1,000 pounds on the shelf. 

Write P457 on reply card, page 66. 


ACOUSTICAL TILE 


Owens - Corning Fiberglas Corp., 
Dept SBS, National Bank Building, 
Toledo 1, Ohio, offers “Design C” in 
acoustical tile and ceiling board. 
Available as tile in 12” x 12” and 
12” x 24” sizes, and in ceiling board 
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24” x 24” and 24” x 48”, the Sono- 
faced products have a terrazzo-like 
appearance. They are faced with a 
Mylar film for easy maintenance. 
“Design C” is said to absorb up to 
75% of noise encountered. 
Write P458 on reply card, page 66. 


CHRISTMAS PACKS 


The Lufkin Rule Co., Dept. SBS, 
Saginaw, Mich., is offering Banner 
White Clad steel tape and the new 
Executive Thinline pocket tape rule 
in bright Christmas packages. 


The Banner steel tape, seen above, 
is wrapped with a Christmas gift 
band and packaged in a _ sturdy 
plastic utility box. The 50-ft. line has 
Lufkin’s durable white finish with 
accurate black figures and easy-to- 
read gradations. 

The Executive 6-ft. tape is packed 
in a silver metallic foil gift box, 
the 8-ft. tape rule in a gold box. The 
pocket-size case is little larger than 
a silver dollar. 

Write P459 on reply card, page 66. 


CHAIN-POWER SAW 


Portable Electric Tools, Inc., Dept. 
SBS, 320 W. 83rd Street, Chicago, 
Ill., offers an electric saw that can 
be used as a chain saw or power 
saw. This dual-purpose unit is called 
the Suburban Logger. 

As a power saw, the 6%-in. blade 
hits speeds up to 4700 RPM. 

As a chain saw, the Suburban 
Logger has a speed of 2500 surface 
feet a minute. 





The chain saw is connected by re- 
moving the blade and telescoping 
blade guard of the saw, and bolting 
on the attachment. The unit has a 
9-in. armor-tipped cutter bar and 
chipper chain of special saw steel. 

Write P460 on reply card, page 66. 


PACKAGED DOOR UNIT 


A simple new concept of a butting 
strip around the opening is the key 
to a versatile new exterior Ready 
Hung door unit announced by the 
Ready Hung Door Corp., Dept. SBS, 
Neil P. Anderson Building, Fort 
Worth 2, Tex. The strip permits 
completion of exterior walls with- 
out the finished frame — and elim- 
inates abuses of frame and door dur- 
ing construction. 


In the picture, the exterior half 
of the Ready Hung unit is slipped 
into the groove. Exterior trim laps 
over the butting strip and is nailed 
flat to it. Construction scars on the 
butting strip are covered with the 
unblemished wood of the exterior 
frame. 

Variation of the thickness of the 
butting strip, combined with the ad- 
justable jamb, permits the same unit 
to fit over 40 combinations of wall 
thicknesses and conditions. 

The door unit is delivered com- 
pletely assembled, with hardware, 
metal strip and threshold applied. 
Units can be furnished with both 
the entrance and auxiliary screen 


68 


or storm door hung. 

The unit is said to be completely 
installed in 30 minutes with only 
a hammer, level, and screw driver. 
It is said to save up to 90% of job 
labor in exterior door openings and 
to be painted at low cost due to 
unit’s good condition when installed 
after wall is finished. 

This Ready Hung door exterior 
unit is available in a choice of door 
styles and species. 

Write P461 on reply card, page 66. 


GALVANIZED ROOFING 


The Republic Steel Corp., Dept. SBS, 
Republic Building, Cleveland 1, Ohio, 
offers the “Blue Ridge” galvanized 
roofing sheet. It features a “V” over- 
lap design that permits 5-position 


nailing without choking vital drain 
channels. 

The bottom roofing sheet of an 
overlap is designed with an off- 
center “V,” but the top sheet “V” 
is perfect. Thus, when the two are 
mated, a wide drainage channel re- 
mains to permit water runoff and 
evaporation. 

Write P462 on reply card, page 66. 


2-SPEED POWER DRILL 


Wen Products, Inc., Dept. SBS, 5808 
Northwest Highway, Chicago 31, III., 
offers a two-speed %” power drill. 

Change from high speed (3,000 
RPM) to low speed (1,000 RPM) is 
easy, quick, and positive. There is 
no gear shifting. 115 v. Universal 
AC/DC 2 amp. motor delivers maxi- 
mum torque under load. Design of 
drill includes %” geared chuck, ball 
thrust, and oversize oilite bearings. 

The drill is UL approved and fully 
guaranteed. 

Write P463 on reply card, page 66. 


PRE-CUT GLAZING PANES 


t 


Type G30 5 


GLATING PA 

/FILON, 

| ceeou GLATING PANES 

| 50 Panes ee ae , 
por Clear Size/sr204, 


CORP, + ey SEGUNDO, CALIF, é 


Shatterproof glazing panes for fac- 
tory windows are now pre-cut in all 
standard sash sizes by the Filon 
Plastics Corp., Dept. SBS, El Segun- 
do, Calif. The fiber-glass panes are 
reinforced with nylon for added 
strength and uniformity. 

Packaged in cartons of 50, the 
shatterproof panes come in six light- 
engineered colors which allow pre- 
selection of degree of daylight trans- 
mitted. The colors also eliminate the 
cost of painting factory windows. 

The panes need no maintenance 
except occasional washing’ with 
water, and are weather-resistant. 

Write P464 on reply card, page 66. 


DOOR BUMPER 


Gordon Associates, Inc., Dept. SBS, 
Derby, Conn., offers the single, 180- 
degree adjustable door bumper for 
doors that open parallel with or 
against a wall or partition. 

The door bumper has two rubber 
shock absorbers. It can be used on 
the top or bottom hinge, and will not 
mar walls or trim. Adjustment of 
1%” carries door knob 114’ away from 
partition; %” adjustment carries 
door knob 3’ away. 

Made from zamac zinc alloy, the 
door bumper is finished in brass, 
nickel, bronze, or chrome. 

Write P465 on reply card, page 66. 


SELF-SEALING SHINGLE 


The Barrett Division, Allied Chemi- 
cal & Dye Corp., Dept. SBS, 40 
Rector Street, New York 6, N. Y., 
offers a self-sealing asphalt shingle 
which hugs the roof in the strongest 
wind with the aid of a special ad- 
hesive activated by the sun’s heat. 

Cut in a square-butt pattern, the 
“Storm King” shingle has 1-in. bands 
of special asphalt adhesive across its 
face. The factory-applied adhesive 
bears a natural affinity for the 
asphalt-coated underside of the over- 
lying shingle. This adhesive softens 
with the sun’s heat to form a power- 
ful bond. 

Write P466 on reply card, page 66. 
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Double award winners 
use PALCO Architectural Quality Redwood 
for exterior and interior design 


GERHOLZ COMMUNITY HOMES 
DISPLAY THIS VERSATILE WOOD 

THAT WILL OUTLAST THE LONGEST 
MORTGAGE IN STYLE AND DURABILITY 


The homes of Westgate Park 
in Flint, Michigan, have been recognized by wide 
publicity and two coveted national awards. The 
photographs above show typical examples of the 
way in which Builder Robert P. Gerholz and Archi- 
tect William K. Davis of Daniel & Associates have 
capitalized on the timeless intrinsic beauty of red- 
wood. Highest dimensional stability and ability to 


See Sweet's Architectural File, or send coupon for 
your personal copy of this aid to redwood specification. 


or write for copy 


Specify tho beit in Keduond, DALLGD? | = 


THE PACIFIC LUMBER COMPANY 


Since 1869 + Mills at Scotia, California 


35 E. WACKER DRIVE 
CHICAGO 1 


100 BUSH STREET 
SAN FRANCISCO 4 


2185 HUNTINGTON DRIVE 
SAN MARINO 9, CALIF. 


ward of Mer 


w ad Constia tor 


rag 
ee 
vv 


The National As- 
sociation of Home 
Builders recog- 
| nized Gerholz 
p< ‘ CommunityHomes, 
' 


4 jiae Inc., with its Award 


omrtacnakey ae whee 


i of Merit in Neigh- 
si borhood Develop- 
= ment. 
House & Home presented its 1956 Award of Merit 
n Residential Design and Construction to Gerholz 
Community Homes, Inc. 


resist all forms of deterioration are of prime impor- 

tance in selecting Certified Dry PALCO Archi- 

tectural Quality Redwood, for the lending agencies 

and home owners today insist on materials that 

will protect their investments. It will pay you to 

insist on the premium quality of PALCO Redwood 
for you pay no extra premium in cost. 


THE PACIFIC LUMBER COMPANY 
100 Bush St., San Francisco 4, Calif.— Dept. SBS 
Please send me without obligation a reprint of the Architectural 


File Bulletin outlining specification data, PALCO Redwood pat- 
terns zes, grades, grains, etc 

















MEMBER OF CALIFORNIA REDWOOD ASSOCIATION 
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For more details on above items, use Coupon on Page 66 





SPEEDS LOCK-SETTING 


An exclusive positioning rod permits 
faster and more accurate installation 
of Challenger clocks with the com- 
plete set now offered by the Chal- 
lenger Lock Co., Inc., Dept. SBS, 
4865 Exposition Boulevard, Los 
Angeles 16, Calif. 

The rod screws into the jig, then 
simply hooks over the top of the 


door and suspends the jig exactly 
36” from the floor on standard 6’8” 
door for each installation. The jig 
is quickly clamped to door without 
further alignment, and it adjusts to 
any door thickness from 14” to 2%”. 

The complete Challenger boring 
set includes jig, 2%” bit, 15/16” bit, 
¥e” square driver, positioning rod, 
and replacement blades. 

Write P467 on reply card, page 66. 


CARDED HARDWARE 


The Prestige Hardware Corp., Dept. 
SBS, 4353 Valley Boulevard, Los 
Angeles, Calif., offers carded house- 
hold hardware called Cardware. 

The hardware, designed for self 
service, is mounted on cards by the 
skin-pack method which protects 
the merchandise with clear plastic 
yet displays it to the best advantage. 
The four-color cards feature illus- 
trations of the product in use, and 
installation instructions where nec- 
essary. 

The line includes such items as 
magnetic catches, door stops, win- 
dow hardware, cabinet knobs, 
hinges, and early American cabinet 
hardware. 

Write P468 on reply card, page 66. 
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AIR-TIGHT THRESHOLD 


The Visador Company, Dept. SBS, 
P. O. Box 10312, Dallas, Tex., offers 
a new Seal-tite threshold. It com- 
bines kiln-dried, clear-face oak with 
fawn color vinyl weather-seal. The 
monotone effect is designed to har- 
monize with wood flooring. 

The oval design of this vinyl 
weather-seal allows doors to close 
easily, yet is said to give extra- 
wide, positive seal across the door 
bottom. Cleated sides prevent loos- 
ening or possibility of the vinyl be- 
ing kicked out of place. 

Seal-tite thresholds are said to 
cost far less than aluminum thres- 
holds or other methods of door 
weather-seal. 

Write P469 on reply card, page 66. 


VINYL WEATHERSTRIP 


The Duraflex Co., Dept. SBS, 3500 
N. W. 52nd Street, Miami 42, Fla., 
offers an all-vinyl weatherstripping 
consisting of a rigid vinyl combined 
with a flexible vinyl plastic. 

Called Vinl-Stop, the weather- 
stripping forms a seal that keeps 
out rain, snow, dust, drafts, and 
insects. The flexible vinyl seal, com- 
pressed against the closed door, also 
minimizes the transmission of odors 
and sound, and helps maintain tem- 
peratures. 

Vinl-Stop requires just three sim- 
ple straight saw cuts to install. The 
corners are pre-coped to eliminate 
mitering, and all pieces are pre- 
drilled. Nails and installation in- 
structions are provided. 

Write P470 on reply card, page 66. 











KITCHEN CABINETS 


Nevamar Carefree Kitchens, Dept. 
SBS, Odenton, Md., offers kitchen 
cabinets finished inside and out with 
Nevamar high-pressure laminates in 
wood-grained reproductions and solid 
colors. 

These Carefree Kitchens feature 
flush - type doors, knick - knack 
shelves, semi-concealed hinges, tray 
racks, step shelves, cutlery trays, 
base carousels, and drawers suspend- 
ed on nylon bearings. 

The long-wearing units will not 
chip, peel, or crack under normal use, 
and wipe clean with a damp cloth. 

Write P471 on reply card, page 66. 


SOUND-QUIETING TILE 


The Celotex Corp., Dept. SBS, 120 
S. LaSalle Street, Chicago, IIl., offers 
a Fiesta design in Quiet-Zone ceiling 
tile, at bottom, and linen-textured 
Linear Random tile, at top. 

The Fiesta design features a rich 
brown fleck that enhances a room’s 
appearance while the tile deadens 
noise. It is applied over Linear Ran- 
dom tile. The number of perforations 
have been increased and the un- 
perforated margins on each tile have 
been narrowed. 

Write P472 on reply card, page 66. 


INTERIOR RAILING 


Versa Products Co., Dept. SBS, Lodi, 
Ohio, offers an iron staircase with 
a wood hand railing. 

The pre-packaged Versa railing 
has three basic parts. It is adjustable 
and easy to install on stairs or level 
surfaces. 

Versa has also designed a mount- 
ing socket to further simplify rail- 
ing installation. The cast iron socket 
has a % in. recess which eliminates 
the need for close tolerance height 
adjustments, and permits the use of 
shims to level the mounting. 

Write P473 on reply card, page 66. 


SOUTHERN BUILDING SUPPLIES for OCTOBER, 1957 








Advertising Saturation 
Throughout the Nation 


America’s leading magazines tell 
your customers “If Insulation’s Gone 
Flat—JUST ADD ZONOLITE!”’ 
We’re doing your Zonolite selling in: 


LIFE...BETTER HOMES & GARDENS...AMERI- 
CAN HOME...HOUSE & GARDEN BOOK of 
BUILDING...HOME MODERNIZING... HOUSE 
BEAUTIFUL BUILDING MANUAL... NEW HOMES 
GUIDE... POPULAR SCIENCE...FARM JOURNAL 
...POULTRY TRIBUNE...SUCCESSFUL FARM- 
ING... AMERICAN WEEKLY...THIS WEEK... 
PARADE... FAMILY WEEKLY... 


286 SUNDAY NEWSPAPERS 
FOR ADDED LOCAL IMPACT 


w All the“Helps”’ 
You Need 


to Boost Your Sales! 
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ZONOLITE’ 


Now Drives Customers Into Your Place With a 
Tremendous Promotion —and New Advertising TWIST! 


We’re hitting the billion-dollar home insulation market with a 
tested, smashing promotional campaign, and an entirely new 
advertising twist that gets your customers to—reinsulate! For 
every new home being built, there are 50 older houses that are 
not insulated, or were not properly insulated, or that have 
insulation that’s worn out, GONE FLAT! 

Think of it—over 200 million readers will be exposed to 
Zonolite ads during ‘Operation Reinsulation’”’. And every ad 
carries the traffic-building message, ‘Get a Free Zonometer 
at your Lumber or Building Supply Dealer’’. So line yourself 
up now for more traffic, more sales, more profits! 


ZONOLITE COMPANY, Dept. SBS-107 

135 S. LaSalle St., Chicago 3, Ill. 

Send me complete kit on giant “Operation Reinsulation”’ 
program and details on Free Tie-in Sales Aids. 


Name 








Store Name 








Address 





City a State 








BSS iit ec RS Sebo 


For more details on above items, use Coupon on Page 66 
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Casual, Random, 
ACOUSTICAL 
TILEBOARD 














INSULITE vivecoara 


*HUSHES DISTURBING NOISES 
*BEAUTIFIES AT LOW COST 
*INSULATES, TOO 
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What a package! 
Pictured above are main pieces of the spectacular 
Insulite “Quiet As A Mouse” display, all ready for 
your sales room. Ingenious pole display, 63 inches 
high, stands anywhere, supported by cartons of Insu- 
lite Acoustical Tileboard. Hanging mobile (upper 
right) uses actual sample piece of new Acoustical 
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Casual Random. Tile sample folder (lower right) 
holds 2 12”x12” acoustical tiles. Other pieces are 
wall, window and wire-hanger posters. Kit also con- 
tains window signs and wire hangers not illustrated, 
tie-in newspaper mats and do-it-yourself literature. 
It all adds up to a big, exciting merchandising show, 
loaded with high-volume, high-profit sales for you! 























Loudest quiet’ 
promotion in ceiling 


tile history! 


Use the Insulite “Quiet As A Mouse” promotion 
to boom your sales of Acoustical Tileboard 


Want to make some real money in the acousti- 
cal ceiling tile business? Here’s your chance... 
a great new Insulite fall and winter promotion, 
keyed to the theme ‘‘Make your house quiet 
as a mouse.”’ You'll hit two big markets with 
this lively, traffic-building promotion. First, 
the huge remodeling market. Second, every 
smart builder who wants to add one or more 
sound-conditioned rooms as outstanding ‘‘ex- 
tras” to help sell new homes. 

It’s easy for you... and it’s fun. Our friendly 
little mouse, on a brilliant array of floor, win- 
dow, wall and counter displays, sells the idea of 
Insulite Acoustical Tileboard for quiet, restful 





INSULIT 


rooms. Your Insulite man decks out your sales 
room with these displays. Then you show your 
Insulite samples, and write up orders. 

The product news of the year, of course, is 
our superb new Acoustilite Casual Random— 
the modern style in drilled ceiling tile. In addi- 
tion, we give you Fiberlite, another marvelous 
acoustical tileboard, with distinctive traver- 
tine-textured surface. 

For big sales, steady sales, high-profit sales, 
get started today. Ask your Insulite man for your 
“Quiet As A Mouse” kit, put up your displays, 
and get set for ACTION! For special information, 
write us—Insulite, Minneapolis 2, Minnesota. 


T.M.°S, U.S. PAT. OFF. FIBERLITE ISA T.M. 


sells easy...sells fast...stays sold 


INSULITE 


, INSULITE, made of hardy Northern wood. 


Insulite Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minn, 





PRODUCT BRIEFS 





BACK PLATES. Beveled-edge mod- 
ern back plates to match or contrast 
with the Futura line of door and 
drawer knobs are offered by the 
Penn-Akron Hardware Corp., Dept. 
SBS, Woodside 77, N. Y. The plates 
are available in all finishes of the 
Futura line. 

Write P474 on reply card, page 66. 


SCREWDRIVERS. The Bridgeport 
Hardware Manufacturing Corp., 
Dept. SES, 461 Iranistan, Bridge- 
port 5, Conn., offers a line of screw- 
drivers featuring a neoprene rub- 
ber grip permanently bonded to a 
tough amberlite handle. This re- 
silient Cushion Grip is said to be 
unaffected by water, oil, or gasoline. 
Other features include: a polished, 
hardened alloy tool steel blade; 
solid winged shank; and precision 
cross-ground point. 

Write P475 on reply card, page 66. 


ELECTRIC CAN OPENER. Burgess 
Vibrocrafters, Inc., Dept. SBS, 
Grayslake, IIll., offers an electric 
can opener that will open any size 
can. The can is put into place, a 
lever pressed, and the can is auto- 
matically locked, perforated, opened, 
and the edge rolled back to a safe, 
round smoothness. 

Write P476 on reply card, page 66. 


SLIDING DOOR PULL. An ex- 
truded aluminum pull for sliding 
wood doors is available from the 
Engineered Products Co. Dept. 
SBS, 129 Smith Street, Flint, Mich. 
Made of smooth etched and anodized 
aluminum, the WP-34 was designed 
for use with heavier doors. It is 
2%” long, and has beveled edges. 

Write P477 on reply card, page 66. 


HINGE BUTT TEMPLET. The Por- 
ter-Cable Machine Co., Dept. SBS, 
115 Exchange Street, Syracuse, 
N. Y., offers a hinge butt templet 
and kit for fast and accurate rout- 
ing of door and jamb butts. Con- 
sisting of three sections, the model 
5037 is completely automatic and 
self-adjusting. The kit includes the 
hinge butt templet, steel carrying 
case, templet guide, straight bit, 
arbor, and a lock nut. 

Write P478 on reply card, page 66. 


SOLID-CORE DOORS. The Angel 
Novelty Co., Dept. SBS, 340 Broad 
Street, Fitchburg, Mass., offers six 
new fiush exterior solid-core door 
designs. The doors are available in 
mahogany, birch, or fir. Sizes are 
se 2s 66". 3’ x 68", and 3’ x 7’. 
Write P479 on reply card, page 66. 
FOLDING TABLE LEGS. The Bel- 
son Manufacturing Co., Dept. SBS, 
East River Road, North Aurora, III., 
offers folding legs for banquet tables. 
They are designed to give a maxi- 
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mum leg room. Features include 1%” 
tubing, 30” height, plastic glides, and 
coppertone enamel finish. 

Write P480 on reply card, page 66. 


WALL HYDRANTS. Mansfield Sani- 
tary, Inc., Dept. SBS, Perrysville, 
Ohio, offers frost-proof wall hy- 
drants. The hydrants control the 
water supply through a valve seat 
located within the warm home or 
building, at the end of an extra long 
stem. The easy-to-install units are 
made of copper and brass. 

Write P481 on reply card, page 66. 


DOOR HARDWARE. Arthur Cox & 
Sons, Inc., Dept. SBS, 70 North Syca- 
more, Pasadena, Calif., offers the 
Glide-Master Model F door hard- 
ware. Jamb plate mounts on the 
jamb and a butterfly type latch is 
affixed to the door, eliminating 
plates, tracks, rails, or any other ob- 
structions from the floor. Nylon guide 
pivots travel in extruded aluminum 
overhead track. 

Write P482 on reply card, page 66. 


HOUSE NUMBER - DOORBELL. 
C-F-G Associates, Inc., Division of 
Chapman Products Co., Dept. SBS, 
19400 West Eight Mile Road, Detroit 
19, Mich., offers a lighted house num- 
ber and doorbell button combination. 
The all-steel unit has a black antique 
crinkle finish. It includes a doorbell 
button, a toggle switch for night 
illumination, and a night bulb. 
Write P4383 on reply card, page 66. 


BATHROOM ACCESSORIES. The 
Sunbeam Plastics Corp., Dept. SBS, 
Evansville, Ind., offers a recessed line 
of plastic bathroom accessories, and 
a supplemental line of surface- 
mounted plastic units. Both lines are 
in color, made of high-impact ma- 
terial, and are almost unbreakable. 
Write P484 on reply card, page 66. 


FIBER-GLASS SHOWER STALL. 
The National Fiberglass Corp., Dept. 
SBS, P. O. Box 876, Gilroy, Calif., 
offers a one-piece fiber-glass stall 
shower. Features include a non-skid 
floor and built-in soap dish. The non- 
porous surface is easy to clean and 
maintain. 

Write P485 on reply card, page 66. 


PORTABLE HEATER. The Silent 
Glow Oil Burner Corp., Dept. SBS, 
850 Windsor Street, Hartford 1, 
Conn., offers Cub model 90 in its 
line of Cub portable heaters. Weigh- 
ing only 76 lbs., Cub model 90 de- 
livers 90,000 BTU at little cost. Other 
features include 100% fuel utiliza- 
tion, flame filter, and thermostatic 
control. 

Write P486 on reply card, page 66. 


CHROME SAW BLADES. The Cock- 
er Saw Company, Inc., Dept. SBS, 


Lockport, N. Y., offers a new line of 
Super-Chrome saw blades said to 
outwear ordinary blades three to five 
times. The hard chrome protects the 
cutting points of the teeth from 
normal wear and dulling. 

Write P487 on reply card, page 66. 


ROOM HEATERS. Westinghouse, 
Dept. SBS, 401 Liberty Avenue, 
Pittsburgh 30, Pa., offers a four- 
model line of room heaters. Features 
include fan-forced air and radiant 
heat from the steam-resistant alumi- 
num reflector, thermostatic control, 
an automatic tip-over switch, and 
two heat levels. Both custom and 
special models are in beige. 

Write P488 on reply card, page 66. 


RUBBER FLOORING. An inexpen- 
sive terrazzo-style rubber flooring is 
offered by the Goodyear Tire & 
Rubber Co., Dept. SBS, 1144 East 
Market Street, Akron 16, Ohio. Avail- 
able in tile and roll form, the flooring 
is in residential and %-in. gauge. 
Write P489 on reply card, page 66. 


SUBMERSIBLE PUMPS. A complete 
line of two-wire submersible pumps, 
ranging from % through 1 HP, is 
offered by the Rapidayton Division 
of the Tait Manufacturing Co., Dept. 
SBS, 500 Webster Street, Dayton 1, 
Ohio. Capable of reaching depths to 
360 ft. in 4-in. (or larger) wells, these 
submersibles meet the needs of both 
shallow and deep well domestic in- 
stallations. 

Write P490 on reply card, page 66. 


TOILET SEAT. Century Products, 
Inc., Dept. SBS, 3510 Chatham Ave- 
nue, Cleveland 13, Ohio, offers the 
Puritan Imperial 700, embodying 
features suggested in interviews with 
700 architects and decorators. These 
include massive lid with double- 
rolled contour edges, saddle-fit seat, 
lifetime polyethylene bumpers in 
matched colors, concealed hinge bar, 
and chrome-plated solid brass hard- 
ware. 

Write P491 on reply card, page 66. 


CALKING METHOD. Handi-calk, 
Dept. SBS, 2366 Woodhill Road, 
Cleveland 6, Ohio, offers a new calk- 
ing method, called Stop-Flo, with 
Handi-calk cartridges. Stop-Flo is 
said toeliminate dripping and oozing, 
giving positive automatic stop-and- 
go calking action. It gives neat jobs, 
reduces clean-up time, and prevents 
waste of calk. 

Write P492 on reply card, page 66. 


PLASTIC SEWER PIPE. The solvent 
weld joints on the Carlon D plastic 
sewer and drain pipe gives per- 
manent root resistance. Its rubber- 
based plastic material defies absorp- 
tion and deterioration. It is installed 
easily and quickly, weighing only 
1414 lbs. per 10’ of 4” pipe. Carlon 
Products Co., Dept. SBS, 10225 
Meech Avenue, Cleveland 5, Ohio. 
Write P493 on reply card, page 66. 
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BASEBOARD HEATERS. The Swan 
Manufacturing Co., Dept. SBS, Van- 
couver, Wash., offers Vecto-Ray elec- 
tric baseboard heaters. These heaters 
feature all-steel one-piece cases, 
greater heat distribution through the 
use of large aluminum fins and floor 
deflectors, and heating elements com- 
pletely enclosed in porcelain and 
metal conduit. 

Write P494 on reply card, page 66. 


OUTDOOR LIGHTS. A new line of 
all-weather cluster lights for home, 
garden, and commercial area light- 
ing is designed for low-budget light- 
ing. Called the 3300, the lights are 
of precision-cast aluminum, corro- 
sion-proof and rust-proof. They are 
finished in chromium, natural alumi- 
num, or color crackles of green, gold, 
red, or black. Stonco Electric Prod- 
ucts Co., Dept. SBS, 333 Monroe 
Avenue, Kenilworth, N. J. 

Write P495 on reply card, page 66. 


PLASTIC PIPE CLAMP. Made for 
use with flexible polyethylene plas- 
tic pipe, Wind-A-Clamp is said to 
cost less than half the price of 
conventional screw type clamps. 
Made of high tensile stainless steel 
wire, pre-formed of two strands 
with eyelet ends, Wind-A-Clamp 
will not rust and can be re-applied 
several times without breaking. 
Manufacturers’ Corp., Dept. SBS, 
Mansfield, Ohio. 

Write P496 on reply card, page 66. 


JET WATER SYSTEM. Designed 
for small homes and cottages, a hor- 
izontal 30-gal. tank-mounted model 
of the Deming “75” convertible jet 
water system is pre-packaged in a 
ready-to-install unit. The automatic 
system is easily converted from 
shallow to deep well service. It is 
available in all “75” sizes: 1/3, %, 
%, and 1 hp. The Deming Co., Dept. 
SBS, Salem, Ohio. 

Write P497 on reply card, page 66. 


CLIP-NAILER. The all steel Schil- 
Dilly Nailer consists of a hollow 
holder with a plunger hammer in- 
side. The nail is held in an exact 
position, can not bend. Controlled 
strokes eliminate marring surfaces. 
The Schil-Dilly drives brads, nails, 
or spikes in exact locations. It is 
available in three sizes: 9”, 12”, and 
15”. Schil-Hall Tool and Manufac- 
turing Co., Dept. SBS, 1621 Milwau- 
kee Avenue, Chicago 47, III. 

Write P498 on reply card, page 66. 


FLOORING ADHESIVE. Emeri- 
Bond permanently bonds tile, brick, 
flagstone, slate, wood, or wood par- 
quet to dry concrete, wood or brick 
without special preparation of the 
sub-flooring. The adhesive sets up 
in about two hours. It is supplied 
in two parts, to be combined on 
the job, and needs no water or 
special solvent for mixing. Walter 
Maguire Co., Inc., Dept. SBS, 60 
East 42nd Street, New York 17, N. Y. 

Write P499 on reply card, page 66. 










ONCE AGAIN 


wre 


HAS THE 
ANSWER 


VULCO’S NEW 
ALUMINUM 
SCREEN DOOR 


IS THE 
e LOWEST PRICED 
e EASIEST TO FABRICATE 
e EASIEST TO INSTALL 


SCREEN DOOR ON THE 
MARKET TODAY 


By adding the Vulco Aluminum Screen Door to your line, you give 
yourself a TREMENDOUS ADVANTAGE! And you need no extra equip- 
ment .. . you can fabricate and install this completely new door with 
a screw driver, drill and hacksaw merely by following a simple instruction 
sheet. Expanding channels on the Vulco door eliminate the headaches 
of odd-size doors—make any installation a matter of minutes. All this at 
y <a low price ... clip and mail the coupon below for complete 
etails. 






\ A Leader in the Industry since 1945 
Member: “National Association of Manufacturers” 
BUY \ — “Frame Screen Manufacturers Association” 


QUALITY GUARANTEED — MAIL COUPON TODAY a, 
TTT TTT TTT Tyre irs 


* 
H To: Vulcan Metal Products, Inc., Dept. SBS : 
g 280! 6th Avenue, South 7 
° Birmingham, Alabama a 
@ Please send me complete information about - 
B® VULCAN Quality Products and VULCAN § 
. Service. No obligation. # 
METAL PRODUCTS, Inc. 2 
2801 6th Avenue, South H AME - 
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Sales Offices: Atlanta, Ga.; Birmingham, Ala.; Boston, Mass.; Chicago, Ill.; Liberty, 
Mo.; New Smyrna Beach, Fla.; Somerville, N.J.; Tyler, Tex.; York, Pa. 
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““"Weuse Andersen Windows exclusively 
because of their excellent acceptance by people we 
sell to,” says Marshall Erdman of Marshall Erd- 
man Associates in Madison, Wisconsin. ‘“‘When 
we tell prospects about Andersen WINDOWALLS, 
they recognize a name that stands for quality.” 


“Window beauty helped sell our Lyon Park 
project homes,” says George E. Viall, Raleigh, 
North Carolina builder. “‘The ease of operation 
and eye appeal of the Flexiview and Flexivent 
Units are outstanding. What’s more, we save 
$100 per house by eliminating service callbacks.” 


“A pleasing variation in window treatment 
is easy with Andersen Flexivents,” writes Mr. H. 
M. Abele, president of Atlas-Tennessee Corpo- 
ration of Knoxville, Tennessee. ““This variation 
helps us achieve interesting variety using a mini- 
mum number of different floor plans.” 


“We find Fiexivents eliminate calibacks 
for servicing afgfer owners have moved in,” says 
A.S. Battiato of A. S. Battiato Construction Co., 
Omaha, Nebraska. ““These wood window units 
are a help in merchandising our homes to both 
men and women prospects.” 
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These project 


builders tell how 


Andersen Flexivents 


helo sell homes...fast! 


More home buyers and planners know 
Andersen WINDOWALLS by name than any other 
window on the market! These prospective custom- 
ers prefer Andersen Wood Window Units by a 
margin of 7 to 1. This nationwide acceptance of 
Andersen quality and window beauty can be a sales 
stimulator for you...can help you sell the homes 
you build—fast! High in quality, low in cost, the 
versatile Flexivents are proving to be a prime selling 
feature for project homes in every price range. Look 
into the extra advantages of Andersen Flexivent 
Windows for the next project you plan or build! 

Get complete information from your lumber 
dealer, see Sweet’s Files, or write Andersen Corpo- 
ration, Bayport, Minn. 


Andersen \Windowalls 


OLMARK OF ANDERSEN CORPORATIO 


Ww) anvDerRSEN CORPORATION « BAYPORT, MINNESOTA 


Available to lumber and millwork dealers in your 
community from complete stocks 
of these distributors ... [-2& 





ALABAMA 
Birmingham Sash & Door Co. Birmingham 


FLORIDA 
Huttig Sash & Door Co. Jacksonville 


GEORGIA 
Huttig Sash & Door Co. Atlanta 


KANSAS 
Rock Island Wholesale Co. Wichita 
United Sash & Door Co. Wichita 


KENTUCKY 
Huttig Sash & Door Co. Louisville 
Weyerhaeuser Distributing Yard, Louisville 


LOUISIANA 
Davidson Sash & Door Co. 

{lexandria, Lafayette, Lake Charles 
New Orleans Sash & Door Co. New Orleans 
United Sash & Door Co. Baton Rouge 


MARYLAND 
Morgan Millwork Co. Baltimore 


MISSOURI 

American Sash & Door Co. Kansas City 
Huttig Sash & Door Co. St. Louis 
Toombs & Co. Springfield 


NORTH CAROLINA 
Huttig Sash & Door Co. Charlotte 


OKLAHOMA 
General Sash & Door Co. Tulsa 


TENNESSEE 
Huttig Sash & Door Co. Knoxville and Nashville 
Memphis Sash & Door Co. Memphis 


TEXAS 
Davidson Sash & Door Co. Austin 
Huttig Sash & Door Co. Dallas 


VIRGINIA 
Huttig Sash & Door Co. Roanoke 
Morgan Millwork Co. Arlington 











S|HEATFLORM)- 


The SU/IENUCL Heat 


Circulating Fireplace Unit 


HELPS SELL 
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Ninety percent of the people building or 
buying homes want a fireplace. 


They expect the designer and builder 
to give them a fireplace that will deliver 
to the home the largest possible volume 
of smoke-free heat. There is only one 
way to meet these specifications and 
that is to build the fireplace around the 
HEATFORM unit. 


Countless thousands of home owners 
now enjoying the comfort provided by 
the HEATFORM fireplace, with econ- 
omy of fuel consumption, are telling 
their friends and neighbors, “Don’t buy 
or build a home without a HEATFORM 
heat circulating fireplace.” 


A HEATFORM fireplace costs but 
little, if any, more. It is a complete 
double-walled form, built to proper 
angles and dimensions. It consists of fire- 
box, throat, smoke-dome, and properly 
hinged and operated damper. It is a per- 
fect guide for the masonry walls (hearth 
to flue), replacing some materials and 
time necessary to construct the ordinary 
fireplace ...a matter of vital importance 
to the multiple home builder. 


HEATFORM is the only heat cir- 
culating fireplace unit made in four 
models and various sizes to accommo- 
date both conventional and multiple 
opening fireplaces. The smart builder 
is capitalizing on the 35-year reputation 
of HEATFORM and has found a 
HEATFORM fireplace is one of the 
major selling features of the home. 
HEATFORM is your insurance against 
heat waste and smoke trouble. 
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HOMES, 


MODEL “A” with front 
warm-air outlet for greater 
heating efficiency and eco- 
nomical installation. Warm 
air could be taken from 
side outlets and through 
the mantel shelf or carried 
to the ceiling height, if 
desired. 


MopEL “S” corner fire- 
place, with view of fire 
from front and either side. 
Model “M” (not shown) 
provides view of fire from 
front and both sides. 


MopeL “D” for fireplaces serving two rooms, 


with a cool-air inlet and warm-air outlet ineach. 


Exclusive HEATFORM Advantages: 


— ribbed reinforced boiler plate firebox for 
greater strength and appearance 

— all metal parts beneath chimney sealed with 
masonry against corrosion caused by mois- 
ture contact 

— greater air inlet and outlet capacity and 
contact of air to all heating surfaces re- 
moves heat rapidly to prevent metal from 
reaching deteriorating temperatures 

— more heating surface. Air chambers sur- 
round the firebox and also the upper throat, 
with connecting air passages through and at 
each end of the throat, to eliminate dead air 
pockets and increase velocity of air 
circulation 

~ friction control holds damper in any de- 
sired position 





3 Write Today . 


(identify your profession or trade) for 
Complimentary Filing Kit of complete 
information on HEATFORMS and 
SUPERIOR FORM DAMPERS. This 
kit contains our book of national prize 
winning HEATFORM fireplace designs. 


SUPERIOR FIREPLACE CO. 
Dept. SBS 572 Dept. SBS 572 
4325 Artesia Ave., 601 North Point Rd., 
FULLERTON, CALIF. Baltimore 6, Md. 
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HELPFUL 
LITERATURE 





VINYL TILE. Azrock Products Divi- 
sion, Dept. SBS, Frost Bank Build- 
ing, San Antonio, Tex., offers a full- 
color four-page catalog on Vina-Lux 
reinforced viny] tile. It includes color 
charts, product characteristics, rec- 
ommended uses, and specifications. 


FILLER METALS. The American 
Welding Society, Dept. SBS, 33 West 
39th Street, New York 18, N. Y., 
offers a comprehensive set of weld- 
ing rod and electrode comparison 
charts. The 24-page booklet contains 
the brand names of 61 companies, 12 
AWS-ASTM specifications, and two 
indexes. 


EXTERIOR SIDINGS. Recommend- 
ed methods of applying and finishing 
Masonite Ridgegroove and Panel- 
groove exterior sidings are explained 
in detail in a four-page bulletin 
published by the Masonite Corp. 
Technical Bulletin A-245-2 is avail- 
able from the Home Service Bureau, 
Dept. SBS, Suite 2037, 111 W. Wash- 
ington Street, Chicago 2, IIl. 


DOUBLE DOME SKYLIGHT. A 
four-page color brochure gives ex- 
amples of the uses and benefits of 
Corrulux double dome _ skylights. 
L-O-F Glass Fibers Co., Corrulux 
Division, Dept. SBS, P. O. Box 20026, 
Houston 25, Tex. 


CONCRETE STANDARDS. The 300- 
page 1957 edition of the American 
Concrete Institute’s Book of Stand- 
ards contains current ACI standards, 
recommended practices, and specifi- 
cations. The book costs $4.00. Ameri- 
can Concrete Institute, Dept. SBS, 
P. O. Box 4754, Redford Station, De- 
troit 19, Mich. 


HOLLOW METAL DOOR UNITS. 
Fenestra, Inc., Dept. SBS, 2250 East 
Grand Boulevard, Detroit 11, Mich., 
offers a compact 28-page catalog on 
1%” hollow metal door units. It con- 
tains specific information on door 
types and sizes, installation dia- 
grams, and complete specifications. 


LAWN SPRINKLER SYSTEMS. The 
Texas Lawn Sprinkler Co., Inc., Dept. 
SBS, 5422 Redfield, Dallas, Tex., of- 
fers a six-page color brochure titled 
“Lawn Sprinkler Systems for Profit.” 
It explains how new engineering and 
material developments bring an ef- 
fective lawn sprinkling system with- 
in the economic range of most in- 
come groups. 


ARCHITECTURAL PRODUCTS. 
Stran-Steel Corp., Dept. SBS, De- 
troit 29, Mich., offers a new catalog 
containing complete technical in- 
formation on Stran-Steel’s line of 
joists, studs, channels, ribbed deck- 
ing, and metal curtain walls. The 
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illustrated catalog also contains load- 
ing tables. 


HOUSING ALMANAC. NAHB has 
published a new edition of the 
“Housing Almanac,” first issued in 
1955. This is a 144-page fact-file on 
the homebuilding industry. It in- 
cludes 1957 Federal housing legisla- 
tion, sketches of U. S. housing agen- 
cies, homebuilding statistics, special 
housing programs, and an industry 
directory section. Costs $2.00 per 
copy from the National Assn. of 
Home Builders, Dept. SBS, 1625 L 
Street, N. W., Washington, D. C. 


PLUMBING FIXTURES. A _12- 
page, two-color catalog covers Al- 
lianceWare’s complete line of bath- 
tubs, lavatories, water closets, and 
sinks. A companion full-color 16- 
page style book contains plans, 
decoration, and designs to aid the 
consumer in selecting fixtures. Al- 
lianceWare, Inc., Dept. SBS, Alli- 
ance, Ohio. 


PLASTERING ACCESSORIES. 
“Simplified Practice Recommenda- 
tion R3-57 — Metal Lath (Expanded 
and Sheet) and Metal Plastering 
Accessories” establishes the varie- 
ties, weights, and sizes of metal 
lath and accessories considered ade- 
quate for interior plastering. Super- 
intendent of Documents, Govern- 
ment Printing Office, Washington 
25. D. C. 


SEWER PIPE. An eight-page bro- 
chure, “K & M Asbestos Cement 
Sewer Pipe and the Exclusive Fluid- 
Tite Coupling,” lists the sizes and 
types of asbestos-cement sewer 
pipe and connections available. The 
brochure describes features of the 
pipe and its infiltration-proof cou- 
pling. Keasbey & Mattison Co., Dept. 
SBS, Ambler, Pa. 


SLIDING GLASS DOORS. Steel and 
aluminum, single- and double-glaz- 
ed Malibu sliding glass doors are 
illustrated and described in a four- 
page color brochure. Malibu Manu- 
facturing Corp., Dept. SBS, P. O. 
Box 413, El Monte, Calif. 


METAL CASING. Specification de- 
tails on all types of metal casing 
for door and window openings are 
described in a folder from the 
Bostwick Steel Lath Co., Dept. SBS, 
Niles, Ohio. 


EXPANSION ANCHORS. A six- 
page catalog shows the complete 
line of Bulldog expansion anchors 
and pin bolt drives. Also described 
and illustrated are flush anchor 
holders, wire ceiling plates, hammer 
chucks, and toggle bolts. J. D. Polis 
Manufacturing Co., Dept. SBS, Chi- 
cago 23, Ill. 


SHUTTERS AND DOORS. Photo- 
graphs of functional Louvercraft 
doors and movable window shutters 
in use abound in the new eight-page 
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DANT & RUSSELL, INC. 
PACIFIC COAST FOREST PRODUCTS 


RAIL AND WATER ¢ DOMESTIC AND EXPORT 


RAIL TRANSITS 


Douglas Fir 

White Fir 

Inland Fir and Larch 
Western Hemlock 
Ponderosa Pine 
Sugar Pine 
Engelmann Spruce 
Western White Spruce 
Sitka Spruce 

Port Orford Cedar 
Western Red Cedar 
Incense Cedar 


Redwood 
a 


DOUGLAS FIR PLYWOOD 
Interior and Exterior 


Hardboard Overlay 
One and Two Sides 


Hardwood Faces on Fir Core 
Boat Hull Plywood 

Long Scarfed Plywood 
Exotic Hardwood Plywoods 


Ribbon and Rotary Cut 
Philippine Plywoods 


SOUTHERN SALES 


Dimensions 

Plank and Timbers 

Studs 

Shiplap and Boards 

Shop and Factory Lumber 
Industrial Items 

Mining Timbers 

Paneling and Uppers 
Gutters 

e 

Mouldings and Millwork 
Window and Door Frames 
Cut Stock 

* 

Lath 

Shingles and Shakes 
Bevel and Bungalow Siding 
* 

Overhead Garage Doors 
Douglas Fir House Doors 
Flush Doors 

2 


KAISER — FIR TEX 
Insulating Board Products 


REPRESENTATIVES 


Dont & Russell, Inc., Washington, D. C. 

Dant & Russell, Inc., Fort Lauderdale, Florida 
Bolen-Brunson-Bell Lumber Company, Memphis, Tennessee 

J. E. Elrod Lumber Company, Charlotte, N. C. 

Downing Lumber Company, Anniston and Birmingham, Alabama 
Southern Lumber Sales, Pine Bluff, Arkansas 


Cecil M. Brooks, Dallas, Texas 


Wm. C. Whitridge, P. O. Box 6202, Houston 6, Texas 


' “D ant & “Russell , inc. 


PACIFIC COAST FOREST PRODUCTS 
General Sales Offices: Portiand 1, Oregon 


DOMESTIC AND EXPORT LUMBER + PLYWOODS + DOORS 
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catalog. Measuring instructions and 
construction details are included. 
Louvercraft, Inc., Dept. SBS, 1185 
Second Avenue, New York 21, N. Y. 


BATH ENCLOSURES. Eureka show- 
er doors, tub enclosures, and shower 
stalls are described and illustrated 
in a two-color folder. Carco Indus- 
tries, Inc., Dept. SBS, 2155 N. W. 
25th Street, Miami, Fla. 

POLYETHYLENE PIPE. A special 
issue of Du Pont “Pipe Facts’ tells 
the story of the use of “Alathon” 25 
polyethylene resin for flexible pipe. 
It details the advantages of poly- 


Majestic 
CIRCULATO 


ethylene pipe, factors affecting serv- 
ice life, burst strength data, and the 
particular advantages of ‘“Alathon” 
25. E. I. Du Pont de Nemours & Co., 
Inc., Dept. SBS, Wilmington 98, Del. 


CURING CONCRETE. A _ booklet, 
“New Facts about Curing Concrete 
with Fiberglas Reinforced Weather- 
proof Paper,” describes what takes 
place during the cure, and outlines 
the many curing techniques now in 
use. Step-by-step photographs show 
the technique of curing with Fiber- 
glas-reinforced paper. The Owens- 
Corning Fiberglas Corp., Industrial 


Really HEATS 
Circulates room air .. . 
REALLY HEATS with air 
other fireplaces spill up 


FIREPLACE .".":...... 


Full Smoke 
Dome 
Cuts installation 
time. A complete 
fireplace in one 
continuously 


welded unit. 
2» 2 & & #..%.2%.& 


* Furnace-Like 
*Heat Chamber! 

* Circulates room air 
effectively —through 
cold air intakes and 
warm air outlets— 
even permits piping 
* heat to other rooms. 
a ee ee ee, 


Angle Seals 
Angles close gap be- 
tween masonry and 
fireplace front. 


A Complete Masonry Form 
Assures 
proportions, saves mason's time, solves his problems! 


Designed with the mason in mind! 


Fits any 
MANTEL 
Any exterior 
mantel 
shape or finish 
can be used 
with the Majes- 
tic Circulator. 


EXCLUSIVE 


Exclusive radiant 
blades boost heat- 
radiating surfaces... 
channel air FARTHER 
around heat chamber 

strongly rein- 
force entire fireplace. 


Improved 
Damper Ps 
style, Non-warping formed . 
steel damper valve « 
with pressure - control ° 
arm opens to any po- ° 
sition, STAYS until ° 


moved. 


See your Majestic 
Dealer for details! 


correct 





Majestic Universal SMOKE DOME 


For 2-way, 3-way and 4-way Fireplaces 


Solve all draft and construction problems on multi-opening 
fireplaces with these big-capacity, high-dome dampers. 
Seven sizes; models for either round or square “island”’ 
fireplaces (open all around) or fireplaces with hearths on 
2 or 3 sides. Continuous lintel 342” wide permits any 
masonry design, or supporting posts at any corner. Smooth- 


operating built-in damper has cleverly 


, , initialed open and close pendants on pull- 
The Majestic Co., Inc. chain valve controls. Heavy-gauge steel 





414-B Erie Street, Huntington, Ind. 
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Textiles Division, Dept. SBS, 598 
Madison Avenue, New York, N. Y. 


ELECTRICAL SERVICE. An eight- 
page booklet, “Full Housepower for 
Farm and Home,” shows the proper 
selection of electrical service en- 
trance equipment and basic motor 
control devices required for homes, 
farms, and small workshops. Square 
D Co., Dept. SBS, 6060 Rivard 
Street, Detroit 11, Mich. 


Helpful New Books 


“Builders’ Hardware Handbook” 


Builders Hardware Handbook was 
published for Hardware Age by the 
Chilton Co., Philadelphia 39, Pa. 
Covering products, metals, finishes, 
scheduling, blueprint reading, sales 
and service, specifications, quoting, it 
contains basic facts about hardware 
in simple, understandable language. 

The handbook details lock func- 
tions and the protection and safety 
factors involved. It describes and 
pictures standard hardware items 
and illustrates the special function 
of hardware for various types of 
buildings such as schools, hotels, and 
hospitals. 

The author, Adon H. Brownell, 
has manufactured, sold, and installed 
builders hardware for more than 45 
years. He is numbered among the 
outstanding architectural hardware 
consultants in the country. His hand- 
book is recommended by the Na- 
tional Builders Hardware Assn. and 
the American Society of Architec- 
tural Hardware Consultants. 

The handbook contains 234 pages 
and measures 8% x 11% inches. 


“Flower Arranging” 


The new Better Homes & Gardens 
Flower Arranging Book, published 
by the Meredith Publishing Co., Des 
Moines, Iowa, is a complete guide 
to flower arranging. It is written for 
both the novice and the expert. 

The book’s pages take the reader 
step-by-step, first showing him the 
basic shapes and styles of fiower 
arranging, how to select the proper 
vases and figurines and equipment. 
Then the book gives professiona! 
tips for cutting, preparing, and 
arranging flowers. Arrangements for 
each season are discussed, followed 
by a section on how to decorate 
tables. A final section shows how to 
win a prize at a flower show. 

Flower Arranging contains 160 
pages divided into five sections. One 
hundred fifteen illustrations appear 
in four colors, and the book has more 
than 300 illustrations. It measures 
8% x 11% inches, and costs $2.95 a 
copy at all bookstores. 
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DEALER NEWS 





KENTUCKY 


PERRYVILLE: The _ Royalty- 
Keightley Lumber Co., Inc., has 
opened a building material yard in 
the Coyle Mill Building here. The 
firm will operate on a strictly cash 
basis. 


WEST PRESTONBURG: Two ware- 
houses and a long lumber shed of 
F. S. Van Hoose & Co. were re- 
cently destroyed by fire. Scott Craft, 
vice-president of the firm, estimated 
the loss at $150,000. 


LEXINGTON: Ed West has been 
named vice-president of the Lewis 
Lumber Co. of 680 Magnolia Avenue. 


MIDDLESBORO: Miss Jane Chad- 
wick of the Allen Lumber Corp. has 
been elected president of the Ken- 
tucky Federation of Business and 
Professional Women’s Clubs. 


FULTON: The Highlands Lumber 
Co. has been incorporated to deal in 
building materials here. Incorpora- 
tors include Howard L. Arnold, 
Velma Arnold, and Dee Fry. 


NORTH CAROLINA 


GASTONIA: Rock-Wood Building 
and Supply, Inc., recently purchased 
the Central Lumber Co., on the new 
Gastonia-Dallas highway, from Carl 
Hoffman. Robert Joseph Finger is 
president and general manager of 
the newly-organized corporation. 


KANSAS 


ULYSSES: Walter Jones has been 
named manager of the Long-Bell 
Lumber Co. here. He was formerly 
assistant manager of the firm’s Gar- 
den City yard. 


DODGE CITY: George Seitz, for 
the past three years assistant man- 
ager of the Isely Lumber Co. here, 
has taken a position with the Civil 
Aeronautics Administration in Kan- 
sas City. 

STAFFORD: Joe Lemaster, man- 
ager of the Home Lumber & Supply 
Co., has been transferred to the 
firm’s yard at Greensburg. Dave 
Bohrer has replaced him here. 


OSAWATOMIE: Joe E. Ritchie, 
manager of the Osawatomie Lumber 
Co. here for 10 years, has been 
transferred to the main office of the 
Hodges Lumber Co. in Olathe. The 
local yard is one of a chain owned 
by the Hodges Co. 


LEAVENWORTH: The Feller Lum- 
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ber Co. property at 520 Cherokee has 
been purchased by the city for an i1 
dicated $36,000. 


SALINA: Gene Looney is new 
manager of the Long-Bell lumber 
yard here. He moved here from 
Pauls Valley, Okla., where he man- 
aged the Long-Bell yard. He suc- 
ceeded Paul Bryant here, who re- 
signed. 


OKLAHOMA 


PERRY: The A. C. Houston Lum- 
ber Co. is constructing a 36 x 70 ft. 
building at 201 Sixth Street. The 
lumber yard has operated here since 
1893. 

CHICKASHA: William P. Bryner 
has been named manager of the 
Long-Bell Lumber Co. yard at 301 
South Second Street. Bryner suc- 
ceeds Dick Pickens, who is going to 
work for Long-Bell in Oklahoma 
City. 

TONKAWA: The Antrim Lumber 
Co. has named John Oringderff man- 





the Zuber stable. You don’t gamble by 
of these either... 


Yellow Pine 
Douglas Fir 
Jalousie Doors 
Louver Doors 
Window Units 
Screen Doors 
Fir Doors 


Formica 
Larch 

Flush Doors 
Windows 
Shutters 
Mahogany 
Redwood 
Sugar Pine 


Metal Mou 




















Ever hear of DIXON windows? Well it’s 


Awning Windows 
Ponderosa Pine 
Jings 
Douglas Fir Plywood 
Mahogany Plywood 

Marlite Wall Panels Dour 
Cypress Wall Paneling 


IT’S NO SECRET 


... That the best tips are lines from Zuber! 


the hottest line in business, and it’s in 
calling DR 7-6404 about this one, or any 


White Pine Package Trim 
Douglas Fir Mouldings 
Cedar Shakes and Shingles 
Knotty White Pine Wall Paneling 
Mahogany Wall Paneling 

& Window Frames 
Disappearing Stairways 
Architectural Windows 


The South's oldest wholesaler & jobber of building materials 





P.O.BOX 964 ATLANTA 1,GA. DR 7-6404 
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Long-fel/ 


BARN POLES 


put more profit 
in your pocket 


Demand continues to grow for pole- 
type jobs for dairy and beef cattle 
pole barns, for machinery storage, in 
fact for scores of farm and small 
industrial operations. 


Jobs put up with Long-Bell Pressure- 
Treated poles last longer, look better, 
sell easier . . . and put more profit 
in your pocket. 

Manufacturers of these other “life- 
time” products — 


CREOSOTED SOUTHERN YELLOW PINE & 
DOUGLAS FIR: 
POSTS + POLES «+ PILING 
LUMBER + CROSS ARMS « TIES 
WOLMANIZED® DOUGLAS FIR LUMBER 
UNTREATED FABRICATED TRUSSES 


410 T&P Pass. 
Station Bidg. 
Ft. Worth, Texas 


415 New Moore Bldg. 
San Antonio, Texas 


Leonhardt Bidg. 
Okla. City, Okla. 


629 W. Bidg. 
Houston, Texas 


209 Phildor Bidg. 
Dallas, Texas 


P.O. Box 192 
DeRidder, La. 


INTERNATIONAL PAPER COMPANY 


[onG-ReLtL 


DIiviIiSsSton 
KANSAS CITY,MO. «+ LONGVIEW, WASH. 
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ager of the local yard. Oringderff was 
formerly employed in the Antrim 
yard at Enid. He replaces Glenn 
Marrs, who is new manager of the 
firm’s yard at Pawnee. 


ARKANSAS 


ASHDOWN: The Gunter Brothers 
Lumber Co. has purchased the John- 
son Lumber Co. here. The firm also 
operates stores in Wilton and Fore- 
man. 


NEWPORT: Moore & Cone Lum- 
ber Co. recently moved into its new 
building on lower Beech Street. 
Frank Moore is president and man- 
ager. 


FLORIDA 


POMPANO BEACH: Atlantic Build- 
ers Supply has completed its en- 
largement program, which doubles 
the size of its retail store facilities. 
Lindsey Johnston Jr. is president of 
the firm, which was founded in 1955. 


ST. PETERSBURG: W. E. Cul- 
breath, director of personnel for the 
Pinellas Lumber €o0., has been 
named chairman of the unemploy- 
ment compensation committee for 
Associated Industries of Florida. 


MISSISSIPPI 


BILOXI: The Biloxi Lumber Co., 
located on Lameuse Street at Back 
Bay Avenue, has been purchased by 
Dudley C. Andrews and Warren A. 
Andrews. 


TEXAS 


ENNIS: Randall Willis has been 
named manager of the Burr Lumber 
Co. yard here. He replaces Marvin 
Blair, who has been made manager 
of the Burr yard at Spur. 


SAN ANTONIO: M. C. Engel has 
opened a new lumber yard at 8414 
Broadway. He recently held open 
house to celebrate the new location 
and the fifth anniversary of his 
owning his own retail lumber busi- 
ness. 


SHERMAN: The B & R Lumber & 
Supply Co. held a grand opening of 
their store here recently. 


ABILENE: The Pecan Grove Lum- 
ber and Supply Co. has opened for 
business in a new store at 411 East 
llth Street here. Manager is Dean 
Chollar, formerly a home developer 
and lumberman in San Angelo. The 
store contains 2,400 square feet of 
floor space. Ralph Bolin is manager 
of the appliance department. 


MISSOURI 


SEDALIA: Doyle Furnell and Clay 
Shelledy have sold the Furnell Lum- 
ber Co. to John K. Stahlhut of Knob 
Noster, who also owns the Knob 
Noster Lumber Co. Duane Furnell, 
Doyle’s brother and former assistant 
manager, is the new manager. 


EL DORADO SPRINGS: The 
Community Lumber Co. recently 
held the grand opening of its new 
building supply store on Highway 
54 here. Glen VanBummel is man- 
ager of this yard. The firm’s main 
store is at Lamar. 


TENNESSEE 


JACKSON: J. F. Conger has re- 
tired from the Conger-Parker Lum- 
ber & Supply Co. here. Conger has 
been associated with the building 
materials business all his life. 


WEST VIRGINIA 


BLUEFIELD: The Bailey Lumber 
Co. recently added a surfacer and 
other new machinery in a complete 
overhauling of the millwork shop 
at its main plant here. The firm op- 
erates eight other lumber yards in 
West Virginia, Virginia, and North 
Carolina. 


GEORGIA 


SAVANNAH: Fire of undeter- 
mined origin recently destroyed the 
Hinley Lumber and Supply Co. at 
Port Wentworth. Theo Hinley, owner 
of the firm, estimated damages at 
$60,000. 





OBITUARIES 





ARTHUR W. CASTLE, 68. President, 
St. Joseph Lumber Co., St. Joseph, 
Mo., and _ past-president of the 
Northwest Lumbermen’s Assn. 


ARTHUR H. SCHRADER, 55. Own- 
er, San Antonio Building & Supply 
Co. in San Antonio, Fla., and chair- 
man of the Pasco County Board of 
Commissioners. 


HENRY HARRISON POARCH, 61. 
Owner and manager of the Economy 
Lumber Co., Tulsa, Okla. 


ELI WIENER, 81. Chairman of the 
board of the Angelina Lumber Co., 
who had been with the company 67 
years, Dallas, Tex. 
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PROFITS FROM TOYS 
(Continued from page 40) 


are mailed out to families in sur- 
rounding counties. 

“All windows of gift suggestions 
are changed three days before 
Christmas,” said Edelen. “They 
are replaced with window displays 
of religious theme, such as the 
Nativity scene. We have won a 
great deal of favorable comment 
from townspeople who feel that 
Christmas has become too com- 
mercialized. Getting back to its 
true significance with a religious 
motif strikes the right note with 
them.” 

During this three-day period, all 
toys are reduced one-third in price 
and cleared to the minimum. The 
small depleted stock is displayed 
in a small toy department. 

“We stress a_ well-rounded 
stock of quality toys, and exclude 
the flimsy perishable type that 
will not hold up in warehouse 
stocking if left over,” commented 
Edelen. “We have found it better 
merchandising to get complete 
quality stocks of Christmas toys 
and present them attractively, 
rather than cut back in fear of left- 
overs. A limited stock means lost 
sales.” 


PROMOTING REPAIRS 
(Continued from page 39) 


they all are practically dependent 
on us for that service. 

We are fortunate enough to be 
in a market where coal is still 
used and for years this has been 
our winter specialty. But we do 
not overlook our bread and butter, 
which is lumber and building sup- 
plies, and we promote their sale 
the year-round. 


PACKAGED REPAIRS 
(Continued from page 43) 


ing boom, when it was difficult to 
secure fast, reliable service from 
the contractors and carpenters rec- 
ommended by West End. With 
plenty of work, these craftsmen 
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often didn’t even bother to call on 
remodeling prospects. Again, the 
contractor sometimes quoted an 
estimate so high that the deale 
lost the job to a competitor. 

Wallace Wilbourne, West End’s 
president, had used his customer- 
list profitably for intensive direct- 
mail promotion of home repairs 
He saw the need for a packaged 
repair service. 

Under the same roof, he created 
Twin City Builders, with eight 
carpenters and five roofers under 
the supervision of a skilled build- 


ing contractor. Now the firm could 
offer prompt service to every cus- 
tomer needing home repairs. 

Wilbourne and Vice-President 
Bob Stair soon found out that pack- 
aged repairs and remodeling pro- 
vide material sales that hold up 
even during the halts in new con- 
struction that come from time to 
time. 

Most of the packaged repair 
service goes to the firm’s long list 
of old customers who own their 
homes. When home-owners tele- 
phone for information about pro- 


Another good reason why it pays to be a | Dickey) Dealer 





Here is why Dickey Pipe 
is more profitable to you 


Few products, if any, have more advantages for the 
dealer than Dickey Clay Pipe. For example: 


No special warehousing: Dickey Pipe can be stored out- 
of-doors without protection from the elements. Rain, sun, 
frost and humidity cannot harm it. 


Half sold when you get it: Dickey backs you with a hard 
hitting advertising program that tells buyers in your 
community the advantages of installing Dickey Pipe. 


A superior material worth the price: Dickey Pipe costs 
more than some competitive materials and less than 
others...but regardless of price, you can honestly sell it 
as the finest house connection pipe on the market today. 


And these are only three of the reasons why it pays to 


be a Dickey Dealer. 


Providing improved sanitation for better living 


sanitary 
ICKEY #2 
clay pipe 


ww. Ss. DICKEY 
CLAY MFG. CO. 


Birmingham, Ala., Chattanooga, Tenn., 
Kansas City, Mo., Meridian, Miss., 
San Antonio, Tex., Texarkana, Tex.-Ark, 


If it's made of clay it's good...if it's made by Dickey it's better 


For more details on above items, use Coupon on Page 66 83 





posed improvements, Contractor 
Rollo Miller calls on them imme- 
diately. He never lets more than 
two or three days pass before see- 
ing the prospect. 

Vice-President Stair spends most 
of his time in outside selling. His 
wife, President Wilbourne’s daugh- 
ter, has charge of advertising, 
answering the telephone, and help- 
ing customers who want home re- 
pairs done with FHA Title I five- 
year loans. She takes the orders 
for these jobs, does the paper work, 
and arranges the loan. 

Her most widely used advertis- 
ing medium is postal cards, printed 
on portable card machines that 
can be stored in a drawer. Sending 
these cards is a continuous opera- 
tion. 

The cards are seasonal, often dec- 
orated to suit the spirit of the 
time. In early spring, a colored 
sticker of a robin was attached to 
a stenciled branch. The message 
read: “This Little Builder is Get- 
ting Ready for Spring. Are You?” 

When insect time approached, 
the post-card carried the picture 
of a roll of screen, with this 
message: “‘Re-Screen Now! Let us 
give you a free estimate on the cost 


of re-screening your old screens or 
making new ones. Terms can be 
arranged.” 

When swimming weather came, 
the card was illustrated with a 
diving board and a life belt. The 
message read: “Let Us Be the Life 
Guard of Your Home! For even the 
smallest job, call us when you 
need a carpenter. We have quali- 
fied men to do anything from build- 
ing a house or a room to installing 
glass.” 

Contractor Miller does all pack- 
age-job estimating, works out plans 
with the customer, and supervises 
the work. He spends his day mak- 
ing the rounds of the various jobs, 
checking with mechanics and 
craftsmen, and seeing that the sub- 
contractors who do the plumbing 
and the electrical work perform 
their work as agreed. 

The four trucks make the daily 
deliveries for each job and the 
special deliveries when the me- 
chanics call for additional material. 
After each job is finished, the 
trucks immediately pick up all un- 
used materials, even short lengths 
of good material. These nearly al- 
ways can be used on another job. 

The trucks also deliver small 





orders for customers who call in. 
Mrs. Stair, who routes the trucks, 
also takes the orders over the 
telephone. She can tell the custo- 
mer almost exactly when the order 
will be delivered. This is a fast 
service valued by the Do-It-Your- 
self home-owner as well as those 
receiving a packaged repair job. 


World’s Longest Panel 


The Diamond Lumber Co. of 
Portland, Ore., has manufactured 
the world’s longest panel of ply- 
wood. It is a five-ply marine ex- 
terior panel of fir plywood % inch 
thick and 163 feet long. It took 22 
scarf-jointed panels of standard 
size to produce the panel with a 
total of 652 square feet, weighing 
about 1,000 pounds. 

The company manufactured the 
panel as a permanent display at 
the Tillamook County Fairgrounds 
to demonstrate the feasibility of 
producing panel components of 
more than average length. Current 
applications for long-length ply- 
wood are currently found primarily 
in railroad cars, trucks, and boats. 
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WOOD SIDING — SINKER HEAD 
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WOOD SIDING — CASING MEAD 
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CEDAR SHAKE 











PHIFER WIRE PRODUCTS 
Box 9007, Tuscaloosa, Ala. 


Phifer Aluminum Nails by return mail. 
NAME 


ADDRESS | 


ir 
ASBESTOS SIDING — SCREW THREAD 


LS SS 
ASBESTOS SIDING — PILE-GRIP 
Ps 

SCREW-GRIP — 


Send us brochure and price list with specifications on 


CEDAR SHINGLE 
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ASBESTOS SIDING — PLAIN SHANK 


ASBESTOS SHINGLE OR ALUMINUM SIDING 
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INSULATED SIDING 








ALL SIZES IN 
A MODERN 
PACKAGE! 


@ 


Mail This 
COUPON 
Today! 


GET THE FACTS ABOUT THESE BETTER 


ALUMINUM NAILS 


Made by One of America’s Largest Producers of Insect Screening 





Carton Size 


PHIFER WIRE PRODUCTS 6 sox soor « « ruscatooss, aLaBama 
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MANUFACTURER NEWS 





CLARKSVILLE, TENN.: Con- 
struction of a $1.5-million plant for 
the Trane Co. has begun here. It 
will be used for the manufacture of 
residential air-conditioning equip- 
ment of the central unit type. The 
Trane plant will contain 150,000 
square feet of space. 


OKLAHOMA CITY, OKLA.: New 
Insulite building products sales rep- 
resentative in Oklahoma and north- 
east Texas is James O. Brakefield, 
with headquarters here. 


NEW YORK, N. Y.: New North- 
eastern regional sales manager for 
the Corrulux Division of LOF Glass 
Fibers Co. is Gordon Edward Walls. 
He formerly was production man- 
ager for Saxony Mills in Greensboro, 
N.. €. 


MINNEAPOLIS, MINN.:  Vice- 
President Paul A. Mahony announces 
formation of a new North Central 
sales district for the Insulite Di- 
vision of the Minnesota and Ontario 
Paper Co. It includes east Missouri 
and west Kentucky. Reuben L. An- 
derson is the district sales manager. 
As new field assistant sales man- 
ager, William M. Macy will super- 
vise sales in the Central district, 
which includes West Virginia. 


YOUNGSTOWN, OHIO: A. E. 
Lind is new manager of merchandis- 
ing for the Truscon Steel Division 
of the Republic Steel Corp. A grad- 
uate of Northwestern University, 
he has been engaged in building 
products sales since 1936. He suc- 
ceeded A. L. Munsell, who was pro- 
moted to assistant general manager 
of Truscon sales. 


HOUSTON, TEX.: New manager 
of the asbestos-cement pipe depart- 
ment of Keasbey & Mattison Co. in 
the local district office is William H. 
Mashburn. With K&M since 1946, 
Mashburn formerly managed the 
building material department of the 
Arkansas Foundry Co. in Little 
Rock. 


PORTLAND, ORE.: Art Gredler 
has been appointed manager of the 
newly-created service department of 
the fastening division, Omark In- 
dustries, Inc. Prior to joining Omark, 
Gredler was service manager for Mc- 
Culloch Motors. 


WICHITA, KAN.: The Pomona 
Tile Manufacturing Co. has recently 
opened sales offices here at 1510 E. 
Central Avenue. C. O. Rainey has 
been named manager of the new 
office, which will operate as a sub- 
branch of the company’s plant at 
Arkansas City, Kan. 


JACKSONVILLE, FLA.: The Cam- 


eron & Barkley Co. has been made 
master parts distributor for the 
materials handling division of the 
Yale & Towne Manufacturing Co. 
Cambar’s territory includes all of 
Florida east of Tallahassee, eastern 
Georgia, and South Carolina. 


LONG BEACH, CALIF.: Melvin 
L. McCracken has been named a 
sales representative for the Mastic 
Tile Corp. of America. His territory 
includes Dallas, Wichita Falls, and 
north central Texas. 


ST. LOUIS, MO.: Naaman Rhoades 
has been appointed plant manager of 
Keasbey & Mattison’s largest asbes- 
tos-cement pipe factory, located here 
Rhoades has been with the company 
since 1936. He was formerly assistant 


works manager of the St. Louis 
factories. 


AURORA, OHIO: Carlon Products 
Corp. is building a $300,000 plant 
east of here to replace the plant that 
burned to the ground last spring. 
The 10,000 sq. ft. plant will be de- 
voted entirely to manufacturing 
plastic fittings. The location adjoins 
Carlon’s laboratory and sewer pipe- 
conduit plant built several years ago. 


HOUSTON, TEX.: Robert L. Fos- 
ter is new sales representative for 
Britt Industries, Inc., in the Houston 
area. He is selling aluminum sliding 
glass doors and Alenco aluminum 
windows. He had sold for the Alu- 
minum Products Co. and Jim Luns- 
ford Co. here for five years each. 


HOUSTON PLANT MAKES INSULATING SIDING 


FIRST CARLOAD 


INSULATING SIDING 


INSULATING siding is now being 
produced in Houston, Tex., by 
Consolidated General Products, 
Inc. Seen by the first carload ship- 
ment above, Vice-President Ed- 
ward C. James congratulates Plant 
Manager Don Porter on the first 
insulating siding manufactured in 
the South. 

In a modern 250,000-square-foot 
plant in Houston, Consolidated is 
now manufacturing high-quality 
insulating siding in one stone and 
three wood patterns under the 
Endurex brand-name. A matching 
aluminum corner also is offered to 
complete insulating siding installa- 
tions on new and old homes. 
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Ray Zyant, vice-president and 
sales manager of the Siding Di- 
vision, said, “What with lower 
freight costs and being able to de- 
liver shipments in less time, Con- 
solidated looks forward to a very 
optimistic sales growth for En- 
durex siding in the Southern 
states.” 

In factories in eight major cities, 
Consolidated General Products, 
Inc., also manufactures venetian 
blinds, aluminum siding, aluminum 
awnings, porch shades, folding 
doors, skylights, roof ventilators, 
carports, attic and wall exhaust 
fans, drapery hardware, and woven 
wood draperies. 





BEST PROFIT 
PAC KAGE 


HOME REMODELING 
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THE ONLY HEAVY DUTY COMPLETELY 
ADJUSTABLE WROUGHT IRON RAILING PRE- 
PACKAGED FOR THE DO-IT-YOURSELF MARKET 

Railing sections (4 or 6 ft.) adjust to 
any angle. Pre-drilled newel post and 
adjustable fittings make installation a 
breeze. Requires no detailed diagram- 
ming or measuring—cuts necessary 
inventory to a minimum. 


3 Basic Parts Work 
Wrought Iron Wonders! 





Complete floor display unit and 
merchandising package supplied 
with initial order. Includes dis- 
play cards, literature, planning 
charts, order blanks, instruction 
sheets, and newspaper mats. 
ee ee ee ee ee ee ee ee ee 


=s Versa Products Company 
Lodi 4, Ohio 


Send complete details on Versa Railing to: 
NAME 





FIRM 





ADDRESS 











a 
| 
4 
g 
i 
i 
' 
7 





city 
JOBBER 
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Remodeling Clinic 
Service Offered Dealers 


A “profit development” plan 
aimed at arming lumber dealers 
for capturing the remodeling and 
home improvement market for 
plywood, is now available from the 
United States Plywood Corp. ; 

The program is built around a 
“clinic” for home-owners by means 
of which the lumber dealer de- 
velops into customers the prospects 
for decorative plywood paneling 
obtained through direct-mail and 
national advertising. 

Principal instruments of the 
“clinic” are a new motion picture, 
“Work Wonders with Weldwood,” 
and the “panel parade,” a display 
of numerous plywood samples. 

The whole remodeling clinic pro- 
gram was presented to dealers in 
meetings held last month at local 
warehouses of the U. S. Plywood 
firm. They booked the film and 
ordered panel displays. 


Extrusion Plant Added 
by Loxcreen in Georgia 


The Loxcreen Co., producer of 
aluminum window screens, re- 
cently added a 12,000-square-foot 
aluminum extrusion plant to its 
operation in Chamblee, Ga. A. F. 
Morrow, vice-president in charge, 
said provisions were made to add 
a second story to the building 
when required for expansion. 

With home offices and plant in 
Columbia, S. C., and another plant 
in Dallas, Tex., the Loxcreen Co. 
manufactures Loxcreen tension 
screens, LoxFrame screens, alu- 
minum and stainless steel mold- 
ings, and allied products. It has 
its own complete anodizing and 
extrusion facilities. 


Dal-Tile in Atlanta 


The Dallas Ceramic Co. last 
month opened a new Southeastern 
sales office in Atlanta, Ga. Warren 
E. Atchison is sales manager of the 
branch located in the Huttig Sash 
and Door Co. building at 779 Ful- 
ton Terrace, S. E. 

The Texas company manufac- 
tures and sells glazed floor and 
wall tile under the trade-name of 
Dal-Tile. It has other warehouses 
in Houston, Tampa, Miami, Los 
Angeles, San Diego, and Tucson. 





Here's Why. 
ZEGERS 
Chita weal 


Provides the Most Effective 
All-Weather Protection! 


A “quality-built” house 

sells and Zegers Dura-seal 

provides visible and workable 

evidence of quality construc- 

tion. It provides the best protection against 

cold, dust, draft, dirt, assures quiet, 

smooth “one-finger” window operation 

and lifetime trouble-free performance. 

Home buyers look for this kind of quality. 

See for yourself what a big difference it 

makes in home sales and profits. Here are 

just some of Dura-seal’s outstanding fea- 
tures: 


Self-Adjusting Jamb 
Member has a concave 
back surface providing 
flexibility that main- 
tains a constant air 
seal and smooth win- 
dow operation under 
all conditions. 


Spring and Friction 
Provide Weather Pro- 
tection and Easy Oper- 
ation. Springs lift the 
window and friction of 
the jamb housing 
holds it at any desired 
position. 


ZEGERS HELPS 
YOU SELL WITH 


« Advertising in LIFE Magazine 


« Zegers’ Booklet “What Every 
Home Buyer Should Know 
About Windows” 


« Attention Getting Display 
Cards 


« Window Stickers 


* “Zegers Dura-seal” Embossed 
on the Parting Stop of the 
Equipment 


Write today for complete information! 


INCORPORATED 
8090 So. Chicago Ave., Chicago 17, lll. 
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The extruded Vacol 


aluminum doors that are § JALOUSIE 
DOORS 


STRONG ENOUGH | 7, 
TO LIFT =} ass 
A CADILLAC! | PANE 


This sample Vacol Jalousie Door is actually 
supporting the full weight of the Cadillac. 
Proof of the tremendous strength of the 
double overlapping and interlocking cor- 
ner design with airplane-type riveting. 


4 AN DERS=N 


OTHER QUALITY VACOL PRODUCTS V. E. ANDERSON MFG. CO., INC. 


Sliding Glass Doors « Jalousie Windows « a 
Awning Windows « Screen Doors « Owensboro, Ky. * Bradenton, Fla. 
Extruded Aluminum Sheets for light 


construction 





The following mills produce and ship 
‘CRA Certified DRY’ redwood BRRRRARRTA 
REDWOOD 


ARCATA REDWOOD COMPANY 
P. O. Box 218, Arcata, California 


HAMMOND-CALIFORNIA REDWOOD Co. 
417 Montgomery St., San Francisco 6, California 


HOLMES EUREKA LUMBER COMPANY 
Redwood Sales Company, Eastern Distributor 
1430 Russ Building, San Francisco 4, California 


THE PACIFIC LUMBER COMPANY 
100 Bush Street, San Francisco 4, California 


THE PACIFIC COAST COMPANY 
P. O. Box 611, Willits, California 


SIMPSON REDWOOD COMPANY 
3100 Russ Building, San Francisco 4, California 


UNION LUMBER COMPANY 
620 Market Street, San Francisco 4, California 


WILLITS REDWOOD PRODUCTS COMPANY 
Hobbs-Wall Lumber Company, Sales Agent 
2030 Union Street, San Francisco 23, California 


CALIFORNIA REDWOOD ASSOCIATION 


576 Sacramento Street + San Francisco 11, California 
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DEALERS .... 
pistRiguToRs! 


Franchises 
Now Available 


* Consumer-preferred 
* Easy-To-Sell 
* Profitable 


BIELLFOUSE 


ALUMINUM 
AWNING WINDOWS 





New Features 


% Double Seal Construction 
provided by Tubular type 
weather trap. 


% Extruded Aluminum 
provides modern durable 
construction and minimum 
maintenance. 


% Factory Glazing Optional 
provides low selling cost and 
trouble free glazing; double 
strength glass only. 


Take a minute now to learn about MORE 
Bellhouse exclusive sales appeal features .. . 
the long-profit and low stock requirement 
feature of your Bellhouse franchise . . . the 
fast-growing demand for this better engi- 
neered window. Standard and modular sizes, 
shipped with or without glazing . . . fast 
delivery on large or small orders. Specify 
your territory requirements when you ask for 
further particulars. Write or phone today for 
prompt attention. 


Reports Research on 
Brown Stain Lumber 


Brown stain in lumber — which 
discolors but does not change the 
physical character of wood — is 
getting a “new look-see” by lum- 
ber industry scientists, Dr. Robert 
Stutz, research bio-chemist of the 
Western Pine Assn., told the Amer- 
ican Institute of Biological sciences 
recently. 

The stained lumber suffers a 
“degrade” because of lowered ap- 
pearance quality, Dr. Stutz re- 
ported. 

A special paper by Dr. Stutz and 
Dr. A. W. Stout, another Western 
Pine bio-chemist, pointed out that 
research had resulted in the isola- 
tion of two causes of brown stain- 
ing, both of biological rather than 
chemical origin. One is a tannin- 
forming enzyme present in green 
lumber which can be controlled — 
at least in laboratory tests made 
so far — by dipping in a dilute 
solution of sodium azide. 

A method of control for the sec- 
ond cause — rod-shaped bacteria 
which invade ray cells in sapwood 
of older pond-stored logs — has 
yet to be fully developed. Dr. Stutz 
said the bacteria’s presence can be 
recognized during milling of 
affected logs by the odor of pro- 
pionic and butyric acids. 


More Wood Treated 


Four per cent more wood was 
given preservative or fire-retardant 
treatment in 1956 than in ’55, the 
annual report compiled by Gordon 
D. Merrick of the U. S. Forest 
Service shows. The 1956 wood pre- 
servation statistics cover the out- 





“And just to show good faith, we'll 
throw in this book, free!” 


put of 325 wood-preserving plants, 
eight more than in ’55. 

Production of treated poles in- 
creased 15 per cent in 1956, and 
treated lumber and timbers in- 
creased 4 per cent. About 95 per 
cent of all wood treated was by 
pressure processes. Seventy-nine 
per cent of all material treated 
was with creosote or a creosote 
solution. 


Flintkote Buys Kosmos 


The Flintkote Co. has purchased 
the Kosmos Portland Cement Co. 
of Louisville, Ky. Kosmos is now 
a wholly-owned operating sub- 
sidiary of the Flintkote Co. 

I. J. Harvey Jr., Flintkote board 
chairman, said Kosmos has the 
only cement plant in Kentucky. It 
produces approximately 2,000,000 
barrels a year and supplies port- 
land and masonry cement princi- 
pally for Kentucky and southern 
areas of Illinois, Indiana, and Ohio. 








Why S-B-S Suits 
Building Suppliers 


SAYS HUGO SCHMIDT, president of Hugo Schmidt 


& Co., building material wholesalers in Tampa, Fla., 


= Le Call 
m= he Bim a oe "7 
F f ‘ seen at left with salesman Jim Branch: 


AWN | NG VV N DOWS It is more informative and more valuable to 
Okeechobee Road At 
Military Trail — ing supply items 
the country.” 
West Palm Beach, Fla. 
Phone TEmple 3-1733 


» thoroughly enjoy your publication each month. 
us than 
other building supply magazines available, since it 
more thoroughly covers building techniques and build- 


used in our particular section of 
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ASSOCIATION ACTIVITIES 





Convention Plans 
Set for Oklahomans 


To select building products for 
winter merchandising and get the 
latest facts on finance and con- 
struction, lumber dealers from 
throughout the Sooner state will 
gather at the Municipal Audito- 
rium in Oklahoma City, October 
20-21. 

A record crowd is anticipated by 
the sponsoring Oklahoma Lumber- 
men’s Assn. for its 11th annual 
convention and merchandising 
mart. Sunday will be lumber deal- 
er personnel day, with exhibitors 
explaining and demonstrating their 
products and services. 

A Monday afternoon business 
session will feature two outstand- 
ing speakers. OLA President Ira 
Crews of Tulsa will preside. At 
2:30 p. m. in the auditorium’s 
Mirror Room, Arthur A. Smith, 
vice-president and economist for 
the First National Bank of Dallas, 
Tex., will speak on the financial 
outlook for homebuilding. He will 
be followed by Roy Wenzlick, noted 
St. Louis realty analyst, economist, 
and publisher. Wenzlick will fore- 
cast the future for light construc- 
tion in Oklahoma. 

The famous “no speech” banquet 
and floor show for Oklahoma deal- 
ers and their ladies will bring the 
convention to a close at the Skirvin 
Tower Hotel Monday night. 

A state-wide Hoo-Hoo concatena- 
tion will be held at the Oklahoma 
Club Saturday evening by the 
Oklahoma City Hoo-Hoo Club. 
Many dealers will swing by Nor- 
man Saturday afternoon for the 
homecoming football game _ be- 
tween the University of Oklahoma 
and the University of Kansas. 


Texarkana Assn. Formed 


J. W. Harwell, manager of the 
Temple Lumber Co., Texarkana, 
has been elected president of the 
newly-formed Texarkana Retail 
Building Material Dealers Assn. 
E. C. Dyson, Texarkana Concrete 
Products Co., was named vice- 
president, and Mack Holmes, 
Alamo Supply and Lumber Co., 
is secretary-treasurer. 


The directors, in addition to the 
officers, are Lloyd Borcherding, 
Dale Griffin, Louie Owens, and 
Otis Young. The association will 
cover an area within a 50-mile 
radius of Texarkana in both Texas 
and Arkansas. 

The Valley Lumbermen’s Assn 
recently held a dinner dance at 
which Jack Tebbe of the Atchison 
Lumber Co., Harlingen, was in- 
stalled as president, succeeding 
Marvin Kautsch of the Kautsch 
Lumber Co., Alamo. A delegation 
from the Coastal Bend Retail Lum- 
ber Dealers Assn. attended the 
meeting. 


Kentucky Dealers’ 
Operating Profit Up 


The operating profit for the 
average dealer participating in the 
Kentucky Retail Lumber Dealer 
Assn.’s annual Cost of Doing Busi- 
ness survey in 1956 was the high- 
est for any year since 1952 
4.9%. For previous surveys the 
operating profit had run: 5.2% in 
52; 4.2% in 53; 4.4% in ’54, and 
4.7% in ’55. 

The 58 dealers participating in 
the 1956 Kentucky cost survey en- 
joyed average net sales of $471,033 
— up 12% from the ’55 survey 
average. Cost of sales increased 
15.3%, including a new item added 
for mill and construction labor in 
the 56 survey form. 

Operating expenses took 17.8% 
in ’56 compared to 20.2% in ’55. 
Management salaries inched up to 
3.8% from 3.7%. The average 
dealer in the survey spent 5.1% 
of 1956 net sales for yard expenses, 
3.2% for delivery expenses, 3.6% 
for selling expenses, and 9.7% for 
administrative and general ex- 
penses. Sales expense included 
1.1% for advertising. 

The average mark-up on cost was 
36.03% — down 3.96% from ’55. 
Accounts-receivable showed a de- 
crease of 8.51% while funds in- 
vested in inventories rose 3.82%. 

Reporting lumber yards with an- 
nual sales volume of under $175,- 
000 averaged 3.4% operating 
profits; $175,000 to $300,000 vol- 
ume, 3.2%; $300,000 to $600,000 
volume, 4.8%; over $600,000 vol- 
ume, 5.5%. 
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CONVENTION 
CALENDAR 





OCTOBER 20-21: Oklahoma Lum- 
bermen’s Assn., Municipal Audi- 
torium, Oklahoma City. Convention 
and merchandising mart. 


NOVEMBER 4-7: Building Prod- 
ucts Exposition of the National Re- 
tail Lumber Dealers Assn., Conven- 
tion Hall, Philadelphia, Pa. 


NOVEMBER 10-13: National Ply- 
wood Distributors Assn., Americana 
Hotel, Miami, Fla. Fall meeting for 
combined Eastern, Central, and 
Southern regions. 


NOVEMBER 11-13: National Build- 
ing Material Distributors Assn., Sher- 
aton Hotel, Chicago. Convention and 
exhibits. 


JANUARY 13-15: Kentucky Retail 
Lumber Dealers Assn., Kentucky 
Hotel, Louisville. Convention and 
exposition. 

JANUARY 19-23: National Assn. 
of Home Builders, Conrad Hilton 
and Sherman Hotels, Chicago, III. 
Convention and exposition. 


JANUARY 27-29: Southwestern 
Lumbermen’s Assn., Municipal Audi- 
torium, Kansas City, Mo. Convention 
and exposition. 


FEBRUARY 3-5: Southeastern 
Dealer Convention and Building 
Material Show, Biltmore Hotel, At- 
lanta, Ga. Co-sponsored by the 
Alabama, Florida, Georgia, and 
Tennessee dealer associations. 


FEBRUARY 5-7: Middle Atlantic 
Lumbermen’s Assn., Chalfonte-Had- 
don Hall, Atlantic City, N. J. Con- 
vention and exposition. 

FEBRUARY 12-14: Virginia Build- 
ing Material Assn., The Homestead, 
Hot Springs. 

FEBRUARY 13-15: West Virginia 
Lumber and Builders Supply Deal- 
ers Assn., Greenbrier Hotel, White 
Sulphur Springs. Convention and 
exhibits. 

MARCH 4-6: Carolina Lumber and 
Building Supply Assn., Coliseum- 
Auditorium, Charlotte. Convention 
and exposition. 


MARCH 18-20: Louisiana Building 
Material Dealers Assn., Jung Hotel, 
New Orleans, La. Convention and 
exposition. 

MARCH 27-28: Mississippi Retail 
Lumber Dealers Assn., Buena Vista 
Hotel, Biloxi. Convention and ex- 
hibits. 








You can't beat 


Hobbs Wall 
Redwood! 





[ 


Milling, grading and shipping know-how 
doesn’t come overnight. Hobbs Wall has 
been engaged in producing and market- 





ing California Redwood lumber for over 
90 years. 

Result? Size for size, grade for grade— 
Hobbs Wall Redwood can’t be beat! 
For prompt service — call, wire or 
write us. 






HOBBS WALL 
a 
mouse 


ay 





Hobbs Wall Building, 
2030 Union St., San Francisco 
Fillmore 6-6000 + Teletype SF-761 


Hobbs Wall is Exclusive Distributor for 
WILLITS REDWOOD PRODUCTS CO. 
A CRA Mill 
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MARCH 31-APRIL 2: Mid-South 
Convention and Building Material 
Show, Municipal Auditorium, Mem- 
phis, Tenn. Sponsored by Tennessee 
Building Material Assn. 

APRIL 17-19: Florida Lumber and 
Millwork Assn., Harrison Hotel, 
Clearwater. Annual convention. 

APRIL 27-29: Lumbermen’s Assn. 
of Texas, Coliseum, Houston. Con- 
vention and exposition. 

MAY 19-21: Building Material 
Merchants of Georgia, King & Prince 
Hotel, St. Simons Island. Annual 
convention. 


FORK-LIFTS SAVE 
(Continued from page 50) 


can be “stacked to the ceiling” in 
short order. Higher stacking is also 
possible in the yard. 

A fourth result: The minor dam- 
age that sometimes accompanies 
handling materials by hand was 
eliminated through the smoother, 
mechanical handling. 

From a customer standpoint, 
Raines Brothers now provides 
much faster service. Raines pointed 
out: “We often get a lumber ship- 
ment in from the mill at night and 
send it out to a customer the next 
morning, without unpackaging. 

“The mills used to charge extra 
for steel-strapping, but they have 
eliminated that charge. For brick, 
roofing, and cement we send our 
pallets to the plants, where they 
are stacked. 

“With our lifts we can unload 
and stack palletized loads neatly in 
a hurry. We use the large lift out- 
side altogether, of course. We use 
the small machine both inside and 
out — it’s a real handy time- 
saver.” 

The use of pallets makes for 
clean, orderly stacking and the 
same holds true of steel-strapped 
lumber, Raines said. 

And the neatness made possible 
by the lifts is further evidence 
at Raines Brothers that a building 
supply plant can have visual ap- 
peal. A handsome plant on a busy 
thoroughfare and modernistic is- 
land displays of building materials 
and hardware have made it a 
favorite shopping-place for both 
Do-It-Yourself and contractor cus- 
tomers. 

In partnership with Carl H. 
Raines are his brothers, Joe and 
W. S. Raines. Adjacent to their 
building supply plant is the Raines 
Brothers Store Fixture Company. 


OHI PROMOTION 


(Continued from page 45) 


consult with the prospects in their 
own homes in the evenings and are 
paid nominal sums for plans by the 
customers. When an architect is 
required, one is recommended and 
also informed that Renuart is re- 
sponsible for the professional op- 
portunity. 

On small jobs, like painting a 
room, Do-It-Yourself trade is wel- 
comed and advice is given as need- 
ed. But on sizable projects, such 
as adding rooms or carports, home- 
owners are discreetly discouraged 
from attempting work which might 
lead to dissatisfaction. 

Regular bank financing on com- 
plete jobs is supplemented by the 
opening of revolving accounts for 
selected home-owners with the 
dealer, and these do not have to be 
fully paid up before other items 
can be bought. On small accounts, 
say a $200 limit is established with 
monthly payments of $20. As soon 
as the loan is reduced, the custo- 
mer can contract for additional ma- 
terial or equipment up to the orig- 
inal amount. This encourages him 
to buy tools or other items and 
keep on improving and maintaining 
his home. 

It is always easier to sell the 
second job and any subsequent 
items. With the account set up and 
the procedure and advantage of 
one-stop service and _ financing 
fully understood, buyer resistance 
is diminished; and the temptation 
to listen to other salesmen or place 
business elsewhere is reduced. 

Renuart has not increased total 
material inventories much for OHI, 
because it has always carried 
broad stocks of “Everything to 
Build Anything.” Recently added 
lines include stock kitchen cab- 
inets, built-in electric ranges, and 
built-in refrigerators. Custom cab- 
inets are built to order. 

Experience has taught Renuart 
that it does not have to consider 
other building supply dealers as 
its main competition. The principal 
rivalry comes from other indus- 
tries, such as automobile salesmen 
and other retailers competing for 
the consumer dollar. Showing pros- 
pects that they spend more time 
in their homes than in any other 
place, and that sound home im- 
provements give pleasure for many 
more years, is the way to win a 
fair share of consumer budgets. 
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HERE'S WHY YOUR CUSTOMERS WILL LIKE AND BUY 


SLIDING DOOR UNITS 


The outstanding features of IDEAL Sliding Door Units 
make them popular with builders and the public .. . 
make them easy to sell to your customers and pros- 
pects. 





The aluminum-alloy track is shaped to keep doors 
automatically lined up and rolling smoothly. Rollers 
have self-lubricating oil-lite bronze bearings which are 
porous to permit lubrication to feed directly through 
the bearing. This provides a uniform protective film 
over the entire bearing surface at all times. Rollers 
are made of fabric-base Formica. Tests proved that 
this extra tough plastic can really take it. The rollers 
will not flatten under load or heat and will operate 
efficiently at temperatures up to 250 degrees Fahren- 
heit. 





OTHER FEATURES: Made of select Western Pon- 
derosa Pine * Split jambs reinforced with steel bars ° 
Unit includes steel spreader which is nailed to floor 
between split jamb. 





ASK YOUR JOBBER SECTION THROUGH HEAD JAMB SHOWING 
FOR COMPLETE INFORMATION TRACK, ROLLER AND HANGER HARDWARE 





r 





WHY BE BURDENED 
WITH HEAVY LOADS 
WHEN GARDNER'S 
WILL SHIP IN 
10,000 Ib. LOADS? 





1f 
G 








* WATERPROOFING 
COMPOUNDS 


* ROOF CEMENT 
*& ROOF COATING 


GARDNER ASPHALT PRODUCTS CO. 


POST OFFICE BOX 5776 TAMPA 5, FLORIDA 
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New aD 
Stronghold’ 


ANNULAR THREAD — HARDENED STEEL 


HARDBOARD 
NAILS ...i.':, 
For Applying Interior Hardboard 


High carbon steel, 


heat treated and tem- 

pered to drive without 7 
bending. Scientifically \\, 
engineered threads 4 | 


“lock” with wood j ‘/| 

fibres; hold nails tight, | 

prevent ‘‘popping.” 

Tiny head practically 

invisible when driven. | 

Also in Ivory baked | 

lacquer finish. | 

1” x .058 for es” or | 
| 











V4"' Hardboards. y 


"Duives tik A Noib... Holds tik A Suu 


ASK YOUR DEALER OR DISTRIBUTOR for 
STRONGHOLD Hardboard Nails by name. | 
Don't accept substitutes. Write us for samples. | 
Made only by | 
INDEPENDENT NAIL & PACKING CO. 
Pioneer Developers and Largest Manutacturers of Threaded Nails 
BRIDGEWATER, MASSACHUSETTS 
© Copyright ! N & P Co 1957 Trade Marks Reg. U. S. Pat. Off 


















(were's the one that ) 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


WILL NOT SHRINK 
STICKS AND STAYS pijy 
—_—_—_——,, 



















Most dealers — 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
ee year after 
year.” What’s more, 










5 ponatp | 
DURHAM 









Durham’s Rock- | COMPANY 
Hard Water Putty Pg boli 














ives you by far the lowa 

st profit margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water as 
needed. « Packed twelve 1-lb. cans or six 
4-lb. cans to case. Keep some of each on dis- 

lay.. Available in 25, 50, 100-lb. drums for 
industrial users. Order from your jobber. 


| 
The PLASTIC Repair Material 

































in POWDER Form 
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SILENT SALESMEN 





RE-INSULATION CAMPAIGN 


“Operation Re-Insulation” is the 
name of Zonolite’s annual fall cam- 
paign. 

This manufacturer of vermiculite 
home insulation will provide dealers 
with Zonometers to give to their 
customers. These devices measure in- 
sulation shortcomings and show 
home-owners how many fuel dollars 
they may be wasting. 

Dealer sales aids also include win- 
dow and floor displays, direct mail, 
radio transcriptions, and spot TV 
films. 

Contact: The Zonolite Co., Dept. 
SBS, 135 South La Salle Street, 
Chicago 3, Ill. 





BINNED HARDWARE 


Hager’s new binned merchandiser 
No. 140 is divided into compartments 
so that when the shipping carton is 
opened it is ready to be displayed. 

Twenty-three of the company’s 
most popular hardware items are 
included in the package. Door, win- 
dow, and cabinet hardware, corner 
braces, and mending plates are in- 
dividually sealed under vinyl plastic 
on a three-color printed card. 

These skin-packed items are binned 
in the carton, and ready to sell them- 
selves. 

Contact: C. Hager & Sons Hinge 
Manufacturing Co., Dept. SBS, 139 
Victor, St. Louis 4, Mo. 


CEILING TILE DISPLAY 


A new display presents Insulite’s 
Casual Random Acoustilite in a 
black limed-oak shadow box frame, 
25” square. It clearly shows the at- 
tractive random pattern of the clean- 
ly-drilled holes. 

Transparent acetate protects the 
tileboard from dust and dirt, and 
colorful lettering points out that 








Casual Random is the “modern style 
in ceiling tile.” 
The display was designed for use 
on walls, windows, or counters. 
Contact: Insulite, Dept. SBS, 500 
Investors Building, Minneapolis 2, 
Minn. 


REDWOOD CHART 


“Standard Redwood Patterns and 
Lumber Estimator,” a handy refer- 
ence wall chart, is available free 
from the Simpson Redwood Co. 
This 8144” x 22” chart carries illus- 
trations of all standard redwood 
patterns, showing dimensions and 
pattern numbers, plus conversion 
factors for estimating board feet. 
Contact: Simpson Redwood Co., 
Dept. SBS, 235 Montgomery Street, 
Room 3120, San Francisco, Calif. 


WINDOW-DOOR UNIT 





James T. Lifford of the Witt Building 
Material Co., Inc., Knoxville, Tenn., 
is seen above inspecting Wepco’s 
new two-in-one window-door dis- 
play. “Being trimmed in black,” he 
said, “the display is a real attention- 
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getter. The full-size Duo-Dor helps 
close sales by showing the customer 
exactly what he is getting and how 
it will look when installed. 

The unit is furnished to the dealer 
with the door model of his choice. 

Contact: The Weather-Proof Co., 
Dept. SBS, 1407 East 40th Street, 
Cleveland 3, Ohio. 


FLOORING SAMPLES 


“Fabulous Floors by Robbins” is a 
new sample book for architects and 
decorators. 

Besides actual tile samples, the 
book gives architects specifications 
and information on materials, prep- 
aration of floors, installation, and 
maintenance. A master chart lists 
types of materials, patterns, color 
designations, gauges, and sizes. 

Contact: Robbins Floor Products, 
Inc., Dept. SBS, Tuscumbia, Ala. 


ROOFED DISPLAY CENTER 


Masonite offers a demountable prod- 
uct display center that may be used 
by lumber dealers in yards, display 
rooms, or sheds. 

The self-standing triangular “clos- 
et” actually demonstrates Shadow- 
vent siding in exposed construction, 











Primecote 


Ridgegroove, 
Panelwood, Peg-Board, and temper- 
ed Presdwood. 

Directions for constructing the dis- 
play center are available in a free 
plan, No. AE-333. 


Ridgeline, 


Contact: Home Service Bureau, 
Masonite Corp., Dept. SBS, 111 W. 
Washington Street, Chicago 2, III. 


WIRE PACKAGES 


Pull-Reel is a new wire package in- 
troduced by the Texas Wire and 
Cable Co. It was designed with the 
electrician in mind. 

Pull-Reel releases the wire easily 
with a straight pull that eliminates 
kinking or twisting. The straight 
wire is easy to cut to the exact 
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length 
Excess wi 


the carton. 
Narawir 
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ne 


rs "Every Steel Spae Saleisa 


metallic sheath cables are packaged 
in Pull-Reel cartons, in 250 ft., 500 
ft., and 1,000 ft. lengths. 

Contact: Texas Wire & Cable Co., 
Dept. SBS, Plano, Tex. 


HOME PLANS 
Issue 14 of “Best Homes,” an Arch- 
way Press quarterly, contains 35 


architect-designed house plans. 
The 48-page booklet shows econ- 
omy and luxury ranch homes, family 


eded, eliminating waste expansibles, and split-level plans. 
re readily reels back into Contact: Archway Press, Inc., Dept. 
SBS, 117 West 48th Street, New York 
e TW and Narax non 36, N. ¥; 
sale ee aig, 
"tay. 





be _, OTT SENG Sale For You! Yr 


Steel Span 





oT |\i 





aT \i 


. 50° and 60’ 


ORR E cco cele) at ice 
DOORS & WINDOWS, 
HARDWARE from Your 


FRAMES a. 


You Sell ALL MATERIALS COMPLETE 


Get your share of the billion dollar building business — and make yourself 
a nice profit! With Steel Span, you sell COMPLETE factories, warehouses, 


farm 


buildings, schools, shops, garages, offices. Rigid Steel Span Frames 


are built with the strength of a bridge — available in widths of 32’, 44’, 
50’, 60’ and multiples, any length, Precision-fitted at the factory, easily bolted 
on the job. Steel Span Buildings provide 100% usable space, wall to wall 


and 
Span 


Cuckler Manufacturing Co., 


roof to floor. Attractive, fast and easy to erect. Get in on this Steel 
PROFIT BUILDING PLAN. Write for complete details today. 
Dept. SB-4, Monticello, Iowa. Sales Offices: 


Memphis, Oklahoma City. 


SOLD EXCLUSIVELY 
THROUGH RESPONSIBLE 
LUMBER AND BUILDING 
MATERIALS DEALERS 


1957 
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Chattanooga Has 
New Wholesale Firm 


The Reserve Warehouse Corp. 
held the formal opening of its new 
building supply warehouse at 33rd 
and Williams Street in Chatta- 
nooga, Tenn., on September 20. A 
part of the Hassinger Organization, 
this firm sells exclusively to build- 
ing material dealers within a radius 
of 75 miles of Chattanooga, cover- 
ing portions of Alabama, Georgia, 
and Tennessee. 

Despite some rain, 200 dealer 
customers visited the Reserve 
warehouse to see the balanced 
stocks of brand-name _ building 
materials, to vie for many door 
prizes, to visit manufacturer per- 
sonnel at their exhibits, and to get 


Classified Advertising 


Terms — Cash With Order 
Minimum Charge $5.00 





RATES: 
$8.10 per word for each insertion. 
Add $1.50 per insertion for blind ads bearing 
box number. Replies provided without addi- 
tional charge. 
All ads for classified section must be in publica- 
tion office on the 18th day of month preceding 
date of publication. 
Advertisements are set in uniform type of this 
size. No cuts or special borders allowed. Mail 
ad copy to: 
SOUTHERN BUILDING SUPPLIES 
806 Peachtree St., N.E. 
Atlanta 8, Georgia 





REPRESENTATIVE WANTED 





Commission representatives wanted to sell Pruden 
Steel Building Frames to lumber dealers. Market 
potential unlimited. Unique design features clear 
span construction to 40, 50 and 60 feet. Frames 
combine with roofing, siding, hardware and 
lumber already in stock to answer lumberman’s 
need for a low cost, post-free, easily erected 
profit-maker. Write today for details. PRUDEN 
PRODUCTS CO., DEPT. SBS, EVANSVILLE, 
WISCONSIN. 





SALESMEN — SCREEN DOORS 


Live wires in all territories to sell a hot 
selling “All-aluminum” screen door com- 
plete with hardware as low as $13.72. Rep- 
resentatives who mean business can clean 
up fast. Full co-operation and territorial 
— on reorders; highest commissions. 
rite us about your operations. 
FLORIDA WINDOWS, INC. 
P. O. Box 425, Hollywood, Florida 














PLYWOOD — SALES REPRESENTATIVE 





Plywood — Sales Representative now calling on 
wholesale distributors in Florida, Georgia and 
Alabama, wanted by leading importer; com- 
mission basis. Write full particulars of experi- 
ence and qualifications to Box 87, care SOUTH- 
ERN BUILDING SUPPLIES, 806 Peachtree Street, 
N.E., Atlanta 8, Georgia. 


94 For more details on above items, use Coupon on Page 66 





DEALER SALESMAN RECEIVES DELPH AWARD 


Sam Honeycutt is seen at right receiving a $500 diamond wrist watch from 

J. C. Galloway, sales manager of the Delph Hardware and Specialty Co., Char- 

lotte, N. C. A salesman for the Seth Builders Supply Co. of Mt. Holly, Honeycutt 

won the major prize in the recent Modernfold door dealer salesman demonstra- 

tion program. In the picture, the Seth Co. manager stands beside Honeycutt 

rejoicing in his good fortune, and Chuck Jarrett, Modernfold specialty repre- 
sentative, looks on at left. 


acquainted with Reserve and other 
Hassinger personnel. 

The new warehouse, opened in 
June, is located on one side of a 
six-acre site. It is served by N. C. 
& St. L. and Southern railway sid- 
ings. The building — of light steel 
frame construction — is 100 by 220 
feet. Its 16-foot clear ceilings per- 
mit high and efficient stacking of 
palletized building materials by a 
5,000-lb.-capacity fork-lift truck. 

A 16x50-foot loading dock per- 
mits simultaneous loading of seven 
trucks. A canopy extends 32 feet 
to cover the dock and the truck for 
weather protection. 

Sales and managerial personnel 
from Hassinger’s wholesale units 
at Bristol and Knoxville, Tenn., 
and Greensboro, N. C., and the 
Bristol retail yard, were present for 
the Chattanooga opening. The Has- 
singers were hosts to manufac- 
turer representatives and other 
guests at a dinner following the 
warehouse opening. 

Don O. Mirts, formerly a Knox- 
ville salesman, is manager of the 
Reserve Warehouse Corp. The 
salesmen include Albert Landers, 
John S. Long, A. M. Denison, and 
Wallace Myers. 


STRICTLY 
WHOLESALE 





ATLANTA, GA.: Howard Ash- 
worth, sales manager for Associated 
Distributors, announces two new 
salesmen for this wholesale building 
supply firm. Davin Burger, formerly 
with the United States Plywood 
Corp., is AD representative in south- 
west Georgia. Paul Benton, formerly 
with the Lockheed Aircraft Corp., 
is taking over a part of the northeast 
Georgia territory for Associated 
Distributors. 


NEW ORLEANS, LA.: New dis- 
tributors of Wright rubber and vinyl] 
floor tile in the greater New Orleans 
area are Floor-N-Wall Distributors. 


HOUSTON, TEX.: The Detering 
Co. of Houston, Inc., has been ap- 
pointed a wholesale distributor of 
Insulite building products. The firm 
will service building material deal- 
ers from its warehouse at 3028 Wash- 
ington Avenue here. . . . Construction 
Enterprises, Inc., has been appointed 
to handle the Steelcraft line of steel 
building products by the Steelcraft 
Manufacturing Co., Cincinnati, Ohio. 
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Gordon Wright Joins 
University of Alabama 


Gordon E. P. Wright, for the past 
four years general sales manager 
of the Tennessee Division of Bins- 
wanger & Co., has resigned to be- 
come director of commerce exten- 
sion for the University of Alabama 
at Tuscaloosa. Wright will also 
serve as a lecturer on _ business 
management in its School of Com- 
merce and Business Administra- 
tion. 

He will superintend the exten- 
sion centers and evening schools 
in eight Alabama cities, and will 
do contact work between the Uni- 
versity’s School of Business Ad- 


ministration and various _ pro- 
fessional, business, and_ labor 
groups. 


Wright also plans to carry on 
research in flat glass and mirror 
industries and to act as manage- 
ment consultant for a few business 
concerns. He has had more than 
30 years of experience in the glass 
industry. 


Price Heads URA Unit 


A Rehabilitation and Conserva- 
tion Branch has been established 
in the Urban Renewal Administra- 
tion, with Henry E. Price of Aiken, 
S. C., as director. The announce- 
ment was made by Richard L. 
Steiner, commissioner of the Urban 
Renewal Administration. 

Price has been active in real 
estate and legal fields since 1933. 
He has served with the RFC Mort- 
gage Co., the National Assn. of 
Real Estate Boards, and was first 
secretary of the Urban Land Insti- 
tute. For the past few years he 
headed his own building company. 


Nowels Offers Home 
Improvement Service 


A simplified system for estimat- 
ing home improvements is part of 
a complete sales promotion and 
advertising service which will soon 
be available to retail lumber deal- 
ers. Developed by Russell W. 
Nowels in his four Michigan yards, 
the program will be known as 
“Better Home Advisors.” 

“This low-cost system includes 
all the estimating, advertising and 
sales promotion materials neces- 
sary to make profits on home mod- 
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ernization and remodeling sales,” 
Nowels said. “It will be offered on 
an exclusive basis of one dealer to 
a city.” 

Each month, subscribers will re 
ceive scaled drawings, material 
lists, and simplified estimating pro- 
cedures for one major and several 
minor home improvement pack- 
ages. Subscribers will also receive 
weekly newspaper ads, _ radi 
scripts, and publicity stories. All 
packages are timed for promotion 
just in advance of their natural 
selling seasons, and are tied with 
the NRLDA merchandising calen- 
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CALI FORNIA 


can Pies 


de TW&J Sugar Pine is high 





altitude, slow growth, 


smooth, easy working, 
soft texture demanded 
by pattern makers, 


millwork manufacturers 


and wood craftsmen. 


THOROUGHLY KILN OR 
AIR DRIED TW&J Sugar Pine 
is precision manufactured 
from 4/4 to 16/4 and held 

in large storage sheds for 
year-around delivery. 


The West's largest 
producer of Sugar Pine 

with 10 mills in the heart 
of the High Sierra Sugar 
Pine belt to serve you. 


© de 


premium stock with the 


aN 


dar, which Nowels developed sev- 
eral years ago. 

The program also includes pros- 
pect cards, sales form, and selling 
techniques on following prospects 
to make home improvement sales 
at a reasonable cost. 

The “Better Home Advisors” 
seal will identify the local lumber 
merchant as headquarters for re- 
liable planning, financing, and 
building information on home mod- 
ernization. 

Headquarters for “Better Home 
Advisors” is 412 Water Street, 
Rochester, Mich. 
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Vari-Pitch 


the Louvers that FUT 





Modern Building Best! 








een? design allows each mod- 
el to be adjusted to fit several roof 
pitches by lengthening or shorten- 
ing baffles. Cuts fitting time toa 
minimum .. . makes installation 
fast and simple. 


chaiaays ALL ALUMINUM! 


Rugged heavy gauge aluminum 
construction provides maximum 
strength prevents rusting, 
eliminates maintenance problems. 

x 8 mesh inside bug screens 
furnished. 


THEY’RE ATTRACTIVELY DESIGNED! 


Construction-tested design com- 
bines ventilating efficiency with 
attractivehess. Smooth surfaces of 
baffles and frames may be painted 
to match siding. 

Vari-Pitch Louvers are econom- 
ical too. Records show they actual- 
ly cost less than the building ma- 
terials they replace. 


MAXIMUM VENTILATION 


Vari-Pitch adjustable louvers af- 
ford the kind of ventilation re- 
quired in modern building . . . to 
meet FHA requirements—to com- 
pliment air conditioning. See chart 
below for the free area of venti- 
lation provided by each model. 


MODELS AVAILABLE 






































10 Vari-Pitch 




















Model Variable Pitch Free Area of 
Nn e (Min. & Max Ventilation Provided 

0. rise per ft.) (sq. inches) 
A33B 4” to 6” At 4” pitch—26.5” At 6” pitch—31.0” 
A44B 4” to 6” At 4” pitch—60.0” At 6” pitch—63.0” 
A50B 6” to 12” At 6” pitch—33.6” At 12” pitch—49.6” 
AS56B 6” to 12” At 6” pitch—43.7” At 12” pitch—76.7” 
A88B 6” to 12” At 6” pitch—63.8” At 12” pitch—109.2” 
30-4 4” to 7” At 4” pitch—76.0” At 7” pitch—147” 
38-5 4” to 7” At 4” pitch— 82.0” At 7” pitch— 196” 
46-6 4” to 7” At 4” pitch— 132” At 7” pitch—348” 
54-7 4” to 7” At 4” pitch—256” At 7” pitch—500” 
62-8 4” to 7” At 4” pitch—343” At 7” pitch—667” 








See your dealer or write for information on the complete 
Lo Man Co line of ventilating equipment 
Nation’s Largest Exclusive Louver Manufacturer 


Louver MANUFACTURING 


COMPANY 


3603-SB WOODDALE AVENUE @ MINNEAPOLIS, MINNESOTA 
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DIXILITES 


OPEN THE DOOR TO 











and LOWER COST 


IN DOOR-LITES & LOUVRES 


DEALERS-FOR ANOTHER REAL MONEY MAKER, 
ASK FOR OUR FREE PAMPHLET” THERE'S PROFIT 
IN PICTURE FRAMING” 


SEE YOUR JOBBER TODAY, OR WRITE 


GEORGIA ART SUPPLY CO. 


Office: 280 GARNETT ST., S.W. + ATLANTA 3, GEORGIA 
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CHALLENGER LOCK CoO. 


4865 Exposition Blvd, Los Angeles 16, Calif 
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(FG 
) Joyhawkéx 
ALL-ALUMINUM SCREEN DOORS 


CONSTRUCTION: Satin finish APPEARANCE: Most beautiful. 


extruded frame, sag-proof 


corners, concealed attached ECONOMY: towest in price, 
hinges, finger-tip latch with easiest installed. 
inside lock. 


The Jayhawker comes complete with Expander channel for 
the hinge side of the door, Expander for the bottom, hinges, 
latch, two 34” push bars, all necessary screws, and instruc- 
tions for jiffy installation. 

The side Expander has two 6” piano-type concealed hinges 
permanently attached in such a way that there is no neces- 
sity of even mortising the door jamb. This makes the Jay- 
hawker the easiest to install of all aluminum door screens 
—self positioning and self aligning. Simply cut the side 
Expander to length, attach it to the jamb, and slip the door 
into place. Simple? 

The kick plate being reversible, doors may be had drilled 
ready for the latch and can be hung with either side out 
eliminating rights and lefts. 


Adjustable in width from 14” undersize to 14” oversize and 
in height to 1” oversize. 


Standard Sizes: 2’6” x 6’8” — 2’8"x 6’8” — 3'0” x 6’8” — 
— 28" x70” — 3'0” x7'0”. 
See your distributor or write us about prices; M 0 D E Re N Pp R 0 D U C T S | N C 

’ . 


also Z-BAR TYPE DOORS AND SPECIAL SIZES 
1032 W. Kansas @ McPherson, Kansas 






































Relaxation of Government 
Regulations will make 
some Quick Sales... 


Our Production and Inventories 
are normal assuring you of 


Rapid Service on Mixed Cars 


Fit ‘n’ Finish 
SUGAR PINE - PONDEROSA PINE 5 i l ] if E K 5 i fae 
DOUGLAS FIR - WHITE FIRand_ §& " 
INCENSE CEDAR PRODUCTS. ‘ As more and more buyers are choosing interior 
Moulding + Glued Panels + Millwork [iim shutters, the profitable line for dealers is proving 
—- to be Wing-Line Fit ’n’ Finish. Any size of 
shutter installation for windows, doors, screens 
and room dividers, can be made from stock 
panels, ready to stain or paint. Complete hard- 
ware kits available. 


FREE SHUTTER DISPLAY 


.. with purchase of 20 most frequently used 
assortment Fit ’n’ Finish shutter panels. Retail 
value of shutters and hardware kits $146.75. 
Your cost only $94.50, with this attractive 
| “Sales Scenter” Display FREE. Complete in- 
structions with each order. ORDER TODAY! 





available in mixed cars. 
All products shipped are precision 
made, carefully graded by experts 
for customers satisfaction. 





The Ralph Lt. 


SMITH 


Lumber Company 











Uh 
U) Milis at Anderson, Red Bluff, Castella, 
// 


74 | Wildwood, and Mt. Shasta, California _ The Sam A. Company, Tuc, 


5035 Willis Ave. Dalles 6, Texas 





Sales and General Office at Anderson, California 
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Verti-Slide Window Takes 
Wind and Water in Stride 
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Galt Ocean Mile Hotel, Ft. Lauderdale, Fla. 

Owner: Land & General Finance Corp. 

Operator: Royal Continental Hotel Corp. 

Architects: MacKay & Gibbs, Miami Beach, and 
Morton lronmonger, Ft. Lauderdale 

General Contractor: Atlantic Construction and 
Engineering Corp. 


The owners wanted an air-tight, water- 
tight window for the Galt Ocean Mile 
Hotel, under construction on the beach 
at Ft. Lauderdale, Florida. A_ single 
UALCO Verti-Slide Window was in- 
stalled in a section of the unfinished 
wall. Tough water and wind tests were 
made. The Verti-Slide passed with fly- 
ing colors and was specified for the 
entire hotel. 


SOUTHERN SASH OF MONTGOMERY, INC. 
506 N. Court St. Montgomery, Ala. 
SOUTHERN SASH OF HUNTSVILLE, INC. 
109 S. Greene St. Huntsville, Ala. 
SOUTHERN SASH OF NEW JERSEY, INC. 
622 Pearl St. Elizabeth, N. J. 
SOUTHERN SASH OF FLORIDA, INC. 
1035 E. 26th Hialeah, Fla. 
SOUTHERN SASH OF CALIFORNIA, INC. 
14923 Oxnard St. Van Nuys, Calif. 
SOUTHERN SASH OF OHIO, INC. 
1205 Liberty Ave., S. E. Canton, O 
SOUTHERN SASH WHOLESALE, INC. 
303 Ashe St. Sheffield, Ala 
SOUTHERN SASH OF FLORENCE, INC. 
723 E. Tennessee St. Florence, Ala 





Continuous lifetime stainless steel 
weatherstripping at head, jambs, and 
sill. Integral “nail-on” fin and sill for 
beauty and quick, one-man installation. 
Spring loaded locks secure sash in closed 
or open positions. Outside channel for 
interchangeable screen and storm sash 
installation from room side of window. 


World’s Largest Manufacturer of Aluminum Windows 


OUTHERN ASH 











D PROFITS, STOCK AND SELL 


FOR HOME, FARM 
AND INDUSTRY 


Bs 


NATIONALLY 
ADVERTISED 


e 


“fextest selling WindO™ — NEW GAUGES! NEW WIDTHS! NEW PRICES! 


Material In All America 


FULL YEARS) 
DOORS & OUTDOORS 


AVAILABLE IN 28", 36", AND 48" WIDTHS 








oa Water-Tight! 
onty 26/7 LIN. FT. (36” WIDE) Rot-Proof! 


Acid-Proof! 
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CLEAR PLASTIC OVER C35 ay 
aclcenas “ay 24¢ tin. I CLEAR and Sunlight Resistant BLACK as i 


(Comes in 100 Ft. Rolis—Packed in Cartons) \ 
CLEAR PLASTIC OVER COVERALL is a permanent moisture barrier for pro- Vapor Barrier 
V4" WIRE BASE tection under Concrete, in Building Walls, also around 
Only 35¢ Lin. Ft Foundations. COVERALL makes an inexpensive tarp oe 
y for covering Brick, Lumber, Machinery as well as Seed BLS 
TOUGH PLASTIC OVER and Fertilizer bags in the field. Hundreds of other uses. \ ie) 
WIRE MESH For current price list, sample and product information ron ; —— 


m COVERALL see your Jobber or write War, “OS. 
Only 182 Sq. Ft. Ch soe ONE SORORE Se SR Oe a Bidg. Material Tarp 


Chicago 51, Illinois. 
(All 36” wide—also in other widths) 


- 





2 Mil Gauge 4 Mil Gauge 6 Mil Gauge 


; - : “ ‘ 3, and 9 Ft, 3, 6, 10%, 12, 16% , 12, 16% 
Don’t be fooled by inferior window materials that Clear ps = hae | Se, Ee 
if 
ee ‘a “ Widths and 20 Ft. Widths 20 Ft. Widths 
look ‘‘just as good.”” Only the Genuine has the name 
“‘Warp’s’”’ branded along the edge for your protection. Black 3 Ft. 6,12, and 20 Ft. | 6, 12 and 20 Ft. 
‘ RE £ i css Widths Widths Widths 
F € <\e> a Mail 
pr t3) e ®* ww 
. POP Card yor Osa 
“oe Reatio® Epic 
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AMERICA’S FASTEST SELLING KIT : ; 
Transparent Plastic PLAST-O-MAT 
STORM WINDOW KIT A Tough, Low Cost Transparent 


72" x 36” PLASTIC wiry MOULDING Polyethylene Plastic Matting 


SHEET AND NAILS 
PLAST-O-MAT permits color of carpet and 


Covers a Full Sized Window ; ; ; 
floor to show through; is easily cleaned with 


Warp’s EASY- ON KITS come packed 36 a damp cloth; is flexible—can be cut with 


7 +. to a carton, complete with colorful, sales- 
Easy to install building counter display and window 
inside or outside poster. 


shears. PLAST-O-MAT is ideal for floor 
runners, mats, shelf liners, etc. 


, ILLINOIS 


All Prices 
Nationally 
Advertised 


(Subject to change 


MATERIALS ¢« Established 1924 


™~ 





